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TO THE EXHIBITORS 
OF AMERICA AND 


THE WORLD- 


Many of the M-G-M Sales Representatives at this week’s “SEE 
FOR YOURSELE” Conference in California have been with this 
organization since its inception. Throughout our domestic and 
international operation, length of service to M-G-M is a matter of 


deep company prid e, 


Our success has been built upon two vital factors — consistently 
good product and friendly relations with you, the exhibitor. It 1s 
equally a matter of company pride that you, by your long span of 
business dealings with M-G-M, have made it possible for us to 


serve you over these many years. 














We take this opportunity, when representatives from abroad have 
joined us here, to express our gratitude to exhibitors everywhere 
for the loyalty and confidence that have given to the trademark 


of M-G-M its worldwide popularity and respect. 


The promise of our “SEE FOR YOURSELF” conference is being 
richly fulfilled. We, who are ever cognizant of the past glories of 
M-G-M can truthfully tell you that we will bring to theatres in 
consecutive release a wonderful group of BIG attractions, pro- 
duced in the M-G-M manner and similarly to be exploited. You 
must “SEE FOR YOURSELF” at the nationwide trade-shows! 


One after another they come:— 


Oct. 9— “MOGAMBO" (Tech.) Clark Gable, Ava Gardner 
Oct. 23— “TORCH SONG” (Tech.) Joan Crawford, Michael Wilding 
Oct. 30— “TAKE THE HIGH GROUND!” (Ansco) Richard Widmark, Karl Malden, Elaine Stewart 


Nov. 13— “ALL THE BROTHERS WERE VALIANT” (Tech.) 
Robert Taylor, Stewart Granger, Ann Blyth 


Nov. 26— "KISS ME KATE” (Tech.) Kathryn Grayson, Howard Keel 
Dec. 4— “ESCAPE FROM FORT BRAVO"’(Ansco) William Holden, Eleanor Parker, John Forsythe 


Dec. 25— “EASY TO LOVE” (Tech.) Esther Williams, Van Johnson, Tony Martin 


From California we salute you, gentlemen of the theatres! We 
have the pictures for you. We have the showmanship to back 
them up. May we all go forward together with renewed vigor, 
with ever courageous optimism and the fine, cooperative relation- 


ship upon which mutual success is based. 


THE FRIENDLY COMPANY 
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A Challenge to Pessimists 


URPRISED perhaps at the current vitality and 

enthusiasm within the industry, certain of the 

perennial pessimists again are asserting their 
“down beat” viewpoint. A few years ago these pessimists 
were “the prophets of doom” who were predicting the 
extinction of the business. Now these same pessimists 
are trying to spread defeatism about the new techniques 
of the screen. 


Efforts to belittle or deride the new screen processes 
will fail eventually but in the meanwhile such activity 
is mischievous. Those within the industry who can speak 
well of the new tools to increase the dramatic power— 
and hence the entertainment quality of motion pictures 
—should either make a significant contribution them- 
selves or shut up. 


Especially vicious and manifestly unfair are adverse 
criticisms of some of the new wide screen techniques 
which have yet to be unfolded to the public. 


This week one of The HERALD’s editorial corre- 
spondents in an Eastern exchange city, which shall be 
nameless, has reported a swelling tide of pessimism with 
respect to 3-D and wide screen, Similar reports come 
from other places. It is asserted that the new techniques 
have been “oversold by the trade press”. The accusation 
will be taken as directed against this publication because 
The HERALD has been in the forefront of reporting 
and encouraging development and perfection of all the 
new methods and processes. 

By way of reply to the pessimists, attention is directed 
to the record: 


Cinerama, which sparked the screen revo- 
l. lution, has not completed its first year on 
Broadway, yet it has been seen by approximately 
1,200,000 persons, has opened with excellent re- 
sults in three other cities, and has won the 
financial backing of such experienced showmen 
as Si Fabian and Sam Rosen for increased ex- 
hibition outlets and a regular flow of product. 


2 3-D pictures have for the past half-year 
e occupied an important place on the monthly 
list of Box Office Champions compiled by The 
HERALD. In fact, seven different 3-D features 
have attained such distinction. That is approxi- 
mately fifty per cent of the 3-D films in release 
in the period. (For comparison less than ten per 
cent of the standard pictures became Box Office 
Champions and the budgets of the standard Box 
Office Champion pictures greatly exceed the 
average 3-D champion budget.) 
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3 The several pictures recommended for ex- 
Je hibition on wide screens of 1.66 to 1 or 1.85 
to 1, and those with stereophonic sound, have as 
a whole done substantially above normal busi- 
ness. 


CinemaScope’s premiere film, “The Robe,” 

e will not have its first engagement until 

September 16 at the Roxy in New York but al- 

ready thousands have been thrilled by scenes 
from the picture. Its success is certain. 


That is the record of what the new techniques have 
done in a short time. It is a story of joyful optimism. 
Let the pessimists take cover. 


At no time has it been suggested by any responsible 
individual that techniques can take the place of plots or 
substitute for skilled and popular players. The tremen- 
dous press attention to the new techniques—the most 
extensive, sustained attention the screen has ever en- 
joyed—reflects the public’s interest in what the industry 
is doing to make fine film entertainment even better. In 
this year of 1953 the motion picture needed a great new 
stimulus. It is being provided by the new techniques 
which require new thinking on the part of every branch 
of production, distribution and exhibition, Without 3-D 
and wide screen—including CinemaScope—how would 
the future look? 


Let the pessimists recall the words of President Roose- 
velt’s intransigent first inaugural address, “The only 
thing we have to fear is fear itself.” 


qg Now that Labor Day has come and with it reopen- 
ing of schools, exhibitors throughout the country are 
thinking of going to “school” a few days themselves. 
The national conventions of Allied in Boston October 
5 to 7 and of TOA (in conjunction with the TESMA 
equipment show) in Chicago November 1 to 5 properly 
may be regarded as providing ideal opportunities for 
showmen to educate themselves in the latest of the new 
techniques as well as being briefed in current trade prac- 
tice problems. Every exhibitor who has a chance should 
attend one of the national exhibitor organization conven- 
tions. Theatre owners who are not affiliated are wel- 
comed at the meetings. 


q “From Here to Eternity”, Columbia’s extremely 
successful filming of a problem novel, continues to do 
marvelously well at the box office. Exhibitors—and pro- 
ducers—who thought (and said) repeatedly during the 
past few years that major productions simply had to be 
in color must be doing some head scratching. 


—Martin Quigley, Jr. 


September 5, 1953 






















































vusine 
hen too 
Polio, 
1 Orphan 
tatement 
Ss? OOO ODO 


Vital Question 


1o 


rue lepirol 





“NEW SCREEN TECHNIQUES” 


In next week's issue of The HERALD Terry Ramsaye will review ‘New Screen 
Techniques” which is being published by Quigley Publishing Company Septem- 
ber 10. The illustrated 208-page volume edited by Martin Quigley Jr. contains 
26 articles on 3-D and wide screen films in production and exhibition. The preface 
is by Dr. Alfred N. Goldsmith and the contributors include authorities in 3-D, 


Cinerama, CinemaScope, stereophonic sound and other processes. 
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HE thirteenth annual poll of 
motion picture exhibitors to 

determine the Stars of Tomor- 
row has been completed and will be 
announced in The HERALD next 
week. Growing in acceptance and 
in stature each year since its incep- 
tion, the Stars of Tomorrow Poll is 
now the authoritative index to 
which of the younger favorites of 
the moment will go on to perm- 
anent fame in Hollywood. To- 
gether with The HERALD-Fame 
poll of the Ten Best Money-Making 
Stars, conducted in November each 
year, it provides the only complete- 
ly accurate gauge of the status and 
marquee value of the names the in- 
dustry is merchandising. 


P At a special meeting Wednesday, 
the executive board of Texas 
COMPO unanimously decided that 
that organization would continue 
operations but with a more compre- 
hensive and accelerated program. 
The board authorized reinstatement 
of the press department, effective 
immediately. All major circuit con- 
tributors endorsed the extensive re- 
organization plan and pledged their 
financial support, declaring that 
Texas COMPO was an_ indis- 
pensible service to them. 


>» The Navy has banned the show- 
ing at Navy and Marine Corps instal- 
lations of ‘“‘From Here to Eternity.” 
The reason given was that the Navy 
considers the film “derogatory to a 
sister service,” the Army. The Navy 
finding was made by a group of ad- 
mirals despite the fact that the 
Army-Air Force Motion Picture 
Service has booked the film for 
showings at Army and Air Force 
posts in the U,. S. and overseas. 
“Eternity” was the second major 
Hollywood film to receive some 
military ban recently. All branches 
of the armed services have declined 
to book “The Moon Is Blue.” 


>» There is more money around for 
independent producers, New York 
industry observers are agreeing ; and 
this is a good sign, they also point 
out, showing confidence by financial 
circles in the ability of films to make 
profits. One banker commented the 
furor over 3-D and wide screen has 
subsided to the extent that produc- 
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ers realize they continue to have a 
market, however their films are 
made. The Chemical Bank and Trust 
Company in the past three weeks 
alone has arranged for eight produc- 
tion loans. Bankers Trust Company, 
more active in television film financ- 
ing, also reports many inquiries. 
One commen denominator is re- 
ported in the new financing: sharp 
scrutiny of story, casting, directors, 
and releasing arrangements. 


> “From Here to Eternity” is go- 
ing to be just that. On the heels of 
astounding grosses in east coast 
playdates ($625,000 in four weeks 
at the New York Capitol for in- 
stance) it opened in several mid- 
western cities to just as remarkable 
a public acceptance. At the Midland 
in Kansas City the Columbia pro- 
duction grossed $13,000 in two days 
and it hit about the same figure for 
the first two days at Loew’s in 
Indianapolis. 


> Elmer C. Rhoden, president of 
Aressar Processing Corporation, 
whose popcorn plant at Burlington 
Junction, Missouri, was recently de- 











stroyed by fire, announced last week- 
end that the plant will not be re- 


built. Assets of the processing cor- 
poration will be merged with the 
Aressar Ranch, Inc., at Burlington 
Junction which owns 4,500 acres de- 
voted to the raising of Hereford cat- 
tle. Owners of Aressar Ranch, Inc., 
are Mr. Rhoden, president of Fox 
Midwest Theatres; Charles P. 
Skouras, president of National The- 
atres, Inc., and Frank H. Ricketson, 
Jr., head of Fox Intermountain 
Theatres. 


> Arthur R. Sharby, owner of the 
Inwood theatre, Forest Hills, L. L., 
closed the house Sunday night. A 
sign outside the shuttered theatre 
reads: “Thank you, Mr. Eisenhower, 
your 20 per cent tax closed this 
theatre.” 


> A note on the traveling habits of 
the species comedian: On Tuesday, 
Bud Abbott and Lou Costello re- 
turned to New York from a Euro- 
pean trip. Bud sailed the seas on the 
liner “United States” while his part- 
ner made the trip on the “Queen 
Elizabeth.” 





In BETTER THEATRES 


In Theatres and the New Techniques," Ben Schlanger, architect and consultant 
well known to readers of Better Theatres as a specialist in motion picture 
theatre design, begins a series of articles on the changes being made in the 
art, with detailed, illustrated discussion of the problems presented, especially 
by wide screen, in applying them to existing theatres. 


* 


+ 


Application of wide-screen technique receives further attention from Gio 
Gagliardi in ‘Setting Up Conditions for Variable Aspect Ratios." 


+ 


* 


Continuing his series, ‘Motion Picture Theatre Management," Curtis Mees 
adds other methods of advertising to those he discussed last month in the 
seventh installment, ‘Attraction and Theatre Promotion." 
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AT THE OPENING f the remodeled Fit hburg 


T . 
ineatre, f ( 


In array are Joe Tuttle, 


> 


manager: Frank Boyle, city manager: Beniemin Sack, 
to whom the house was leased; and Louis Chiar 

nte, of Merchandising Displays, Inc. designer 
ind remodelers. A COLLEGIATE “OSCAR” is awarded to University of Southern Ca 


J 


T rnia student He robert Sk k € enter Dy : reer Py JUCEe! (5u } 

pre ide nt Care y Wi n, right, na tim opr jucer Jé é La KY The 

yward, a gold medal, is for the best student film produced or i mm pu 

It is a result of the Guild's first Inter yiate Awards. M KOt wa 

presented the medal before an industry audience at the Academy 

Award Theatre, H yw A ubject Let Me See ’ ior 
mmentary about a4 nurser’ hool for blind childrer 





ON THE SET f Paramount’: 
"Casanova's Big Night,” left: J. R. 


° T 
Mayr wd Franc AIS ineatre (+ 
. a { e - 
tawa: f daughter, Marilyn; Joar 
Fontaine, wt extended studio ° 
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TESMA and 
TOA to Valk 


New Systems 


The new = systen will be available for 
demonstration and discussion, 


the 


$f in Chicago 


exte nae d 


long with new theatre equipment, at 


\ } 
Voveliper 


innual convention 


of the Theatre Owners of America and the 


Theatre Equipment and Supply Manufac 
turers Association 
Phe equipment and systems will be sub 


jects for round table forums at the conven 
which will 


rad Hilton Hotel 


Phe forun iT 


run tour davs at the Con 


expected to begin imme 


On the 


] } 
liately after convention luncheon 


will } repy ntat { h; 
Will be representative Ol every phase 


of exhibition and equipment. Showmen will 
be able to ask at length the many questions 

\lthough the 
the 


and busi- 


confronted them 
thei 
problem 

the 
are expect d to be convention keynotes. 
\ spokesman for the TOA and TESMA 
which conferred this week in 
York, said, “It is anticipated that be 
tween 15 and 20 experts will be 
the question and an panel 

pha e of the 


conventions will have share of 


usual sessions on trad 


ractices the forums on new sys- 


tems 


committee 
New 


seated on 
wel so that no 
new processes may go 


mid-air.” 


unan 


swered or left hanging in 


Paramount's Popeye Makes 


Debut in 3-D Cartoon 


3-D « 
this week 


eye. the Ace of 
of the 


irtoons launched by Para 
ot “Pop 
showing 


Morgan, 


subjects manager, 


were 
with the howine 
Space At 
New 
Paramount’s short 


nhiount 


a pre 
ubject in York, Oseat 


aid 


that Famous Studi producers of Popeye 
had developed “an unusual camera technique 
for the production of 3-D cartoons which 


cuts months off what would be ihe 


produ tion 


normal 
] 


chedule The proce has been 


named ‘“‘stereotoon,.” 
hown Wedne sday : a Boop cartoon 


1933, which introduce 


ubyect 


Were 


eleased in | Popeve 


3-D short 


COMPO Special Meeting 
To Be Held September 21 


\t a ecting of the COMPO I idership 
Wednesday in York, it was decided te 
call a special meeting of the COMPO exe 


ind all 


directo 






September 21-22. 


about 70 people will attend 


luture 


Jans for COMPO, for the tax campaign 
{ ics | | 

na whatever other police Ol project nay 

e decided upon Present were Truemat 

Rembusch, Sam Pinanski, Herman Robbin 

William ¢ (sehru Robert W. Covne 


lH] irold 















U-I USING CINEMASCOPE 


ON TOP BUDGET FILMS 


All Product to Be Made for 
All Aspect Ratios; Plan 
No Cut in Total Output 


Universal-International this week dis- 
closed plans for the production during the 
SOM ot its top budget 


connng season ot 


features in CinemaScope, the wide screen, 


inamorphic lens process pioneered and 
chan pioned by 20th Century Fox 
Phe 


Wa TOT 


company thus becomes the sixth 


Hollywood company to schedule 


CinemaScope production. Besides 20th 
lox, the other companies are \llied Art- 
ists, Columbia, MGM and United Artists. 


Warner Brothers, of course, will produce in 
its Own anamorphic process, Warner Super 


Scope ‘ 


Plans Also to Continue 
Its 3-D Production 


The Universal announcement was made in 
New York Monday by Milton R. Rackmil, 
president, who also disclosed that all of the 
company’s pictures are now being filmed so 
that they can be projected in aspect ratios 
ranging from the standard 1.33 to 1, up to 
to 1. Universal also plans to continue 
LD) production, he 
Mr, Rackmil emphasized that the policy 


) 
3 said. 

of gearing the company’s product to the 
needs of all exhibitors, both in this country 
and abroad, and for theatres of all 
ind types will be rhere 
be no reduction in the total number of pic 


sizes 
maintained will 
tures which it has been offering for release 
in recent 

The 
tests Ol its 
scope lenses 


years, 


studio is now engaged, he said, in 


own employing the Cinema 


and is considering various ot} 
its top properties for a the new 
\ version for standard projection 
will be 


filmed in CinemaScope 


picture in 
medium 
made available of whatever 


} 
also 


product ts 


New Methods Devised 
To Extend Aspect Ratio 


Mr. Rackmil pointed out that Universal 


was one of the first companies to produce 


films in three dimensions and was the first 
to introduce the wide screen aspect ratio 
of 1.85 to 1. New methods have been de- 


vised to extend the ratio to a 
facilities 
permit, he added 


maximum ol 


two to one where and theatre 
screens 

These decisions, he said, were reached at 
studio 
others partici 
were N. J 
Blumberg, chairman of the board of dire¢ 

\lfred E 

dent; Edward Muhl, vice-president in charge 
of production; David A 


dent; Charles J. Feldman, 


conferences at the coast 


Rackmil 


executive 
In addition to M1 
pating in the 


sessions 


policy 


tors; Datf, executive vice presi 


Lipton, vice-presi 
general sales man- 
James Pratt, executive manager, and 


ger, 


M.R 


manager at the studio, 


Davis, business 
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$2,000,000 SPENT 
ON LOEW CONVERSION 


The conversion of nearly the entire 
Loew's circuit for the playing of pictures 
in the new media is almost completed, it 
was reported in New York Monday. The 
estimated cost of equipping approximately 
110 out of 130 Loew's theatres with new 
all-purpose screens and stereophonic sound 
devices was put at $2,000,000. A Loew's 
spokesman, explaining the total conversion 
estimate, said it cost from $15,000 to 
$20,000 to convert a large house. He said 
the all-purpose screens are currently being 
used for pictures which lend themselves to 
large screen presentations, such as West- 
erns and spectacles. He said that such 
presentation had aided the box office value 
of "Shane'' and "White Witch Doctor," 
among others. 





Set Europe 
“Hobe” Date 


Spyros Skouras, president of 20th Cen 
turv-Fox, returned to New York from Eu 
rope Tuesday and, stepping off the plane at 


Idlewild = Airport, 


CinemaScope 


pronounced the recent 


demonstration (sermany 
“tremendously successtul 
Mr. Skoura uid the 


used at the German howine 


tereophoni 


equipment 
had been of local manufacture and 


bit as good as the American equipment. In 


fact, he added, with the exception ft thre 
first London showing of “The Robe,” all 
European engagements of the first Cinen 
NCOP feature vill utilize europe cle 
equipment 

‘The Robe” is scheduled to open in either 
late October or November in E1 il C701 
many, France, Italy and Spain, he said, and 
deals are pending for tl manufacture 
CinemaScope equipment in England 

The film also will have nine key city pre 
mieres in the United States following it 
world premiere at the Re the n ¢ 


| 1 ‘ 
York September 16 It will open 
23 in Atlanta, Chicago and Philadelphia 


Dalla ind 


Sept 1 ber 


September 24 in Los Angele 
Fort Worth, and September 30 in San Fran 
cisco, Seattle and n Antonio Uy { the 
principal figure t the various premiere 
will be Professor Henri ¢ etien, Irene 
Inventor of the umorpl pro 
Helping t te the fil the me 
edition of ft | t. | 
hicl t b Le Houghtor 
Mifflin th cl | 1 [ inent part 
in the book disy ! I] be still 
iro the fil It nnounced tl 


1 


week that five cire { RKO koura 
Randioree, Harry Brandt and Walter Read 
Pheatre , representing ome 200 theatre it 
New York and New Jerse and 

trailer 1 e fil New \ | p ere 


Kew Replies 
To Inquiry 
By SMPTE 


Out of more than 4,000) questionnaire 
ent out to exhibitors by the ciety ol 
Motion Picture Enginec na 1 y ol 
the idaptability of the nation’ t itre to 

rious new technique only 2 epli 


have been received, Boyes 


. executll 
aid in New York Monday 


‘ 
VCTIICE 


ecretary, 
Mir. Nemec’s statement was contained m 
in open letter addressed to all exhibitor 


tionnaire he filled out 
Phe 2; 


Irom uch t lin 


urging that the que 


and returned promptly return 


‘ 
iu’ My Nemec, cane ited 


eginent of the industry that thie 


pleture ize, capabilities or limitations ot 


those theatres represented do not appear to 


line up with actual condition 


\nother 500 to 1,000 returns, he said, wall 


he needed before thie re ultiuny il l can 
lial 

become a valid ba for the tuture engvineet 

ing of wide creen pt t ° 


Mr. Nemec noted that the 


nouncement of the projected survey had been 
greeted with enthusia h b evel 

where, but that by Auvust nine weel 
uiter the first li ! ) Heted 
} had b return Only t tit 
ent im complete rey on all ot t r the 
itre ch thre ‘ uit tive 
replies up to that t thes 
ere Tron ! u Ist l 

ill additi nal 3,000 tort have 


hibitors that aT i ent 
ditheulties because tura 
| ble here ( 1 if wal 
hie technica ) t Ke A 

ce ¢ pane j Lh 
tre quip > | 
I ill bi inch t up 
pl ( npan 

I" 
( que t 1 | } 
othe ‘ ‘ 

Or nher ti + + ) , 

rite 
the ( toca lenvt! 
p ect } le 
( 1 ' 1 +} { ~~? 

, , 

| 
1 1¢ 
Ouest | ht | 














Some Local 
Terry HRamsaye Says Tax Burdens 






ecocococe Are Kased 


Reverberations of the tax battle are not 
] 















rifts in from all 


ill unplea int, as the new ( 
ectors. Local situations may ease and in 


me measure counterbalance the effe of 
CASE NOTE ON POLICY ndustry,” does not seem to know who runs some m interbalance the effect of 


the industry. It the customer ever the defeat of the admission tax repeal 
A Lay aehtinbes yaaa F ) 















pe ition 
’ ( J ¢ nave beer nourished by manage In Cle veland, exhibitor circle report 
vita tant M Pict Because ment, none has been deliberately created council members in suburban communities 
de ren Just now the producers do not know favorable to an appeal trom Ernest 
. ! . wy I és what their ¢ ¢ and their reauirement Schwartz, pre dent of the Cleveland Motion 
' Ww De j they aaventure thr ugh the a Picture Exhibitor Association, for repeal of 
: Tu ry , : me ye mer re n their readiustment to A the three per cent idm ons tax. Lakewood 
t 174 1 hanaed market. So while the factory ' ind Paine ville alre idly have repealed it. 


Shocking Beyond Desi riplion running 4 lessened output they ve laid off Some other communities that have done like- 
BECAUSE OF EVI me f the expensive hired hands. There wise are Cleveland Heights and Shaker 
You'll gasp—Yow ll Wince—Y ou'll Shudder Ww slways be enough stars to populate Heights. 

See the actual Miracle of Birth the product. Fame n the creen make Meanwhile, Texas COMPO has asked ex- 












. P ; : tar ntinuou ly. hibitors, in view f “unfair reporting’ to 
1} r 4 + 14 r } 
me COpy ss; Fr (eee OU Nhen tt + aalt ' ' “establish proper pt selations” Te we 
As j j r VV rie € MU erie proau Ww if Cstavilshh propel pre S Treiations t re- 
vvome niy ana t }! 1 | 1 . 
OM) and TPM Men ¢ snd Hial t story told by talent. quests showmen to state on a questionnaire 
] Z } y | 
’ ’ oP } : whether the local newspaper is friendly, un 


re sf Fre 













. friendy or indifferent 
The » lect , sheallad tamacn t ’ 
; ; : ; aE Lester Neely, Jr., general manager of 
mmentator THEATRE MANNERS—The Theatre Owr \ le. ay 
. az Neely and Neely, operating houses in Ala- 
T} ~r j hy j 7 thar + ++ ( ar } Amer } mina it in the autumr 
ro y bama, has sent to state newspapers and leg 
tt } j y KE wr } r Te) t W witt rainina tiim tar theatre emt VRE a 7 
hdd hs tom islators his point-by-point analysis and 
naa ext ta nt Ture ne tirst tin we re ¢t } Ww t entitiea , P P ° 
a refutation of the President’s veto of the 
Ihat of rT ré t teresting int ls Cont j nd that it w 
te 3 an, eee . Federal tax repeal 


Trudell District Manager 
In Famous Players Shift 


f J lhis represents, undoubted nst ? ’ ae. 1] 
' ith B o +0 : 5 TORONTO: William K. Trudell has been 
34 ‘ i } é ? + attort Sut itter all t qa n me and I 
: ' , appointed district manager of Famous Play 
t tment t ry ement that there 5] ’ | ’ 
phish , ers Canadian ( orporatiol newly created 
f ; i ‘ : I } 1 toy inned MmMonsense ind the 


district in Western Ontario, it has been 


tern district 





F Sees ; : manager. Mr. Trudell’s former position as 
London, 


mimer 
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a” 17 In 1914 amuel | Rothatel did it 
THAT STAR SYSTEM Out in Hollywood 24 put a drill picture on the audience Believe Minnesota Trust 
e Reauan. ac 5 been. inter This MOTION PICTURE HERALD Case Settlement Near 





‘ 5 TION Pl week See ; a Se 
34 jth by ft A ited Fre: ; ane eee ape R MINNEAPOLIS: Negotiation currently 
: . by week, f é Manaaer ound : : 
! ar syst Hon, ond monthly tn te “Bolter under way here n iy lead to an out-of-court 
1 ' ‘ , \ # os ettlement of the $145,000 judgment awarded 
i? ] ntir u aTTentior ust . : « yee : 
to Martin Lebedoff, local theatre owner, 1n 
; 5+ , ; ‘ wmansnhit . . » 
} t ; his anti-trust action against the major film 
t that a lot of then rea se re companies \ttornevs for Paramount and 
t ot work while the industry nav Maco and the remaining defendants ac 
ya tit V a f f NOTE TO SECRETARY—Call the MPAA knowledged the negotiations but refused to 
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| iaiie M Keaqgar w! 4ys he na register the Tit rrom mere tO disclose the terms involved Phe exhibitor 
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NS? Pimae LR: 


] Yes...this Fall...just as every season 
SC every year Url continues to deliver top 
product to meet the entertainment needs 


of all theatres of all sizes everywhere 


aA 
| 


and... All SUTabfe fe ' EN « -" 
1 WIDE SCREEN 





Year in, year out... 
the most consistent profit pictures 
come from Universal-International 


.a@ncl HERE THEY ARE 
FOR THOSE BIG MONTHS OF 
SEPTEMBER...OCTOBER...NOVEMBER | 


AVAILABLE FOR 
EARLY SEPTEMBER 


5 AMERICAN | 


CO-STARRING 


LORI NELSON -~*iwic van oo Hf 











. She was Blonde, 
~~ _ Beautiful, Bold as Sin 
net 22. ibe unions 


STARRING 


EDWARD G. ROBINSON - JOHN FORSYTHE os 


MARCIA HENDERSON - KATHLEEN HUGHES” 


x” OLIVER 
CURWOOD'S 


ar fa 


ROCK HUDSON MARCA aa STEVE COCHRAN 





== ROCK HUDSON 
© PIPER LAURIE, ob 


\~ y) 
ay | 


» BED “Lugs - - KATHLEEN HUGHES a 


JEFF CHANDLER 


PEASTOr™ 
‘Sumatra’ 


— ppnicolor-y 
Foe Ads 


- JOHN SUTTON 





ee SS PNP A> 





STARRING 


STEPHEN McNALLY 
@ JULIAADAMS phe: 
&4 HUGH MARLOWE ‘tiesto 


COLOR By 


Ve Z “sf, ah ted peices ncolor % - 


\ia. = 


s 
*- 


STARRING 


VICTOR MATURE 


” 7 R MARI BLANCHARD 
VIRGINIA FIELD - cuy cal JAMES ARNESS = J 





and Comin 
aay g tor that BIG CHRISTMAS HOLIDAY Wer, / 


f- > — 
Acie 


ae on LEIGH 


Janet in his arms! 





Me 
How you'll thril 


into his dance with joyous 
» * 


NS ORI NELSON SCAT MAN CROTHERS A 








1 


_ <oe 





Year Ticket 


Tax Revenue 


SPIO. 223.933 


WASHINGTON: General admission tax 
collections in the 1953 fiscal year, ending 
last June 30, totaled $310,223,953, almost 
six per cent below the $328,861,013 collected 
in the 1952 fiscal year, the Bureau of In- 
ternal Revenue reported last week, 

\t the same time, the Bureau said that 
collections for the month of June, reflecting 
May business, were up sharply from collec 
tions for June, 1952. It reported June, 1953, 
collections at $26,269,741, more than $3,000, 
QUO better than in June, 1952. 

Collections for the first six months of the 
current calendar year, January through June, 
totaled $138,484,051, not too badly under the 
$140,656,958 collected in the like 1952 period. 

General admission taxes include taxes on 
admissions to sports events, legitimate thea 
tre, concerts and all amusements. 

Total admission tax collections in June, 
including roof garden and cabaret taxes and 
various overcharges and miscellaneous taxes 
as well as general admissions taxes, totaled 
$29,479,041. 

The June figures might be the last or the 
next to the last monthly figures to be re 
ported by the bureau. Starting July 1, ex 
cise collections are being reported to the 
Bureau by theatre owners only quarterly, 
rather than monthly 


Warner Brothers Begins 
|7-Week Sales Drive 


Warner Brothers 
week sales drive labeled the “Branch Man- 


started Sunday a 17 


agers’ Drive.” The sales drive, which runs 
from August 30 to December 28, offers 
$35,000 in cash prizes to winners in various 
phases of the competition. The competition 
is open to district managers, branch man 
agers, salesmen, bookers and office managers 
and covers short subjects in addition to fea- 
ture Pictures to be released by the com 
pany during the drive are “Plunder of the 
Sun,” “Island in the Sky,” “The Diamond 
Queen,” “The Moonlighter,” “A Lion Is in 
the Streets,” “Blowing Wild,” “The Eddie 
Cantor Story,’ Hondo,” “Calamity Jane” 


and “Thunder Over the Plains.” 


Republic Votes Dividend 


The board of directors of Republic Pic 
tures Corporation have voted a dividend ot 
25 cents per share for preferred stockhold 
The dividend 


ers of record September 14. 
is pavable October ] 1953 


Texas Theatre Reopens 
After being closed for nearly four months, 
the Superba theatre, Denison, Tex., reopened 
August 23 with wide screen and three di- 
ensional equipment installed. 
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OPTIMISIM KEYNOTES MEET 
OF STANLEY WARNER ZONE 





Show them with showmanship was the mofto emphasized at the Stanley Warner Pittsburgh 
zone meeting last week. They are, above, Harry Goldberg, national advertising director; 


Harry M. Kalmine, vice-president and general 


manager; Sam Rosen, vice-president; M. A. 


Silver, Pittsburgh zone chief; Nat Fellman, national film chief, and Carl Siegel, in charge of 


concessions. 


“Opportunity tor succe in the motion 
picture industry is greater than it ever ha 
been.” These words, by Sam Rosen, Stanley 
Warner. vice pre ident, reflected the me 
sage emphasized during the one-day meet 
ing last week in Pittsburgh of the Stanley 
Warner personnel there and executives trom 
the New York home ottice. The meeting 
sparked a 13-week “Show Them With 
Showmanship” campaign, for which $3,000 
in prizes is being awarded, and in which 
some 100 managers will participate 

Mr. Rosen added he and his associate are 


Karl Wingart, of the 20th-kox merchan 
ising statt; Harry Goldberg taunley Wat 


ner national advertising director; Ela \I 
Kalmine, its vice-president and general 
iger, and M. A. Silver, zone manage 
Mr. Silver, host at the meeting 
the same optimism and announe the ( 
contest Mr. Kalmine urged tl ( 
keep in the front a thie out in 
team ol howman-manages brit au i 


leadet of their distriet ere ager 
Richard Wri ht ()] a) My Tk I] T} ter 
West Virginia Svron Moore, Main Line 





approaching the coming season with the Wl Jacob Pittsburgh, and Robert Bow 
greatest optimism they've had in the past n, her Lh lose that t ul 
five vears. He mentioned the new tech ol give iv it ve b ‘ ed { 
niques and the quality of some of the coming the drive period, and that t ‘ ‘ 
product and remarked that the opportunity heen re leled or generall 
“really bewilder the imagination.” Keach manager receive 30) ! 
Other speakers were trom major cot chure on sellin product e] ( tunt 
panies and the circuit’s various department children’s show ind they al 
including: Jerry Pickman, Paramount vice lighters, money clips and other 1t Mi 
president in charge of advertising and pub (soldber nnounced t ! it 
licitv; William Pine, ot the Pine-Thoma tanding in thie é ‘ ) 
producing firm; Dan Terrell, MGM eastern to New Yorl ith the 
advertising, publicity ind exploitation chiet ( pan 
a ae oD , | P amusements flit t { 
$12.63414.00 ) theatres, film adn a mit 1 thie ‘ 
bulk ot the collect ( | au 
ope Y - wokesmat tated 
By 32 States oes 
ie tax collection e in the 194 
WASHINGTON Thirty-two | stat col en 33 states took / 1 OO 
lected $12,834,000 in state amusement taxe ource 
in the vear ending June 30, the [ ted | est « f ) ‘ 
States Census Bureau has reported were reported by Washingtos t 
In the 1952 fiscal year, the 32 states col n $3.652.000: Ne took in $2, 
lected $13,940,000 in amusement taxe an O04000:- New Yortl wicks cea | 
indication of the drop in amusement bu OTR 000 ine Kentucl whicl eport 
nes Cen cal ( kere ot 1.601 000 Other lar leet 
no rate change to account tor the drop ( rte | \i hal | 
While the taxes are levied on many type uth ¢ ennessee al re 











“GENTLEMEN 
PREFER 
BLONDES” 


Technicolor 


Smash Musical 
of the Year! 


“WHITE WITCH 
DOCTOR” 


Technicolor 
In the Boxoffice 
Tradition of Snows 
of Kilimanjaro”! 


“VICKI” 


That “Pickup” Gal, 
Jean Peters, 
Picking up where 


she left off! 





obe THE FIRST MOTION PIC 


TECHNICOLOR 








“THE KID 
FROM 
LEFT FIELD” 


Getting Big 
League Grosses! 


“MR. 
SCOUTMASTER” 


Mopping up 
Everywhere! 


Big "THE 


ON A GLORY 
TIGHTROPE” ole 


Headline-Hot . vale 
Suspense Thriller! Packing ’Em In! 


“DANGEROUS 
CROSSING” 


| “THE GIRL 
NEXT DOOR” 


Technicolor You'll Have 


Top- Money Smooth Sailing 
Musical! With This One! 


“PICKUP ON 


SOUTH STREET” 


Picking Up 
Great Business ! 


“SAILOR OF 
THE KING” 


Another Top 
Attraction ! 


“A BLUEPRINT 


FOR MURDER” 


| Another Thriller 


with Jean Peters 
As You Like Her! 





“TITANIC” 


One of 
the Year's 
Big Ones! 


“POWDER 
RIVER” 


Technicolor 


Boxoffice 
Dynamite! 


“THE DESERT 
RATS” 


Date it For 
"Desert Fox’”’ 
Business! 


URE IN CinemaScoPFvou SEE IT WITHOUT GLASSES! 





FEWER. BETTER 
MGM INTENT 


Dore Schary Tells Visitors 
Quality of Story Is Still 
Most Vital Sales Element 


We 
round 
tribute 


prove usion 
it will, that 
ve feel, be 
good sup 
good pro 
wo picture 
iles con 
ference ] 
duction 
Will 
but witl ) tl footage on “Knight 
e's) opinion * with Robert Tavlor and 
not believe i iN Me Kate,” Kathryn Gray 
future of the n 1 picture industrs oward ind “The Long, Long Trail 
dependent upon the or failure of am er,” Lueile Ball and Desi Arnaz 


Keel 


pate e f any one mechanical devise 


Discuss Campaign Plans 

“We at MGM~—all of us—believe that 
the future of the motion picture indus 
try will depend, on the quality of the stor 
ies that are told and the use of a variety 
of presentations best suited to the individ 


creenings Mi 


director, 


prot 
‘ lav ot the convention 
ual story 
t ’ creeneqd picture 
“We believe that our own wide screen shcliitatiarnt nal plans for 
proportions, at ratios varying from 1.66 { morning ike iw High Gi 
to 1.85, will be particularly suited to many 


Stories On our program. 


“We further believe that CinemaScope 
is a valuable asset and a profitable one 
in the telling of certain other films 


“We believe that stereophonic sound is 
a must in connection with films pre at pee sli 
sented on any size screen ratio. w of “Mogambo.” with Clarl 
“We believe there will very likely be 
a continuing market for a few films in 
3-D that will be ideally suited to such 
mediums.” 


presentative 
n abroad includin 
dent: Morton A. 9-O.S. Issues Catalog 
dent; Samuel N. Burger, Phe S.O.S. Cinen 
harles Pati, a tant to New York, ts 


Frantz, public its 


inema Supply 


Kdward | 
Iverstem, regi 


erica David Lewi 


U.S. Oversea 
Kilms to Get 


$.3.000.000 


has been 
| 


reibert, direc 


Informatic 


overnment 

I his il unit ‘ ] ) ) cent 
film group while the pre branch wa 

1 


45 per cent, the radio branch slightly 


per cent, and the intormation cen 


| 
ovel 5 
ters not quite 25 per cent Streibert 


declared that the cut were made nece ary 


by Cc nere ronal appropi mation reduc trons 


1 


\bout 70 employees in the motion picture 
\ in New York will be discharged, 
n addition to discharge n Washington 
ind overseas 
\ccording to Mr. Streibert the new film 
unit budget “permits contracting for only 
t few new productions 1 h S.”" }ield 


} 


posts will meet need currently 


on hand or in production ‘ is planned,” 
Mi Stres rt said, t Ol l the film 
now Wm prog he aie i tant 
location 
By concentrating etfor n fewer coun 
trie more effective progran can be main 


tained tor the groups considered most im 


portant for the | S. to reach.” In the fu 
ture the information programs will be ear 
ed out on the basis of a priority list of 


COUTILY le 


Army Backs Premieres of 
"High Ground" in Texas 


The { 2» rm Wil cooperate with 
MGM in publicizing the Texa premieres ot 
Take the High Ground!” to open later 
month. Brigadier General Frank Dorn, 
chiet of information ot the l[ >, 

is informed re Schary that he 

given instructions to public information 
offices it El Paso, in Antoni Houston, 
Dallas and and Fort I is well as all 
\rmy posts near whet he film will 


he exhibited, to olfer tull a ‘ ei In 


his letter to Mr. Schary le general stated 
that the picture “pays a high tribute to the 
U.S. Army soldier and 


training which the Art 


20th-Fox Bookings Total 
73,665 in Lichtman Drive 
As 20th Century-Fox’s Al Lichtman 


monial drive gets under way, the con pany 


finds upon examination of its books that it 


has 73,665 feature f 


woking in average O 
14.733 per week, for the five weeks through 
October 3 \s of Wednesday, 15,017 thea- 


tre had booked product 
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SPECIAL BULLETIN! 


ORDER POLAROID 3-p GLASseEs 


FROM YOUR 


Polaroid Corporation announces the 
appointment of RCA Victor Division 
of The Radio Corporation of Amer- 
ica as the national distributors of 
Polaroid 3-D Glasses. 


Now you can get the best in 3-D 
glasses...and the best in prompt, 
efficient service... to help you show 


POLAROID CORPORATION, CAMBRIDGE 39, MASS. 


| | 


| 


RCA THEATRE SUPPLY DEALER 


your 3-D pictures as they should be 
shown. 


For your next 3-D picture, don’t 
take chances, take the best... genu- 
ine Polaroid Glasses. Just pick up 
your phone and call your regular 
RCA Theatre Supply Dealer. Your 
order will be shipped promptly. 











U-l HAS A FORMULA WHICH 
SEEMS TO SPELL SUCCESS 


IT IS SAID, with good reason, that there is 
no positive recipe for success, and the mo- 
tion picture producer who can come up 
with one, with any degree of consistency, 
has yet to emerge. But Universal-Interna- 
tional seems to have arrived at a happy 
formula which has all the earmarks of 
success. 

It's downright Entertainment, and ap- 
parently meets with the approval of the 
film-going body politic by and large across 
the length and breadth of the land. 

For the remaining four months of the 
calendar year 1953 U-l has scheduled 10 
features, of which eight will be in color by 
Technicolor. Theme-wise, says the com- 
pany, the product planned is diversified, 
yet adheres to a marked degree to the 
proved formula of box office success as 
shown by other pictures at other times. 

A quick glance at the program shows 
the wide variety of pictures to be released 
in the September-December period. The 
pictures include a south-sea adventure 
romance, a big-scale musical, an Alaskan 
adventure story, two films with Far East 
locales, a suspense mystery drama, a mod- 
ern day romance against a college back- 
ground, and three outdoor adventures. 


Two of the pictures are in 3-D. This, plus 


the announcement that all 10 films are 
available for wide-screen and that those 
most suitable are available for stereo- 
phonic sound demonstrates emphatically 
that the company is keeping step with all 
the technical developments that have 
proved themselves at the box office. 

Plans call for the backing of each of the 
releases with intensive national selling and 
promotional campaigns. The grass roots 
techniques which the company has em- 
ployed successfully during the past years 
will be further expanded through the use of 
television as an advertising as well as a 
promotional medium wherever such use of 
television has proved effective in the past. 

Personal appearance tours of stars, fea- 
ture players, studio technicians and special 
personalities will be extended to cover not 
only key cities but sub-key situations as 
well. National magazines, radio and na- 
tional newspaper advertising will continue 
to be the backbone of all selling effort. 

Heading the September releases is U-I's 
second film in 3-D, ‘Wings of the Hawk," 
in color by Technicolor, with Van Heflin 
and Julia Adams. Next is "The Golden 
Blade,"' Technicolor, with Rock Hudson, 
Piper Laurie. Last for the month is ‘The 
Stand at Apache River," Technicolor, Ste- 
phen McNally, Julia Adams. 

October will see "The All-American," 
Tony Curtis, Lori Nelson; “East of Su- 


St ttt ttt 


26 


WINGS OF THE HAWK. A scene from the picture of that name, showing Van Heflin 


and Julia Adams in a bit of gunplay. 


“WALKING MY BABY BACK HOME.” It's 
Donald O'Connor and Janet Leigh up there in 
a typical terpsichore. 


STORY." James 
Stewart, at the right, with June Allyson, 
plays the late band leader, Glenn Miller. 
Miss Allyson is cast as Mrs. Miller. 


“THE GLENN’ MILLER 


matra,"’ Technicolor, Jeff Chandler, Marilyn 
Maxwell. 

In November are ‘The Glass Web," 3-D, 
Kathleen Hughes, Edward G. Robinson; 
"Back to God's Country,’ Technicolor, 
Rock Hudson, Marcia Henderson; "The 
Veils of Bagdad," Technicolor, Victor Ma- 
ture, Mari Blanchard. 

December: "Tumbleweed,'' Technicolor, 
Audie Murphy, Lori Nelson. ‘Walking My 
Baby Back Home," Technicolor, Donald 
O'Connor and Janet Leigh. 

To start off the new year properly, ‘The 
Glenn Miller Story,’ with James Stewart 
and June Allyson will be released. 


etpe> ett tt ttt tt 
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“ALL AMERICAN," as one would guess, is about football; and 
above, Tony Curtis, at right, receives instruction from the famed 
coach, Herman Hickman. 


“BACK TO GOD'S COUNTRY." The company fashioned this action 
melodrama in color by Technicolor from a James Oliver Curwood 
classic. It stars Rock Hudson, Marcia Henderson, Steve Cochran. 


“VEILS OF BAGDAD.” Two of those who give glamor and ex- 
citement to this romantic adventure of the Orient are shown 
above: Victor Mature and Mari Blanchard. 


— 


a 


“THE GOLDEN BLADE." A duel in the streets of Bagdad. Rock 
Hudson fights the Arab enemies with his magic sword, about 
which this tele revolves. His co-star is Piper Laurie. 


“STAND AT APACHE RIVER." A highlight scene shows the wounds 
of Apache leader Edgar Barrier being attended by Hugh Marlowe, 
Stephen McNelly and Julia Adams. 


wa fhhe 
“THE GLASS WEB." This melodrama in 3-D stars Edward G 
Robinson, shown above; John Forsythe, Miss Henderson and 
Kathleen Hughes. [t's Robinson's first appearance in 3-D. 


“TUMBLEWEED."" Wagon train guard Audie Murphy draws atten- 
tion from Madge Meredith and Lori Nelson, in this scene from the 
Western featuring these performers and Chill Wills. 


“EAST OF SUMATRA." This tale of adventure and skullduggery 
in the jungles of Asia finds mining engineer Jeff Chandler, left, 
and assistant Jay C. Flippen on an important mission. 


teeth ttt ptt pb tei ht tt htt th tt Rt 
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Krim Tells His Sales Heads 
Company Has Cream of 
Independent Product 
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leasing organization tor the film industry’ 
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First Session in Five Years 
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i it y through the company 
isthy expanded operation Phe first such 
ference to be he n the home office 
il t Cul thre ecting Wa the 
est itye ‘ mierence nee M 
P95] 1 onventror hel 
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president i ul t distribution; Mas 
| Younesten vice-president 1} (; 
| ii7e ene! ile Huge tl franc M 
Winiku national rector of advertising 
publicit nd exploitation: Milton EF, Cohen 
tert ( Isic ! Cl Jeune Velde 
sl ee incer. and Chart 
{ iplin, Canadian division manager \l 
tty trict 1 ( 
Cites Producers and Stars 
Kevnotit the conference, Mr. Krim de 
‘ n Wed kor two and a halt 
eal ‘ e been working together to dh 
charge an obligation Phat obligation ha 
been to restore Unite Artists to the reat 
tradition i its founders by creating an o1 
wization that would attract the leading 











artists in our industry, working in the inde 








pendent fie We pl dged to ourselves and 
to the industry, as a whole, that United 
Artists would become the releasing agency 
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in which all independents could have con 
{ ence 
Now look at a tew ot the names on our 
Manktewn Huston, Kazan, Litvak, 
Rossen, Bogart, Peck, Cooper, Lancaster 
Flynn, Kirk Douglas, Jennifer Jones. It 1 








UA MOVES 
ITS “PHASE 3” 


t list which compare with the greatest 


nited Artists names of the 


That i the proot that we have now 


moved into the third phase of our opera 


we have 


tion received a vote ot confidence 
irom the independent In turn, we can 
offer to independents, among other thing 
t new program of assistance ino obtaiming 
financing for their tilms, as well as our 
wtive participation and help in arranging 
production package On the other hand 
we can assure every exhibitor that United 
\rtists can be counted on to upply, uninter 
! iptedly filn that are the handiwork of the 


outstanding artist in the independent pro 


duction. fre ld ed 


\ ‘ } 


VE ,oungestem told the conterence lo 


bring the company record program ol top 


release to the public, we have put together 
the trongest  pre-selling et-up United 
\rtists ever has had. In the first place, we 
have expanded our advertising-publicity 


taff to three 
ible to 


We ir 


picture the selling can 


time its LOST size 
vive every 


pargn eac h deserve 
New Publicity Offices 
V ( Are 


etting up an 


now bevond that 


Holly 


moving out 


olfice in 


hich will put a top United Artists pub 
licity executive into the production scene 
there and, simultaneously, we have dis 


| itched Poremost ad 


to the 
will 


one of the industry’ 


ing-publicity experts 


Phi 


European 
production tront enable us, for 


aun h 


the tirst time, to our promotion et 
jors months and months ahead of the re 
iease dates, beginning in the pre-production 
period and carrying the campaign tor a 

picture consistently through its release.” 
Winding up the three-day meeting on 
chiets agreed to carry 


Friday, the | \ sale 


through the “Phase Three” program with 
utmost peed, to bring the torthcoming 
record line-up of releases to exhibitors and 
the public within the hortest time and t 
put the entire pe sonnel into “Phase Three 
activity. 
Florida Exhibitors Will 
Meet at Jacksonville 

The Motion Picture Exhibitors of Florida 
will meet at the Roosevelt Hotel, J ickson 
ville, Fla., November 15-17, its president, 
William P. Cumbaa, announced this week 


Horac = 
Andet 


are be ny mad by 
Denning, Duval County, Robert 
on, Jacksonville Mr. Denning 1s a first 
Mr. Cumbaa this had 


1 comment about the situation He de 
will 


\rrangement 


an 1 


vice-president week 


tax 


clared his organization begin again in 


January fighting for complete tax repeal. 


One important phase now, he said, is to flood 


friendly Congressmen with letters and 


even 


visit then 


INTO 
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Independent 
Group Forms 
Export Unit 


ITLANTA: The 


ture Export As 


Independent Motion Pic- 


sociation, Inc., the new ex 
port organization ol the So« 1ety ot Independ- 
ent Motion Picture Producers, has been in- 
corporated in Delaware W ebb-Pom- 
Act export Ellis 
\rnall, SIMPP president, announced here 
Monday 

Under by-laws of the new as 
be elected at 
the board of directors, 


da» a 


erene trade association, 


sociation, ofh- 
the first 
which will be held at 


cers will meeting of 


an early date in California 


Charles Mayer, formerly ot the Motion 
Picture Export Association, will go to the 
coast in the near future to catalogue avail- 
able independent product tor the foreign 


announced 


Mr. Arnall 
could be 


market, 


sO tar as 


llowever, 


learned, no formal ac- 
tion has been taken on the earlier reported 
possibility of Mr. Mayer’ 


independent export or- 


being placed in 
charge of the new 


ganization 


The first board of directors of the 
IMPE \, M1 Arnall aid, comprise the offi- 
cers and executive committee of SIMPP. 


that Mr. Arnall and 


wo independent organi- 


[It was also announced 
other officer 


zations will participate in the 


ot the 
September 22 
new film 
with Britain. James A. 
Mulvey, president of Samuel Goldwyn Pro- 
ductions, and head of the 
SIMPP, 
other 


negotiations in Washington on a 


agreement Great 


distribution com- 


mittee of the probably will be 


among thi inde pe ndent participants, 


as he 


Was In former veal 

he principal office of the IMPEA is at 
Dover, Delaware, but provision is made for 
other offices to be located at uch other 
places as the board may determin 

The nature of the busines to be trans 
acted, promoted and carried on by the 
IMPEA is to export trom the United State 
to any and all foreign countries, as principal 


or agent, motion pictures ot 
well al 
, and to deal in and with motion pictures 
related items tor exportation the 
United State to , and to do 


Mr 


kind and 


and merchan- 


every 
nature a related iten 


qise 


ind trom 


foreign market 


a general foreign business, 


\rnall said. 


exporting 


Six-Month Divestiture 

Extension Given AB-PT 
WASHINGTON 
Paramount Theatres has been granted a six 
month divestiture March 3, 
1954, by the Justice ey, partment to complete 
the sale of its major theatre interests or 
dered by Officials of the 
Government agency said the corporation still 
has about 55 to 58 properties to dispose ot 


before the deadline 


American Broadcasting 


extension, until 


a previous decree 


Since the consent decree 
March 3, 1949, AB-PT 


sold its interest in about 


was made etfective 
has dissolved a) 


700 theatres 
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The 1953-54 
Motion Picture 
and Television 
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Pictures (3) 
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Meeatrical (i >) 
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fice 


MANAG {from all 
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and from 
writers, 

} women, 
those 


television! 
advertisine 
e 

Jibrarians 


words are 


The ALMANAC is the ONLY 
thumb-indexed reference book 
in this industry. It is referred 
to more often and by more 
people than any other ref- 
book the 


picture and television fields 


4 erence in motion 
Awat 

- Winners 
(>) 


because: 

(0) 
ision 

bier dio 


® THE ALMANAC requires 
much less time (and no dis- 
couraging bother) to find 
the information you need. 
It is thumb-indexed in 15 
Great organized sections, and... 
coy Be nes eee 
PTHE ALMANAC contains 
a wealth of reliable and 
useful information which 
is nol to be found in any 
other reference book. 


(10) 


There just isn’t anything 
like it. It is the only 
accepted “Who's Who and 
What’s What” for the en- 
tire field. The revised, 
expanded new edition will 
be ready soon. To make 
sure of your copy, send 
your order NOW! 


qi) 


<3) 
World 
(hAyMak® 


QUIGLEY PUBLISHING CO. 
Rockefeller Center, 1270 Sixth Ave. 
New York 20, N. Y. 


Please reserve a copy of the 1953-54 
Motion Picture and Television ALMANAC 


Enclosed please find check for $5.00 in full payment, 
including shipping charges. 
Mail to— 

Name 

Address 

City 


Zone State 





DEFENDS NEED 
FOR 3-D STUDY 


British CEA Adviser Says 
Efforts to Halt Inquiry 
Would Be Poor Policy 


‘ bene 
le poli 


heey to rent tudi pace 


frequently 
and his company would be 
' 


ti misist that menmasce yx leature 


not hown for one week onlv “but for a 
publi 


} 
hong a 


Further Plans Abandoned 


‘Single 


two week ago 


lave been thandoned 


i number of vears has 


1 
n 


md the london 


of Wembley witl floor of 8.800 


ind equipped with Vi 


atone 


production wit he cutting-room 


makers ot secret 


Admiralty It will remain in 


production 


charge it mav he po ible to vo ahe id with plan 


vy only to pay for for its 
require in order t 
When con 
value of developments to the 
industry, the amount asked tor is imsignifi 
nt.’ building 


ance tor several vears That, however, 


unlikely 


earch work 


do with the 


driven 


would 


demand contiuued,” he uid 


lH] ince a whi h 


Plans for 


uburb 
quare 
ound, It 
been us itely in newsreel and “short” 
facilities 


air-training 
The company spokesman hinted 
extension, which have been in abey 

in the extreme, in the view of re 


sponsible observers, owing to the Govern 
ment’s rigorous restrictions on non-priority 


1] 1) tie recent mit 


i 
vithout 


Narning among 


between the 


If clothing pro 


vardrobe 


trike 
mund 


they 


sritish-Pathe announces a new 
with Monogram tor the di 
latter’ Period 
not disclosed, but it 


\ssoc lated 
long term deal 
tribution here ot the product 
agreement 1 


cheduled to run fo1 


of the 


understood to be i mini 


Veal 


mum of eight 
) 


Monogram Brit 
\nnouncing the 


ithe has held the 
16 vear 


\.B.—I 


h franchise for 
Fielder, thie company’s 


new deal, W \ 
general manager, commented that it had 


been the happiest possible irrangement, en 


as it did continuity of product tor 

sritish company It was the more sat- 

ving, Mr. Friel 

fact that A.B.-Pathe’s sales 
f 


i record Veal ray \lonogram 


ler added, i view ot the 
LOC? had had 


product im 


1952-53 


Schedule “Everest” Film 


Phe Queen and the Duke of Edinburgh, 
announced, will attend the‘ first 
Conquest ot Everest” at the 
()cte 


perfor 
mance of “The 
Warner theatre, 

ber 21. This is the film shot in colour by 
reached the height 


Leicestet square, 


fom Stobart who 


26,000 feet with the expedition 


The picture wi wholly financed by. thie 
National Film Finance Corporation and wil 
be distributed h British Lion. Apart 


fashion in which the 


} 
| 


sw ES ws by 


from. the achievement 
touched the heart of Britons in their astor 


ishing Coronation year, the picture 1s likel 


to have a build-up of another kind 


Hillary, reached 


who 


ley NS) 


summit and his leader, 


Sir) Edmund 


mountain , 
setting out on a lecture tou 


finished the tour 


Hunt, are 
the time they have 
will have told the 


tries London ts 


story in at least 10 coun 
down for 13 lectures, one 
of which the Queen will attend. Then comes 
the turn of tl following which 
the two knights go off 
and Switzerland. They take the 


their conquest to Canada and the 


1¢ provinces 2. 
France, Belgium 
iccount of 

S. early 
Negotiations are now in progress 
Japan, Australia, 


Africa 


next year 
for lecturing visits to 


South America and South 
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16 Theatres 
To Telecast 
Boxing Bout 


Sixteen theatres of large circuits were 
tentatively lined up at the beginning of the 
week for the theatre telecast of the Mat 
ciano-LaStarza heavyweight) championship 
bout September 24 

Seven of the 16 include TV-equipped 
houses of Stanley Warner, while five are 


affiliated with American Broadeasting-lara 


mount Theatres, one 1s a Loew’s situation 
and another a Walter Reade house. 

Phe lineup includes the following: Stan- 
ley, Pittsburgh; Stanley, Baltimore; Wat 
ner, Erie: Warner, Milwaukee: Huntington 
Park, Huntington Park, Cal.; Allen, Cleve 
land; Stanley, Philadelphia; Stanley, Cam 
den; Stanley, Chester; Paramount, San 
Francisco Paramount, Los Angel 
Loew's, St. Louis: Uptown, Marbro and 
Tivoli, Chicago; St. James, Asbury Park, 
New Jersey. 

Negotiations are still under way for AB- 
PT affiliate theatres in) Detroit, Minne 
polis and Omaha As of early this week, 


sentiment o1 
on booking the event. Al 
Stanley Warner lineup has been 
Theatre Network Tele 


signed. 


there was no indication of the 
RKO Theatres 
though the 
et, thre 
vision had vet to be 

Last week the first application by 
the 
event Was 


contract with 


an out 
theatre 
Theatre 


door arena tot booking of a 


television received by 


Network Television in connection with the 
fight 
Phe appheation came from the Stadium 


Network, 
Cincinnati's Crosley 
TNT by 
any decision on the 

The plan, as 
calls the 
number of large 
inally dest 


Dort 


Was 


Pelevision headed by Ed 
Hield, it 
had not 
was understood 


Mr. 


installation of a 


man, 01 


stated midweek reached 


bid, it 
outlined by Dorfman, 
Lor temporary 
screen television sets, orig 


ined for drive-in theatres under the 


leasing arrangement worked out among 
PNT, Radio Corporation of America and 
General Precision Laboratories 

Name Majors, Circuits 

In $1,000,000 Suit 

BOSTON Beacon Hill) Theatres, Ine., 
operated by Benjamin Sack, has filed an 
inti-trust action in United States District 
Court here against RKO Theatres, Ine., 
Keith Massachusetts Theatre New Eng 
land Theatres, Ine., American Theatres 
Corp., Pilgrim Theatre Corp., the eight ma 
jors, ‘Coletabsia: Republic and Monogram. 
Phe  oometaien charges that since March, 
1949, when Mr. Sack signed a long term 
lease, the defendants have been engaged in 


a conspiracy to restrain and monopolize in 


terstate trade by a system of runs, clearances 
a result of which, 
plaintiff was demied the right to bid for 
first films. Damages of 

being sought. Attorney 


S. Ryan of Boston. 


and admission prices, as 
the 
and 


secure run 


$1,000,000 is 
plaintiff is 


for 


(jeorge 
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Box Office 


For 


theatres throughout the country. 


THE BAND WAGON 
(Metro-Goldwyn-Mayer ) 

Produced by Arthur Freed. Directed 
by Vincente Minnelli. Written by Betty 
Comden and Adolph Green. Technicolor. 
Cast: Fred Astaire, Cyd Charisse, Oscar 
Levant, Nanette Fabray, Jack Bachanan. 


THE CHARGE AT 
FEATHER RIVER 
(Warner Bros.) (3-D) 

Produced by David Weisbart. Directed 
by Gordon Douglas. Written by James R. 
Webb. WarnerColor. Cast: Guy Madi- 
son, Frank Lovejoy, Helen Westcott, Vera 
Miles, Dick Wesson. (Champion for sec- 
ond month.) 


GENTLEMEN PREFER BLONDES 
(Twentieth Century-Fox) 


Produced by Sol S. Siegel. Directed by 


August, 


The Box Office Champions are selected on the basis of the 


Champions 


1993 


gross revenue al Rey clly 


SECOND CHANCE 
(RKO) (3-D) 

Executive producer: Edmund Grainger. 
Produced by Samuel Wiesenthal. Directed 
by Rudy Mate. Written by Oscar Millard 
and Sydney Boehm. Technicolor. Cast: 
Robert Mitchum, Linda Darnell, Jack Pal- 
ance. (Champion for second month.) 


SHANE 
(Paramount) 

Produced and directed by George Stev 
ens. Written by A. B. Guthrie, Jr. Techni- 
color. Cast: se Ladd, Jean Arthur, Van 
Heflin, Brandon de Wilde, Jack Palance. 
(Champion for third month.) 


STALAG 17 
(Paramount) 
Produced and directed by Billy Wilder. 





plaving time on top picture 
\ progt the three-day « 
is been released by Norman Glassman, gen 


which he emphasize 


ill hor nventiol 


eral chairman ub 


ject to change 

Registration will begin the morning of 
October 5, to be followed by the 
an official 


National 


opening 

wel 
\lhied 
il] follow 


1 
How 


session in the afternoon and 
Wilbur 
sident. A 
as well as the 

On October 
as well as 
circuit buyers 
followed by 


come by snaper, 


pre 3-1 demonstration w 
of the tr ade 
will be 
the 


a 


opening 
6 there 


meetings ot 


film clinics 
large 
The t 
‘and’ 


circuits, 
will be 


historic 


_ drive-ins 


a tour ot Ne w Feng 


Howard Hawks. Written by Charles Written by Billy Wilder and Edwin Blum. 
Lederer. Technicolor. Cast: Jane Russell, Cast: William Holden, Don Taylor, Otto 
Marilyn Monroe, Charles Coburn. Preminger, Robert Strauss. 
4 place In the afternoon there wall be 
r illied Board ind discussions tollowed by a reception 
October 7 will see more con tte eet 
7 i DP e mys, discussions and forun euly 
a | eects | | rior the banquet in the evenn Dur 
there will be a sereenn of 20th Centu 
ry y lox’ Phe Robe { the | 
To Conclawe ei es 
believe to be t broad hint of what 
BOSTON : In view of the increasing volume required to put Allied Stat t 
of topics for discussion the beard of di tamp of approval on new arbitration ( 
rectors of National Allied will meet for three tions, Abram | \iver \Ilied board ¢ 
days prior to the opening of the annual con man and general counsel. in 
vention at the Sheraton-Plaza Hotel here tin, calls upon distributors to modify t 
October 5. It had been planned for the board present “selling policies and practice 
to confer on Saturday and Sunday betore the vanee of the board meetu 
opening on Monday of the convention, but ‘That.’ Mir. Mvet oul 
directors are now expected to open meeting the fever of the participants in 1] 
Friday ind pave the way for the kind 
Two of the important items on the | ird’ hearted. twe \ cooperat that | 
wenda are reported to be arbits n and — the goal of eve ht d 
some distributor tHNeged demand tor extra motion picture industs 
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of films of stars photographed u | 
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future, 
wood can the 
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f “Exe MGM, 
going, like all MGM product, in the 
lard the proportion 
tudio like its 
stretched ) tandard and 
Wise 1 
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tive one 1 thre 


duction utive for 
which 1 
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ivo2] 


} 


tare ind 
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Robe rt 
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being an in 


the tereophoni ound 
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ie than moderately 
pre 
Irques 
June Allyson, 
Stanwyck, Fre March, Walter 
Shelley Winters, Paul Douglas, Louis C 
hern, Dean Jagger and Nina Foch 
launched 
Pechnicolor, with Ted 
John Payne, Mari 


lovee MacKenzie 


directing t more 
cast that 


le ive to ¢ 


is Willan 


includes, up te tin 


xpand, such m onalities 


Holden 


Iric 


per 
Barbara 
Pidgeon, 
] 
il 
“Fort 
Rich 


slanch 


Universal-International 
Laramie” in 
mond producing 
ird, Dan Durvea, and Lee 


Van Cleef are in the cast directed by Jesse 
Hibbs 


THIS WEEK IN 
PRODUCTION: 


STARTED (5) 


INDEPENDENT 


++ 





ive be 


REPUBLIC 
UNIV.-INT'L 


Lara 1] 


P. 


W.S 
S.A.) Tech 
COMPLETED (2) 


COLUMBIA PARAMO 
The Mutiny Kr k 


Krary é 


Teck r) 
SHOOTING (24) 
ALLIED ARTISTS 


House ty 


UNT 
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Caine 


hni 


REPUBLI 


RKO RADIO 
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with color by Tech- 
nicolor, Moulin- Associated 
British Corporation in Johannesburg, South 
with a headed Dana An- 
Jeanne Crain and David Farrar, and 
the distinguished George Mar- 
Hellman and Owen are 


“Duel in the Jungle,” 


was started by 


\trica, cast by 
drews, ; 
directed by 


shall. Marcel 
co produce rs 


Pony 


Ralston went t 


Allen 


Republic producer Rudy 
work “Red Shore,” a Rex 
Western, directed by Harry Keller. 
Work started in London on “River Beat,” 
with Phyllis Kirk and Donald Houston, of 


which Herman Cohen is producer and Guy 


on River 


(green director 
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Nv ov @ stoppage, which began July 1 and held up 
End Strike completion of 44 pictures, may very well re 
sult in the loss of Cuba and Venezuela as 

bd markets for Mexican picture Unable ti 

Or Mexican obtain Mexican pictures, the Cuban and 
Venezuelan exhibitors were said to have 





turned to more American, Argentine aid 
Ad } 1 1 
Or ers Spanish product tor the next ix month 
and this, the Mexicans fe ir, may be the be 
by LUIS BECERRA CELIS ginning ot the loss of those two markets to 
: local produce 
VWEXICO CITY: The strike of the manual 


and technical workers’ locals of the picture "Cruel Sea" Wins Award 


woduction workers Union (STPC) against 


19 Mexican producers ended last week in At Scotland Festival 


| 
circumstances that were tumultuous, to say “The Cruel Sea,” the J. Arthur Rank 
the least film rele ised in. the United State by Un 

Representatives of the strikers and pro versal-International, has been chosen as the 
ducers agreed to end the conflict at a meet winner of the David O. Selznick Golden 
ing of the producers’ Association which be Laurel Award ter 1953 as the best cinemati 
came so heated that Association pre sident, contribution to mutual understanding and 
Cesar Santos Galindo, tendered his resig- good will among the peoples ot the tree 
nation because, he shouted, he was disgusted world. The Hon. Winthrop \W \ldrich, 
with labor conditions in the trade. His American Ambassador to the Court of St 
resignation was retused and he was put Jame’s, made the presentation of the award 
suaded to serve out his year tern Sunday at the International Film lestival, 


y eh. Scotland 
Phe producers agreed to allow the strikers Edinburgh, Scotland 


1 


shorter working time—the reduction to be 


decided later, a 20 per cent wage increase UA Gets Documentary 


and a paid holiday after each four weeks ot “Song of the Land,” a feature-length color 

steady work The strikers also had de documentary produced by naturalist bie 

manded originally a 40-hour week and a Harrison and Frances Roberst. will be dis 

four per cent donation to their savings fund tributed by United Artists, it has been an 

The strike was to end formally when a peace nounced by Walhar J. Hleimemats 

pact was signed, expected this week president in charge of distribution for the 
Many local producers say that the work company 


Film Glat in 
turope Seen 
By Goldicyn 


Samuel Grldwyn, arrivis ere la vee 
| 
bon ith tay i 
that the European 1 t 
ny pieture 1 W utter t ite 
i Holly 1 
Phe produ \ 
] | 
hOOCUMILE ¢ tlle rh 
lexpre n Kk t 
r aid thers 


in Hollywood, meaning that t 
evolving new techmical aT ement 


tract the public 


Phe experimentation that ro in. My 
Goldwyn continued vil I init tte 
dimensional quality, but on the low run 
thre tory that count Mr Gol 
that [’re ident lerenhowes hick thre wil ¢ 
( uld mn vet 1 I i 

ould have eliminated t | 
ral t lon ota 1} ( 

t ha Mivied Out ! ist 
nd senore the othe ( iid 

\h1 Goldwyt ted ‘ t t 
Europe dur h ( trip. H 

) il ele ‘ ( 
u 1 t 1 t ( 





COLUMBIA PICTURES ANNOUNCES THAT PRINTS OF THE FOLLOWING 
PICTURES ARE NOW AVAILABLE IN OUR EXCHANGES FOR SCREENING 





General Release: October 


GLENN FORD - GLORIA GRAHAME UN FURY 
JOCELYN BRANDO sons, TECHNICOLOR 


Starring 


"THE BIG HEAT ROCK HUDSON - DONNA REED 
a. ne PHIL CAREY: ROBERTA HAYNES 


Screen Play by SYDNEY BOEHM Screen Play by IRVING WALLACE and ROY HUGGINS 
Based upon the SATURDAY EVENING POST serial by William P. McGivern Based upon the novel, ‘‘Ten Against Caesar’’ by KR. G. Granger 
Produced by ROBERT ARTHUR «© Directed by FRITZ LANG Produced by LEWIS J. RACHMIL © Directed by RAOUL WALSH 


General Release: October 





cor ty TECHNICOLOR 
RICHARD CONTE - LINDA CHRISTIAN 


wit) MAURICE SCHWARTZ 


General Release: October 














SLAVES OF BABYLON COMBAT SQUAD 


starring 


ne JOHN IRELAND - LON McCALLISTER 
win HAL MARCH » GEORGE E. STONE 


Story and Screen Play by DeVALLON SCOTT Story and Screen Play by WYOTT ORDUNG 
Produced by SAM KATZMAN © Directed by WILLIAM CASTLE Produced by JERRY THOMAS « Directed by CY ROTH 


General Release: October 
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a number of pep 

September and October : 

(sary hen, vice-president of Butfalo’s 

iow UHI station, WRBUF Cy. tormerly 

anaved the Allendale theatre, a Buffalo 

patronaye Iberto, Stanley istant ommunity house and the Sheridan and Vat 


] 


waver, has returne from vacation Buren drive the latter near Dunkirk 
Huntington Williams, Health Commi The Transit drive-in, Transit Road neat 
4 ! 1 } 1 ‘ Lockport, celebrated its first anniversary the 

I 
Whsa ! nhiveg ! other evenine with a bie fireworks display 
, ; ' 
and a special birthday film program, topped 
by two Technicolor feature . Charlie 
Baron, veteran exploiteer, 1 back with his 
! 
BOSTON first love, UA, working out of th: local 
ottice Baron ha heen rat isting Bill brere 
Wis | ; | . . _ ' . 

With thie ivitie 1c } 1 til ) OlIor ton, Ba il circuit ad pub chiel, im promo 
of branch manag ul tion on “TI, the Jury.’ Vincent R. Me 


Hnount to the newl ! P post « l " Faul, Shea circuit general manager, is back 


on manag 1 he annouricement from a week’s vacation at Skytop in the 
Boston branch Pocono William P. Rosenow, Skyway 
the con Drive-In ‘Theatres, Inc visited the Cana- 


, " } } 1 " 4 
Palace pan ! | upped to Di non ist dian National Exhibition in Toronto. this 
, 


y open from salesman and Jas Ins has beer week with his family. ... Menno Dykstra 
entertamed elevated 1 nages n Kane has re-opened hs Glen theatre in Wilhiams- 


] y j no ’ ' ' 01 ] 1 ’ 
NcHan handling ! eEA' ut iccount ville ind raised hi chil ren price 


ith \1l hires } : ! red hand witht Robert Davi rormer city manayver Tor Dip 

Warnes the \ ! Wilming on Theatre in Kittananny, Pa., has been 

over Ty on int ippointed manager of the Plaza in Erie, Pa 
polices \ lity Hle succeeds Charles Biel vho is entering 
new field 


the Aheval. Lowell em anit CHICAGO 


for Labor Day and Lloyd) Patriquin = ot Ed Trinz was in town trom Calitornia on 

oker Republic Pictures, Whitman has taken a long term lease on thr business. The Argmore theatre building 
vith the Lockheed Ai Warren theatre, Whitman, which he will has been sold and the theatre will be con 
[ura iperate on how-and-a-half basis starting verted to a supermarket. . Sylvan Gold 

it finger of the Telenews circuit has scheduled 

i trip to Colorado and Arizona . Manny 

in Con Giottheb, Universal Pictures division man 

acre site there BUFFALO wer in this territory, will enter the hospital 

(W)« drive-in kd DeBerry, wh October 1 for surgery Sam Kaplan of 

ern and southern di ion ) ) \dolph Dezel Roadshow pent his vacation in Cali 

Zukor Golden Jubilec d Paramount [1 fornia, . Warren Slee, whose retirement 

from MGM as local studio representative 


here becomes effective Sept 19, will arrive 





in Hawaii early in October with his family 


tO set up a publi relation ottice there 

WHER AND WHERE \ pecial wh bn Ing at igned for the 
run of “The Robe” at the State Lake will 

October 3-4: Fa meetir lied cost over $5,000 Chicago is due for a 
States A ‘ =e n-Plaza | trong line-up of pictures during September, 
area with Phe Robe,” “From Her lo iter 
nity,” “Bandwagon,” “Marti Luther,” 
October 5-7: nnua nver t j ed “Second Chance” and “Roman Holiday” 
States A yt erator za | cheduled to join “This Is Cinerama”’ in the 

R a : downtown area Phil Klein is returning 
to the MeVickers from the Telenews in Mil 


October 31-November 5: TESMA ; waukee. 


\\ 


wna t nra 


Hotel Chicago. SSS” CINCINNATI 


November 1-5: Theatre Owner Amer st time locally, as far as 1 
~ nvantien. (oan ' known, a first run picture is playing day 

nd date a 1 drive-in 

theatre. The picture, 20th Century-Fox “My; 

November 12: Annu dinne " ion P Scoutmaster,” is being shown at Rube Shor’ 
ture Pione orl Keith’s, downtown, and his Twin drive-in 
Ben Bien, of National Screen Service, 


who recently was a surgical patient at a 


el: 


? ? 
t a downtown house an 


boty Ch 1a 


( + 


(Continued on oft postie page) 
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page) 

las been discharged, and is 
home. . William C, 
Northio Paramount, 
in nearby Hamulton, Ohio is back at his desk 
: ... The Plaza theatre, 


local hospital | 
recuperating at his 
Dodd, manager of the 


following a vacation 


in Glasgow, Ky., is celebrating its 19th an- 
niversar\ It was opened by Bruce Apsley, 
vyho 4 tl operating the house. . . Be 


objection lodge lb th residents 
proposed new drive-in 
theatre, near Middlesboro, Ky., the project 
has been abandoned. . W. Lidsay 
has opened his new Sky-line drive-in, near 
Leitchfield, Ky. John Hewitt, who oper- 


in the vicinity of a 


. George 


ates a theatre, at Bethel, Ohio, has pur- 
chased the Happy Hour theatre, in Cin- 
cinnati, from the former owner, Jerome 
Jackson, Ji The Jur cireuit has dis 


Boone theatre, in Whitesville, 
owners being Stasia Hal- 
Liberty theatre, 


posed Of its 
W. Va.. the 
kais, who also operates th 


in Whitesville. 


CLEVELAND 


Indoor theatres in this area are reporting 
an increasing lack ot public interest in 3-D 
pictures while outdoor theatres report pic- 
tures in this medium are doing exceptional 
business. Latest outdoor theatre to install 
3-D equipment is the Park Auto theatre, 
Alliance, owned by Sam and Maurice Barck, 
made by the 

\\ 1 le 
more strongly to indoor 
David Rosenthal, United 
who underwent sur 


new 


Complete installation was 
\kron Theatre Supply Co. 
ipparently appeals 
theatre patrons 
Artist branch 
gery last 
ind expects to be back at his desk next wee k 

Milton I. Cohen, U.A. eastern division 
sales manager came here from New York to 
jon with Harry Goldman, who came from 
Chicago, to meet the local branch personnel 
in his new capacity as district manager... . 
\mong theatres re-opening on Labor Day 
iftter summer closings are the Dixie, Toledo; 
Grove, Columbus Kins 
man, and the Shreve, James 
Kalatat, circuit owner, fifth 
child and second son this past week 


COLUMBUS 


The L 
lands, 


screen 


ManALCI 


weck is now convalescing at home 


Kansman, 
Shreve 


Grove 


wel omed his 


vingston, operated by Fred Row- 
Lane, of the \cademy circuit, 
ire the neighborhoods to install 3-D 
equipment Mayor Robert T. Oest 
reicher proclaimed “Scoutmaster Week" co 
incident with the showing of Clitton Webb's 
“Mr. Scoutmaster” at RKO Palace A 
group ot tov. Scouts camped overnight on 
the City Hall lawn and then went to see the 
Palace teature Winners in the Ohio 
State Journal Typical Family Contest were 
guests of Harry Schreiber to se “Mr. 
Scoutmaster” at the Palace. ~» Lnomas C 


and thre 
latest 


McAllister, Fis noted tor his portraval ol 
Simon Legree in Uncle Tom tent shows, 
died at University Hospital. He was, born 


at Willan 


Wito 


port, Ohio, . ‘Martin Luther” 
week at $1.19 top at 
Riverside and CCC Aut 


been plaving triple features 


| ond 


went 


DENVER 


Sam Cramer, formerly a Columbia sale 
man, and (©. E. Stern, have taken on the 
franchise tor “Movie Sweepstake tor the 
western portion of the U. S.. The game is 


tied in with mer 
Henry Friedel, 


in attendance booster, 


chants who pay the cost... 
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COUNTER TO OFFICE 
FOR MARY BOWEN 


BUFFALO: From candy counter girl t 
assistant inager of a bie downtown first 
run. theatre Phat is the jump ide over a 
period ot vears by 
Mary \ Bowen 
who recently wa 
named a 1 tant 


manager of the Par 
amount theatre im 
Buttalo, ucceeding 
Wilham D 
resigned. Mary 
started in the theatre 
business at the old 
Great Lake 
the Paramount, un 


Now 





ft der the George Ma 
Mary A. Bowen on management re 

gime and the Shea 
operation She tarted as a= retreshment 


United Paramount took 


booth girl When 

over the Great Lakes and renamed it. the 
Paramount, Miss Bowen was appointed a 
cashier. Later shee was named secretary in 


the office and later, treasure1 She has held 
the latter position tor a 
Muller 


uate Of St 


veal unides thie ed 
Mary is a grad 
Buftalo. 
tant 
Buttalo, ha 


ward management 
Nic hola 
Marchal, a 


ager at. the Century 


\cademy in 
Leonard former a 


theatre 


Than 


been appointed treasurer at the Paramount 


succeeding Mi Bowen 





\letro branch manager, went to Los 
to attend the world-wide sale 
Mrs. Louise 

Supply office n 
tertaming 


Angele 
mectiny 
National Theatre 
vacationing and en 
their 


I reuson, 
wnMager.r, 


two grandchildren anc 


parents 1. ©. West will this month open 
his new 300-car drive-in at Grant N. M.. 
with Simplex equipment Phe Robe” 
will open at the Denver and Esquire around 
Oct. 7 B. |. MeCarthy, braneh manager 
fo. Ike ilart, Wa hie pitalized while on a 
visit to Salt Lake City He was in for a 
week Fall activities have resumed at 
Variety Tent 37, with Monday luncheon 


iontl ind regu 


little theatre 


ladies’ luncheons onee at 
lar Thursday sereenings in the 


1 
} 


ul well as at anv other time that i irranyves 
TOT... Tor Baile | Ippert Picture tran 
chise owner, to Salt Lake Cit to install 
Arthur Proctor booker, succeeding Louise 
Imai, who went to United Artists as seere 
tary C. J. Duer, Aline \rtists brane 
Manave! ittended the | ecting im ¢ 
CaRo, 
DETROIT 

The Coronet, featuring art and foreigy 
pictures has been closed during the summer 
Re-opening September 10, it will start new 
routine tor this part of the count oor 
will open at 7:30 and coffee will be served 
in the lobby Chime it &:30 announce the 
beginning of the feature Called “Curtain 
at 8:30" the new policy will offer only one 
complete show each evening Manage 


\lbert 
limit the program to one feataure 
igan theatre’ ( decendents of 
Ananias McMillan, last Detroiter calped by 
Indian lup Mr: Archibald MceMil 


turned 


W il] 


Mich 


plant 


Dezel isn’t sure if thi 


irch tor 


Edler, 








great-grandsot 
Me Millar 
1 exploitation ¢ 
t Feather River.’ M. I 
sident of W. S. Buttertiel 


returned from a New Yorl 


victim’ y 
Bay Citv, M1 


mntormation tor 


lan, Wile ot the 
Now 
protfered het 
The Charge 


living in 


Gowthorpe, pre 
heatres just 
ibout pects tor the wi 
Hlarol 


(je! 


rip optimists pl 
ter picture crop Detroiter Pt 
Witowski pulling Army duty in Man 
playing a bit in “No Wa 
hooting there | Cly_e Adler wa 
rep. ot th stagehal 


Mechanmtes Local 812 


mv, 4 v Bag 
TOW 
Ie clected bu 11h 


Local 38 and 


HARTFORD 


\Mlorni 
and 
have 


Studio 


Keppner, Burnside Theatre p 
Louis Lipman, Harttord auto deal 
tarted construction of a 700-car drive 
in theatre at Mansfield, Conn., 26 miles east 
of Harttord The project 

1954 New panoramic 
have installed at Loew's Poli 
in Hartford and Norwich 1 
managing directo State theatre 
ind Mrs. Harri returned trom a vaca 
tion visit to Loutsvill Peter LeRovw ot 
the Blue Hill Drive-In ‘Theatre Corp 
Bloomfield, Conn., and Mrs. | 


33rd wedding 


will open 1} the 


Spring of ereet 
theatre 
Ha 

Harttor 


been 


have 


eke V 
in gether uiniversary 
John R, Patno, Jr., manager of the Empre 


theatre, South Norwalk, Conn., has retut 


irom a Westerly R | vacation try 
Mi Herman Miller, dauvhter « Peter 
Perakos, Sr., head of Perakos Theatre Ne 
Britain, Conn., is leaving with her Navy 
Commander husband in October tor a tw 
vear stay im Formosa John Metrail 
U-] exploitation man in the Ne englan 
territory, is back from a Caribbean vacation 
trip 
JACKSONVILL 

Henry Goldberg, Par ount 0 tt 
tuditor from Ne Yor) vas at the lo 
branch for everal day bon I] 1 
Metro exploiteer, was back tre in Atlant 
district: meeting bles Hlarrell, a 
istant to Paul Wilson, Fox division mat 
iver \thanta Wil conlbervil Vill | 
fidwell, Fox branch manages vho had yust 
returned trom New York ( A} OO 
burn, Warner branch manager, wa 1 
Miami when Warne ( ple ot opene . of 
\ll Media Drive, which ru to D mibe 
6G and is named in Mr. Ovgburn’s honor 
Ifans Botwick, general mat ( | 

tate Theatres confection sales department 
returned 4 the national ve hin 
onvention ¢ \l in Chin ( | 


lia 
Nit "was hel it the ‘Ta pat t ba 
K...), Ingra Columbia district 
wel \tlant i trip t uu t 
( t ( I | r 
Ieckert, ¢ 1 ret t ! 
tcatiol ( ( rt 
theatre yu ti Wiave report t t 
er ( } 1} ' } | 
past { e partial dup th 
hu but t t 
patre | | | 
tice hed t te 
KANSAS CITY 
Martin tou ! ( 
} Mi ust | ‘ 
17 " ‘ the P u 
ey | { 1 1 ell el e! t thre 
RKO Mi ere { \ 
( ¢ niinued os jouowiug page 






LOS ANGELES 


Yor) 


wned to becon 
Delray 

i 
ae 
Warner 


MILWAUKEE 


ly formed Sho 
teadily been 


Shown 


men 
t 


nember 
manager, salesman, ownet 
iffiliated with allied theatre busine 


Milwaukee e> 


eT pli 


nated in the 
in’s Guild pled; 
1 met ber ubjye 


} 


i pecn 


hroeder, book 

Ben Maret 

for Wi 
itional 


MINNEAPOLIS 


Phe ite fo le regio 
Duluth 
as been ch 
Duluth. Regiona 
din Fargo and Minot 
1, Minn., have been tert 
Fe inley D 


, 


Kame 
Minnes« 
Super Cinema Sea 

throughout e territor, 
ttoon in extra drive on big product, 
th m Alexander, istant adver 

Te of MACO Variety 

Northwest 1s planning 1 reopening 
to celeb ite thie modelling a 
renovation of its clubrooms in the N 
Lowell Kapl 
hooker for Berger Amusement Co 
Hatling, who operated theatre 
ind New London, Minn., ur 
recently 


September 
} 


Illes 
COL 


hotel, according to buvet 


Grant 


plat s to move 


1ormer 
(;e0!1 


1! ip 


*¢ 


NEW ORLEANS 


ounce buy 


1 around 

Wiisnet rey Fa 

Sicily land a Wilbur 

. Week : Gout 
Mobile \la 


lL hibodaux La wd 


Dixie, 
Bruee 


Jennings, La 


OKLAHOMA CITY 


Prefer Blonde 


ird week here, has been 


“Care ntle men 


r theatre 
Moon 
rtine 


1 


Ruby Quinn, a slim brunette, was the win 


in the Golden Spike beauty contest which 


vy 15 entrant it the ¢ Spike Arve 
Manager Ted ud the 
ponse was gratifying cond was Ber 
i Nelson, title in the 
s | 


1 


patron 


who won the tate 
ni competitiot 1). Gold 
Goldberg T! 

\lired 


entennial Xp ‘)] che 


siting 


mMaging 


rranging 

irom a 

full time 

it will be given 

ll | resented 

built in 

i Staff of 

cript writ _ choreographers and technical 
vorket Columbia may the premiere 
Lhe Nebrask in is a centennial feature 

\ pre centennial progran Was 
\ltrusa Club at the Country Club, 
with 20th-Fox office manager Regina Mol- 
seed and FEPCO’s Esther M. Green taking 


Piven 


by the 


(Continued on opposite page) 
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Lynn Pitts, salesman 
named president of the Paramount Pep Club, 
is cooking up big plans for the annual picnic 


at Peony Park September 14. 


PHILADELPHIA 


“Mickey” Greenwald, 
Stanley Warner shorts 
new booker at Republic. 


an active part. 


formerly of the 
department, is the 
John Bergin, 


United Artists salesman, has recovered sut 
ficiently trom an illness to resume coverage 
of his upstate Pennsylvania territory. 

Jack Greenberg closed his Star, Camden, 
N. J., indefinitely... . J. Lester Stallman, 


manager ot the Astor, Reading, Pa., an 
nounced the installation of a new wide 
screen. Also, the discontinuance of Satut 
day morning children’s shows Benny 
Harris, who heads the independent Smeri 


can Films exchange, claims to have run up 
a record of 157 bookings in one day on the 
new Jam Handy cartoon, “Gentle Touch,” 
which he is handling tor John Golder. 

The Cameo, neighborhood house, is now a 


weekend operation .« Dt. Harry ] Schad, 
who is vice-president of the Reading Fair, 
will have the fair’s annual beauty contest 
conducted and staged at his Astor and 


Strand in Reading, Pa... . Max Kayset 
purchased the Karlton, Quakertown, Pa., 
irom the Allen K. Smith estate with present 
operations continued by the Quakertown 
\musement Company Comerford cir 
cuit purchased the Little Art, Scranton, Pa., 
which it had been operating ona lease snc 
1950 from Dr, Frank Colizzo as a foreign 
film house. 


PITTSBURGH 


Phe annual fall Showmanship Meeting ot 
the Stanley Warner Corporation convened 
in Pittsburgh this week. Nearly 200 motion 
picture exhibitor distributors and pro 
ducers, representing more than 20 companies 
were in attendance. M. A Silver, Stanley 
Warner zone head was the host and special 
guests included Harry M. Kalmine, Stanley 
Warner vice president and general manager ; 
Farl Wingert, of 20th Century-Fox; Dan 
Terrell of and Stanley Warner na 
tional advertising director Harry Goldberg 

_. “Gentlemen Prefer Blondes” is giving 
the Fulton theatre its best August in the 
history of the theatre The screen rights 
to the life story of Connie Mack have been 
acquired by Bert M. Stearn, long time film 
executive and the head of C operative Book 
ings here. He is planning an early trip to 
Hollywood to complete plans tor the project 
and get it set for a major studio release... . 
One thousand ministers as well as 
an equal number of laymen sneak-previewed 
“Martin Luther” at the Warner. Dick 
(vetic is leaving the Strand theatre to man 
re a theater in Sioux Falls, S. D. and will 


ip 


be succeeded by Jack Keiffer. 


PORTLAND 


Business is booming at all first run thea 


| oc w’s, 


area 


tres proving good pictures will draw. Most 
are single billed or at raised price S ; 
‘Lil’ drawing big day and date at fow 
neighborhood house Evergreen’s Ore 
von district manager, Russ Brown, off to 
Seattle on business Soe Mrs J ia Parker 
is working on the opening ol her United 
Artists theatre Dick Edge, Astoria city 
manager for the Parker circuit, here for a 


couple oft days .. Tom Walsh off to Pen 
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dleton tor a couple Ol davs to look ovel the 
Parker houses there ‘y , 
ABC ¢ 


sistant to president of the indy Co., 
was conferring with Mrs. Parker for a new 
bar for the Broadway Bob Warner 
replaced Al Utigard as NW division man 
ager for NW Automatic Candy Co 108 


golfers competed in the 10th annual film 
men’s golf tourney at Tualitan this week 

Pat Patterson won the Al Forman low gross 
trophy and Jerry Owens won the Charles 
Skouras Cup. Mrs. Dick Lange is the 
women’s champ. 


PROVIDENCE 


Local theatermen were shocked to hear otf 
the death of Set. Russell | Woodward, }1 
who was reportedly a prisoner in a North 
Korean prison camp. According to a letter 
received by his father, Russ died in April 
or May, 1°51 in a Red camp near Pyoktong, 
North Korea He worked tudent man 
ager at the Majestic 


new 


theatre and later wa 


appointed assistant manager at the \vor 
Cinema. He lett the latter post in 1949 to 
enlist in the Army Manager Dave Levin 
of the RKO Albee thrilled the first 100 


women purchasing tickets on opening day 
of “The Sword and the Rose 7 by pre 
them with 
by the R. T. 


enting 
Pudor rose supplied 
Florists Association 


rorgeous 


“Shane” has apparently taken this section 
by storm. 
SAN FRANCISCO 

General Theatrical has taken over th 


Vista, Rio Vist i, from H. | 
Robert Clark Agency is handling the Pop 
kin Package, formerly distributed by United 
\rtists. . 
Studio drive-in, 


Brown 


Teddy Gelber, former manager, 
San Mateo, is now with the 


Petri Wine people Jerry Zigmond 
western division manager, United-Para 
mount Theatres, was here from Los An 


geles for three-day conterence with district 
manager Earl Long and the local staff 

Frank Harris, manager, United Artists ex 
change, was in Los Angeles meeting with 


Ve Ide 
MGM 


| tihie 


ecretary to 


Western Division Manager 
Jarbara 
office manager Lila Goodin, now working at 
MGM studios in Hollywood, will be host 
to the local branch tele phone operatot I] 
ence Mvers, over Labor Dav holiday 

The Film Colony Club Girls, headed by pres 


Tavlor, formes 


or 


ident Helene Shearer (assistant to office 
manager Sally Martin of Blumenteld Thea 
tres), is planning a fashion show and_ pre 
view party to benefit Variety Club’s Blind 
Babu . und Phe show will AY held al 
Gerald Hardy’s Presidio theatre, Sept 26 


TORONTO 


National Film Board’s interests were ce 
scribed in a speech fifth annual 
institute on film affairs b 


W. A. Trueman in his first talk since he 


hetore the 


and community 


hecame National Film Commissionet 

Stan Helleur takes over the new post of 
chief of information and promotion of the 
National Film Board in Ottawa Hellew 


ha heen director of advertising mel pu liett 


for WB in Canada He is being succeeded 


in this post by Irving Herman, who former] 
held that post with Lnited Artist n €an 
ada \ Variet Night is bein taged by 
the Exhibition Stock ¢ Racing Club Sept 
2? Proceed ll be used f Variet Vil 
lage Children 16 vears old and undei 


ittending 


Alberta 


were banned fron 


swimming pools in 





outbre ak. by ordet 


of the deputy minister of 


health Theatres in the city suffered 
considerably when hot weather struck the 
area. Also affecting business is the opening 
Oo the Canadian National Exhibition 

lean Paul Pageau, 35, has been appointed 
Quebec sales manager for Warner Bros.’ 
new 16 mm. division Pageau will work 


branch im Mo itr il, hh hha 


from Warners’ 


tive city Arch Jolley, in charge ot 
irrangements for the meetings of the Mo 
tion Pieture Lheatet \ssociation of On 
taro, the Motion Pieture Industry Couneil 


ot Canada, ts 


WASHINGTON 


\nnouncement 
of the Variety 
Golt Tournament and 
Woodmont Country Club on 


urging early reservation 


memes 


vone to the 


Club, on the 


have 
iortheon Tit 
Dance at the 
October 


Dinner 


Irene Summers, known to many people on 
film row, died on August 26.) Ther husband 
Stanley, was for many yet head shipper 
it 20th Century Fox Hlarry Cohet 
former MGM ilesmat ind now. retires 
has moved to Freeport, New Yor 
Kdward albert Palbert Licket Veen 
is getting around after breaking his ankl 
Friends of Danny Rosenthal, fo 

20th Century Fox ilesman, and now Unit 


\rtist 


Orry 


branch manager m Cleveland 
to learn that he wa he put ili 


cently, at Glenville Hospital, Huelid, Ohio 


. Sidney Lust opened his 11th theatre 
with the grand opening of the Hillside drive 
in at 6200 Marlboro Pike iomule from the 
District line The Loew's Capitol theatre 
disecontinues it tae how yx | Cy October | 

Harry Coonin, Variety Club a if 
member, was given a 50th birthday p 


isht 
the 
Wal... 


. to extraordinary lighting effects 

. at extraordinary savings! Rent 
whatever you need in specialized display, 
theatrical, studio and motion picture 
equipment from Jack Frost! For finer 
lighting ... at fewer dollars .. . 
for complete lighting service that 
includes installation and removal 
wherever you are... 
you're headed the right way... 


thege 


JACK 


6 
way! 


Por Fall Information On Rental Equipment Write 






JACK A. FROST, DEPT..C, 234 PIQUETTE AVE. 
Detroit 2, Michigan . TRinity 3-8030 
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\. Baper who ha 
imization 
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Production 
York after 

ontinent 

IWEAG publicity 

FRED GOLDBERG, wl 

the public relation 
(Condon a 

beer pro t operation 

in Boston to 

Mayet } | ty, ha bee! 

Hucun Ow: 


] 
manager hie 


WEINGA 


| ‘ ndon 


announced NCI 
outhern division is in to do a 


True and the Brave 


Zirkle 


joined the 


EpWarRD Doo and Breden li RAY ILVERSTONI iden 1 20tl 


iccountant J imestow! Centurv-kox International ¢ orporation 


] 


pany buving and booking returned Tuesday trom a 


lhe itrical enter 


\musement hourope 
olhies 
McCartuy, om 

Hartiord, ha 


Warner district 


AMI | 
Strand theatre 
Stanley 


necticut 


Midecest Nit \\ 


i the 
lifficult t 


mind d 


ByVandalisn 


leen-a 


Action by Drive-in 
Asks No Damages 
Jame M and Rox co Ca trignam 
of the Midway Drive-in, near Wilk¢ 
parents last week filed in Philadelphia Fede: 
papers have been giving publicity to wit against Comerford T] 
“Chicago At yor distributors, alleging conspiracy 
Brotman, of the 


claim her th 


i react 
county law 
week to d cul 
the extent of 

Loca 


] 
the probl 


oO 
Barre, 


prosecuting il Cou 


One, the 
interviewed Mrs. Isaac 
lone theatre, eliciting the 


deprive their outlet of opportunity to 


product on a reasonable run 


was forced to clo e of vouthful « lamag ire sought at 
redation Mi frotmat 


ise, drunkenne 


cited gan which Shigon, their attorne 


brought me 


’ hine t lay j 1 
i Tec i i \ . iT | at i itteT 


| uch 
eT cl vle of headlin tel ! Wa 

ion at the l 10-seat Oakl \ whic] 

] 


door, 


given opportut 


heatre, Pat 


re owner next blew : h nil mit. Loew’s and Colun 


t 
vy damaged eight cars, and not named in the complaint 


38 


IA Pledges 
Saranac Aid 


To Mospital 


Following ¢ sit t week by 150 


I I i nl le nal Alliance ol 
Lheatri il . $ i] yees to the Will 
Rogers Memori Lake, 


N.Y., Richard f h, pre 


pron otion of 
haritv by 1 ) ; cals M1 


lent of the institution, pre 


Saranac 
sicle nt 


wnio0n, prom ed 


a luncheon meeting at the hospital, 
it which financing problems were discussed. 
KE. Lewi 


lent, reported that 35 members of the union 


executive vice-presl 


cured, at no cost 
past 


an extended period, he 


ave been taken in and 


themselves, during the four years 
reported, the 


as $60 per 


fifth of the 


pit il are 


4 
Vii WIS, ONE 


1 


current patient it the 


According 
from the 
single group 
ervices. Abe Montague, 
pital, cited Mr. Walsh a 
incentives ot group that has 
work 


institution. The 


union, making it. the 


benefiting from it 
president of the ho 
“one of the 
increasing the 
head of the 


there are no en 


done most of the 
efficiency 
ho pital Cl 


dowment Itution is operating 


o-mouth isis every veat in 


i hand-t 
ting that the union members join 

tiles Lore 
Following the luncheon, — the 
Thomas J. Shea, 
union, died last January was dedicated 
\ replica of the plate on the 
door was presented to Mr. Walsh by Fred 

| 


hospital’s finance 


room in 
which assistant president 
of the 
to his memory 
Schwartz, chairman of the 


committe 


Japanese Government 


Officials Visit Studios 
HOLLYWOOD: The As 
an Fs Finhenis 


miuttec 


ociatior 
t ture Produce 
plaved host Tuesday to 
Japan ant Japane 
The off 
a luncheon and taken on 
film studio 
into six groups the officials 
of Disney, MGM, Republic 
ind Warner 
Japanese visitors 


held in Seattle, will visit 


principal cits of { 
Government and industry officials 
cial 


tour or Six 


were given 


majo Divided 
were the guests 
20th Century 
The 
convention oft 


New York 


and Washington before returning to Japan 


Fox, Universal Brothers 
here for a 


mayo! 


Edward J. Weber Die 
Edward J. Weber, 62, assistant 
engineer at the Zenith 


past > years, 


Manage! 
theatre, Mal 
died August 
Mr. Weber 
the North 


a member 


Milwaukee 


daughters, 


wile, 


brothers and three 
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ILD showmen often use the expression, 
“What's the pitk h ?”’—and that’s pure 
show-talk, from outdoors and the 


that 
requires a_ different 


carnival. Good showmen know each 
and every attraction 
“pitch’—and thus we are slow in realizing 
that it applies to the “little art theatres’ and 
our Hollywood film product. The impres- 
sion has gained ground that the “art” films 
were imports and that the “art” audiences 
demanded something foreign to our tastes. 
The HerALp, last week, had a byline story 
by Mandel Herbstman under the title 
“Majors Turn to Art House for Specials” 
—which we urge Round Table members to 
read carefully. If you missed it, turn back 
to it now, and learn of the degree of success 
with which the majors have used our own 
“art” houses, they 
needed a special selling approach. 
face of it, to 
that all films can survive the same 


“specials” in because 

It’s unreasonable, on the 
suppose 
treatment on the same premises, year in and 
year out. Perhaps part of our doldrums are 
the result of trying to make every picture 
conform to a pattern that has always been 
Naturally, he wants 
customers as 


a distributor’s dream. 
0 sell his picture to as 
possible, but they’re learning it’s more profit 
able to be specific 

Metro’s “Lili” is a sample, now in its 26th 
week at the 540-seat Trans-Lux theatre at 
52nd and Lexington Avenue. It has 
grossed over a quarter of a million dollars 


many 


here, and that’s substantial business in any 


language. Howard Dietz is quoted as say 
ing, “It’s just a question of whether it is 
most desirable to give a picture a long run 
in a small house or a short run in a theatre 
of large capacity.” 

Jeff Livingston, eastern advertising man 
ager for Universal-International, was re 
cently quoted with reference to the opening 
of “The Cruel Sea” at the 468-seat Fine Arts 
New York, broke all 


theatre in where it 


records with $16,200 in the opening week 
From now on, all U-I films of this kind and 
quality will get two treatments, one for “art” 
theatres and one for regular runs 
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Selling Approach Calls For Special Angles 





“LET THEM EAT CAKE” 


A famous queen said it, and she lost her 
head. Perhaps, we indicate the same theory 
by suggesting that the public will pay more 
for movies—'the world's best entertain- 
ment" in the lowest price bracket. Do we 
suggest that if they can't afford bread, 
then let them eat cake? 

The League of New York Theatres, op- 
posing the reduction in excise taxes for 
movie theatres, implied that they would re- 
duce their prices from $7.20 to a flat six 
dollars per ticket. But do they mean that? 
Have they suggested that Gay White Way 
prices would go down, as much as a dime, 
if they won tax reduction? We hardly think 
they have that intention. 

Maybe it is strategy to boost our prices 
by 20 percent, to prove that we need an 
increase in gross income, to stay in business. 
It may work, in varying degree. Charlie 
Jones writes from the Dawn theatre, Elma, 
lowa, that he is going to raise prices for 
adults from 45c to 50c—which speaks 
volumes. It has always been hard to get 
half a dollar. 

We predict that the visible effect of 
raising prices will be about fifty-fifty be- 
tween success and failure. Success will mean 
a little increase in "take home money" for 
theatre managers; failure will clinch the 
apparent into an obvious loss of patronage. 

Another exhibitor leader says he will raise 
children's prices from |0c to a quarter. It 
will come harder, with this group who are 
already seeing their favorite cowboy stars 
and other thrillers, at home—without fee 
and without tax. 





Jeff says there’s another angle: Our U.S 
newspapers and magazines are a great help 
in putting over imports “since practically all 
openly on 
filn 
Disarm this favoritism by put 
mall theatres 


of the critics are more or less 


our side’’—meaning, in favor of “art” 
and imports. 


ting films of special quality in 


qg Iwo women in’ Richmond, Virginia 
saw the stirring United Artists’ film, 
“Cry, My Beloved Country” in Canada and 


They 


manager, only 


wished to have it shown in Richmond 
approached the local theatre 
to be told that filin 

racial issues) had never proved successful 
They got together twenty-five people who 
underwrote the showing for two days at cost 
of $600, with all profits alter expenses to 


such (religious, with 


go to World Missions. The theatre was 
swamped, and showed a two-day profit of 


$750. So, 
continuance for three more days, and reaped 
an additional profit of $1,204.34. Then the 
theatre itself continued the showing for sev 
All together 


the same people underwrote a 


eral more days. than 
14,000 citizens of Richmond 
Alan Paton film. (From the 


view of Literature.) 


more 
Sel W the yreat 
Saturday Re 


MN 


ales 
ubject 


Salute to Oseat 
charge ol 
Phi 


nessed a screening of the first three-dimen 


Morgan, general 
hort 


week we wit 


q 


for Paramount Pictures. 


anager mn 


and, in con 
Yam 


release exactly twenty year 


sional “Pope ye, Ace ot Spa e” 
trast, the very first Popeye cartoon, “1 
What I Yam” 
ago. And then we had cocktails with Oscar 
and friends, to celebrate the anniversary. 


Actually, it was than twenty 
igo that we first knew Oscar Morgan. He 
field man in the Philadel 
phia office when we called on him for ex 


ploitation help, back in 1916. And he is still 


more years 


was Paramount’s 


the same QOscar—the best in the busines 
that calls “quality” by that name. He ha 
the same genial personality, the same set 
vice with a smile—in fact, the same smile 


maybe a 


\ little mellower, a little 
little rounder, but the same 


Prave._r, 
grand guy 
25-31 
Morgan Week” in honor of the 
short 
manage Phat’ 
in “Oscar 


Paramount has designated October 


as “Oscar 
ubject and new 


company’s veteran 


reel sale not enough—we 
Morgan Ye ir’ ora 


would prefer ‘ 
Walter Brooks 


decade, if he doesn’t mind 






Stop. Look 
And Listen 


” eff 





ae j 


| 


, w | 
a ets 
; EA S.. 


won ta FURST TIME On wamis 


caus SUSPENSE NOVEL 
owe one SU vou it 
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Brings In 
The Wagon 


George Peters, manager of Loew’s thea 
tre, Richmond, Va., submits a fine campaign 
on “The Band Wagon” in the name of his 
assistant, Bob Westerman, and we salute 
the occasion, in honor of other assistant 
managers who have been carrying on during 
the summer, while their managers were on 
vacation. It is sometimes difficult to estab- 
lish these temporary replacements in a week 
or so, which would upset the permanent 
reisdence value of managers who are well 
known to Round Table readers. By the ame 
we could report such occurances, the status 
would be changed again 

So, we thank George Peters, and praise 
Bob Westerman in this review of a great 
campaign on a great picture, well done, and 
as thorough and complete as any that ever 
reach this desk. We know that someday, 
resident manger in another situation, and 
those members attending this weekly meeting 
will reeall where he had his training as a 
showman. In the next quarter, for the 
Quigley Awards, he is a contender, on the 
hasis of this splendid exhibit of good show- 
manship. 

Bob had a personal appearance in Rich 
mond of Peggy Gordon, to start the ball 
rolling. She had a tull day and evening of 
interviews with the press, a luncheon, six 
radio programs, a dinner, television and ap 
pearance on stage at the theatre. A’ radio 
“Band Wagon” contest had a long line ot 
winners of sponsored prizes. Newspapet 
advertising was augumented by cooperative 
ads) from local merchants. Music and 
restaurants tieups were hot, with lots of ad 
vertising display materials in use. Special 
tack cards, made locally, and good use of 
window and other displays is evident. 
Samples of presbook materials used in lobby 
display are included. We've seldom seen a 
better flash for a big picture. 


Action in Showmen 

Those Schine managers who have sold 
their “Back to School” shows so. suceess- 
fully in advance, are now at work selling 
sponsored Thanksgiving Shows for chil- 
dren’s matinees! 

v 

Adam G. Goelz, writing from the Para- 
mount theatre, Steubenville, Ohio, encloses 
terrific newspaper breaks for the installa 
tion of their 52-foot Panoramic Sereen, with 
“Shane” as the first attraction to have this 
benefit 

v 

Alfred Lowenthal, manager of Skouras’ 
David Marcus theatre in the Bronx, had 
a continuous tieup with the Army and Air- 
force Recruiting Service for “It Came From 
Outer Space”’—in advance and during the 
run of the picture. 


MANAGERS’ ROUND TABLE SECTION, SEPTEMBER 5, 1953 


An Assistant SHOWMEN IN ACTION 








| Bovle and M Pysvk, that mdetatigabl Charl M Pineus, district manager tot 
combination at Loew Poli theatre, No Blumenteld Theatre it Stockton Calit 
wich, Conn., clu then a suble darndest with Writes, Ni w tl it 1 have k ca eva | 1] dn 
Phe Band Wagon’ nd we'd hke to see ending vou photo ot ur explottation 
them, in action, some dav. Must come call ¥v 
ng in New England Bob Carney built bimselt a little band 
v wagon as a trader to run around Water 
Sal Adorno, Jr., assistant general mana hurv streets. as ballvwhood tor The Band 
ger for M. & LD. Theatres, Middletown, Wagon” at Loew’s Poh theatre, tollowins 
Conn., had two authentic veterans of “Stalag pressbook idea 
17” on stage at the Paramount theatre, tot Vv 
the opening night performance Vic Morelli, manager of the Empress tl 
Uy} v atre. Danbury, Conn., had a great od 
> ‘y)° ’ > 
S amo  S : 
AB Paramount theatre, San Fran will booster in his tieup with newspaper d 
cisco, enjoyed a three-way tieup with Hal , = . 
livery boy », Who paraded to the theatre { 
3 > ” otc Ss ( ( ) ) i ) } 
srothers tores for the promotion of “Hou ontow “Baas Christian Andersen 
dint covering thie Bay area and ll pha i 
: v 
of the picture ; ' ' ' 
Charles Gordon, manager ot the Olymopu 
theatre, Utica, N. Y., made a tieup with the 
Lou Cohen documents his campaign on I 
an R nee 7. Quaker Oats Company tor the yomotion of 
Gentlemen Prefer Blondes” at Loew’s Poli, 59 : | 


Phe Stranger Wore a Gun” and more than 


Hartford, with photos to show street bally 
10,000 sample package ot cereal were 


hoo (blonde, brunette and redhead )and a 


long list of newspaper breaks and teat tributed with the theatre udvertisi 
sheets v 
Sol Sorkin, manager of RKO Keitl 
Charles B. Moss, executive director of the theatre, Syracuse, had to deny that a rad 
Criterion theatre on Broadway, had an ex quiz program was £ivingy Out passes to ser 
citing twin contest as promotion for United | Phe Maze” beeause it just wasn't so—but 
Artists’ 3-D thriller, “I, the Jury,” with re he turned the headache into good pubheity 
sulting newspictures. v 
Bob Cox sends tear sheets t it 
Riverside theatre in Milwaukee obtained a i deal he got with local TGA st in ce 


full page cooperative ad for those two littl Operative advertising for an. ( it 
girls from Little Rock as approval from 12. — the Ben Ali theatre, Lexington, IK nd all 


advertisers in the Milwaukee Journal for for a few pass 


the holdover of “Gentlemen Preter Blondes.” ¥ 
Mer] F. Hallford, citv manager t | 
Len Bishop, manager of Shea’s theatre theatres in Thompson, G 
loronte, working on the theory that dia he had a photographer to sho us the 36 
monds are a girl’s best friend, landed a foot banner he put up tor “Piekup nth 
$15,000) co-op contest with Morse Credit treet’ —which could be 


Jewelers for “Gentlemen Prefer Blondes.” of Main Street to the other! 





Two guys we like, Tom Baldridge, at left, MGM field man, and Jack Foxe, right, 
of Loew's Theatres in Washington, at the National Airport to meet Elaine Stewart, en 
the steps, who is MGM's bold answer to Marilyn Monroe, and a strong contender in the 
contest as to what gentiemen prefer, arriving with her escort for the opening of her new 
picture, “Take the High Ground.” 
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First in a Long 
Line of Firsts 












the Rivoli provided a large: i 

thus established one of a long line oi 

firsts’ for this first-run, top-bracket theatre 
| { has ha t vailable at ill tim 

has used it with discretion B pre 







n film industry have dropped in to 
| to put scene trom their 4 Vv pu 
1 n the Giant Miracle screen rou 

t David O Iznick experimented here 








\nd tf] | uced another “first” for the 





Monty cal 





know it, 











1 { urrounded the audi 
nee 1 is it ck toda 1 tl ltiphi 
ition { ike " ound tracl Th 

not he morabl prese ition that 
no pctu history 
Producers Try Out 
New Dimensions 
Many big pictures have enjoyed this bene 





fit, which an astute director ha 
just the right 
just prior to the eur 


ney program, the 





hahaying 





used judiciously to augment 





thing Most recently 
rent Di 


vided the 






riant creen pro 





climactic scenes in the long-run 
tepped 
up, front and center, to do her dance of the 
veil The effect of thi 
treatment hit the audience! 
Monty 


whe nh he 





ensation SALOME’—when_ Rita 







even CXPANsive 





really 






can use the 
like 
my to ita 
Phat’s 


with their test print 


(nant Screen as and 





, turning it on and off, chang 





a climax, all on short notice. 





why 





Hollywood producers, in town 
Monty to 


privately in the early 





persuade 





creen their big scene 





o they can see the and 





OTTLINg, new scope 





conjure the results applied to standard pho 





tography at the studio 









42 





Kor 23 Years.~” 


“We've Been Using Our 


Giant Miracle Screen 


—Says Monty 





Talk about aspect ratio! Here's Monty 
standing 
alongside his "Giant Miracle Screen" on the 


Salmon, in proper perspective, 


Rivoli Theatre stage. 


It’s not strange that Monty 
known as a showman’s showman. He 
Iways been so far out in front that it c: 
natural for him to lead in progre 


Phat he ha been eleven veat 


fe) vell placed a 


thing a theatre that 1 
too large or too small, that 
but affiliations, 


producer tor test runs, and tor the ¢ 


t tortunate 


with strong open to 


lishment of long runs for 
iway from the “little art theatre” class 
et not removed from Broadway lH 


» FOR THE 


TIME! 
A new kind of Disney entertainment! 


An all-live-action adventure-romance 
The most exciting love story ever told! 


Walt Disneys 


Predeced ty PERCE PEARCE 
Oueected by KENNETH ANNARIN 
Serveaplay by LAWRENCE E. WATHIN 


Diet ered by REC Rede Peveres inc © Welt Deane, Productions 


Salmon 


Salmon 1 


has 


11 
forward 
in a theatre 
the Rivoli on Broadway 1 
neither 
independent, 


every 


tab 


pec i il pi tures, 


and 


ee 


J 
. 
e 


Harrison's 


Great Show 


J. P. Harrison, the grand old showman 
Denton, ‘Texas, really put on The 
Greatest Show On Earth” in his college 


town of 12,000 population. His 
00k on (a an entry in the 
{ his usual com 


Calpaign 


Quigley 





lising, p 
note trom 
the 


11) ilar to those 


piu pressure, 


onalizing line Attached 1s a 


“I.M.A 


the e, and i bag « 


Nut” which only introduces 
1 pe imMuts, 
Kiwanis club luncheon, 


atmosphere. J. P. 


istributed at a 
ich provided circu 
chairman of Kiwanis program 


1 
l 


he certainly put on a show 
ile Cisplay, he had a remarkable 
dummy, with everything, 


that folks 


mplete 


but so far up on the high wire 


couldn't = quit believe he wasn't real 
Youngst vere encouraged to wear circus 
LUTi ie and win prizes at the first matinee 


to be 


atinosphe re 


Phe concession counter went all out 


just as much part of the circu 


Newspaper ad in circus style and the policy 


of “mechanizing, humanizing and met 

chandising” the picture resulted in the sec- 
‘ g ‘ iy eC 

ond largest PTO ever accorded a picture 

in Denton, with the attraction holding over 

ten days, another record breaking example 

, 
Ol 1 Xa Wwinan hip 


Archer Plas- 


to populate whole neighbor- 


Paramount has a deal with 


tic Toys, Inc., 


hoods with miniature Martians, fighting 
THe War OF THE WorLpDS—with a 37-set 
Ol toy soldiers 


AN ALL-Wa tt DisNEY SHow 
ON THE GIANT MIRACLE SCREEN! | 


WALT DISNEY’S 
NEWEST 
TRUE-LIFE ADVENTURE 


PROWLERS or mu 
, EVERGLADES 


The land that 
time forgot! 


Print oY 


Technicolor 


WALT DISNEY’S 


a Technicolor Cartoon 
‘Ay “SUSIE, THE 
(ASP LITTLE BLUE COUPE 


EXPERTLY AIR-CONDITIONED 


STARTS WEDNESDAY 9:30 a.m. Fei1vO LI 


B'WAY at 49th ST. - C1-7-1634 





And you will note that this is a “first in newspaper advertising, also—showing that 
there are always new uses for old devices, and new twists to showmanship, 
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Godfroy Has 
AU It Takes 


John W. Godfroy, manager of the Para- 
mount theatre, Ashland, Ky., is rapidly 
qualifying across this desk as a manager 
it takes to get results. His 
“Charge At Feather 4 
included all the newspaper breaks you could 
30,000 popu- 


who has what 


campaign on River 
possibly add up in a town of 
lation, with 
which usually get free space when brought to 


good use of publicity mats, 


the proper attention of editors by managers 


who are live-wires. His town is so close 
to the corner of three states, Kentucky, Ohio, 
and West Virginia, that he has tear sheets 
from across the borders, both daily and 
Sunday newspapers represented, 

\lso at hand from Ashland is an exhibit 
of material on “Arena” with the same fine 
showing of free space daily and Sunday 


coloring contest 
further additional 
3-D, that 
in three dimensions. 


newspapers. 
had 


accent on 


on this pic 


ture coverage, with 


now color comics are 


He plasters 


all the rage 


the papers with space-getting promotions, 
and apparently, from looking over these 
pages, it’s not at the expense of increased 
sail space. Radio, too, lines up with still 
more free advertising 

Sid Kleper starting late with the first 
New Haven showing of “Story of Three 
Loves” at Loew’s College theatre, but 


full 


Fat ley 


nevertheless 
first 
playing in a summer theatre nearby 


v 


city 


getting the 
campaign—with 


spread of a 


run Grange 


John G. Corbett, 
theatres at the 
reminding us that it’s the coal and not thi 
stove that gives the heat (in this hot weath 
er, he uses such illustrations!) and advertis 
ing is the in the theatre’s stove 


manager for Schine 


Glove theatre, Gloversville, 


coal 


HUNTERS f 
vee 





Al Greene, manager of the Avenue U thea- 
tre, Brooklyn, is the man who confused and 
confounded the N. Y. Traffic Commission by 
offering new subway tokens at the theatre, 
days before they went on sale. However he 
did it, 


it made news on the front pages! 


MANAGERS' ROUND TABLE SECTION, SEPTEMBER 5, 


Selling Approach 





GENTLEMEN PREFER BLONDES — 20th 
Century-Fox. In Color by Technicolor. With 
Marilyn Monroe Jane Russell. The 
greatest ga the greatest musical-comedy 
feature of them all. What more can you 
these tw in action? 


ana 


seen 


Say, after you ve 
The M-M marvels of the 


age! They don't 


make ‘em any better. What thi untr 
neeas are more "me aqe’’ Di ture like 
this one! 24-sheet and all ¢ ters have 


tume + atch the 


those two in pr¢ 


eye—and sell tickets at the box office. Use 
the giant cut-outs in every | ible way. 
The herald keys the campaign, and tl 
picture deserve additional accessori 
Newspaper ad mats are big and beautiful 
with many views of the deciding factor 
whether gentlemen do or don't. A set of 
teasers will serve in any situatior 1 the 


complete campaian mat. at 35c i 


biggest bargain in town for sm ill theatre 


with six ad mats and three publicity mat 
Editors will go for publi ity mats on thi 
ne, to settle an idemi que j Keey 
your lobby merry with music from the | 
ture the trade-marked sonas will be re 
»gnized and there are many tieups ¢t ible 
with record and musi hops. Lot f 
albun on sale and di j cke y nave ] 
pecial — teaser record ft contorm 1 


your { laydates. There's 
and pep in the pict 
vertising style. Picture ha 


gantly pre-sold. Use the billboard 


nic ( lor traile r 


papers, television everything you ve got 


LILI—MGM. In color by Techni 
What happens to "'Lili’’ is the hapy 
thing that ever happened on the 
Le lie Caron the girl ‘An Amer in lr 


orn : 
Paris’ fell for, captivate new, in a mu 


of yc uth. love and enchantment You 
fall in love wit Lili''—you'll fa n love 
with love! 24-sheet and other + ters fea 
ture Lili herself in color art, t VKé it 
outs for lobby and marquee display. N 
herald in the pressbook, and few acc: 


that he WwW Le lie ¢ yor A ne it 


sories 
peared in the Tran Lux yavert yi Ne W 
York. (See the Round Table otf Auaust 
22nd} Le Car yn ha a dist tive per 
tinent persona ty whic h these ne 1) aad 
caught, but she doesn't k like herself ir 
ome of the ads and steria hown ir 
the pre Doc k. ANG ne need +r se ial 
handling! There are several novelty acct 
Df W ™m a } nowmansnir tule but 
they nly approximate the l tr the 
Tran: Lux ad Newspaper ad hi yener 
ally {far from tk treat t bit we be 
No. 306 or 206 best for style. The big 
nor mat, whic g ited with MGM 
is a 1 the ad mats ana j f wry 
Tor ] theatre nine tor the rice { 
ne, with two ¢ Ty mats ana f 
type border thrown in tor good measure 





1953 


Tour ver nad if } 1a u nav T 
the 35 parqair mMpaig?i nat It 17 
for that portrait of "'l ' 
and usée lat toc wav } } r ana 

\ ' j , j 
t better aavantag tha u ’ Duila 
if u | { jure t na é 
embiance t the chara rur a qu 
L make p < tt reet th her 
little suitcase lettered for playdate Le 
the teen-aade eT try To | k like "lL 8] 
we mean the aan tf the ad 

e 


THE BAND WAGON — bicigatr ah great 


Technicolor musical. Breaking a i 
trom st T 1ST Tne 1 f Fred 
Astaire and a tine ast t} nqs tf 1ance 
{ 15 to mak t is t 1Ual 
wit na ngs fT t j Tt er 
tainment! Ge it ] Tt Band W jOr 
24-sheet and ott posters, + 
with i iT t TT t t pr 1 rhe t 
I tu 4] Wspla but cr na Die 
band wag n’ cut ts Tor f na 
rquee. The 6-sheet has 1 t everything 
with le space d ted to mt edit 
You can't print a | \ nas} ter j 
nave ny { te qua left La rs na 
brarie ind other mn bi the | it 
herald k¢ y Tne mpaiqd na fT f ’ 
TW byt 41 MG! l THe reaset 
t ters in tw naa 2 r teaser 
ne-sheet extra ford play At MGM 
ervice upplie nine r sti | t 
tt r a } Ot } ry A 
et of tw ided paper pennants at $2 w 
jive you if le bpy Tila } i Ww t 
Cut-out hanaer it 25c eact ida ft 
this display. The yre 13x42 j f 
Jed, in four l i t trom MGM. A 
} nt ut ut } ) TeetT i! : 
lor ¢ for $ . t y ! } 
ible } mit t th 24 t 
if-Out Pade T ¢ T } Da 
} 1QE +) } pre } 
ever howma | + f 
e it ne id 7 12a 
Rad telev ] 1 | 
yt} if { y j 5] WaY } 
Tract your ] Fre } A raire } atie 
tor perat SI wmer ae) T j 
5] TT iOOSE TT r nat t 
if } Fred Ast 1 f t Ny 
valuable tieur hat a ! 


ens 8 BEST. ; 
OSE ON TIME 


CHICAGO: : 
1327 $. WABASH 


WEW YORK: 
630 NINTH AVE. 
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USED EQUIPMENT Cato, N. ¥ 
HOLMI EDUCATOR EQUIPMENTS--LOWEST HELP ANTED 
, DUCATOR BQUIPMENTS -LOWES BOOKS 
excelle riditi 95. Bu n time 0 
CINEM UPPLY CORP : \\ ‘ ne SISTANT THEATRE MANAGER: SINGLE - sopreancenvemneiienesanpelrrimtts 
' ing, ex-G.I. with some theatre experience preferred MAGIC SHADOWS THE STORY OF THE 
One w ng to learn It $¢ eatre eration and Origin of Motion Yictures by Martin Quigley, Jr. 
GRI EI I I ri VER IN OUR OWN who interested in making the new and ming show Adventur exploration of all the screen’s history 
st ! g! | m ms, 6 mont guarar ne reer $50 wee t G nd told in 191 ges at 1 28 rare illustrations. Excit 
ee nit \ i C register, hospit nsurance rite in <« ¢ BOX 4 ing -ading in uthoritative reference for to 
t " ebuilt MOTION PICTURE HERALD m Georgetown University Press book Price, 
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ger A Db juipr t west Ave., New York 20, N. Y 
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RICHARDSON’S BLUEBOOK OF PROJECTION 
FOR 1 PLEX n 1) COMPLETI test Seller, since 1911. Now in 7th edition. Revised to 
‘ “ : CITY MANAGER, 1 YE An EXPERIE NCE, IN | present last word in Sound Trouble Shooting Chart. 
luding drive-ins. St 1] wn arge cit) finimum | Expert information on all phases of projection and 
| BOX ‘MOTION. PICTURE HERALD. | equipment. Special new section on te levision. Invalu- 
7 1 | —— | able to beginner and expert, $7.25 p stpaid, QUIGLEY 
r j IH | BOOKSHOP, 1270 Sixth Avenue, New York 20, N. Y. 
SEATING MOTION PICTURE AND TELEVISION ALMANAC 
the big book a r business—1953-54 edition 
- DEVRYS AGAIN AVAILABLE! COMP I ETE Contains over 12,000. b TZ raphies of important motion 
OUR BEST CHAIR BUY 1,000 PFULLY UPHOI lrive-in projection-sound uthits from  $1,59 Time | picture personalities Also all industry statistics. Com- 
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oO CINEMA SUPPLY CORP., 604 W 2nd CINEMA SUPPLY CORP., 604 W nd St.. New QUIGLEY BOOKSHOP, 1270 Sixth Avenue, New 
t New Y 19 wk 19 York 20, N. Y 
4 ‘] ( ie Pontho oO Iecar , 
Legion Approves Seven a ae: ee Announces New 
< a Zé est ath Street " " 
New Films Reviewed It was explained to members by Myr, Button-On" Sound Head 
| r 1 1 i ce \ j Vec . : Yr Jew "( as 
1 hie National Legion « 1) thi Lachman that the clinic soon will lose the Westrex Corporation, New York, has 
" ‘ } . . — ¢ a ce’ 
eck 1 poling four upport it has received from the Association @"mounced the availability of a ‘“pent-house 
Ci. \ ' | 1 u ] ctronable for the Nid of ( rippled Children and that or “button-on type magnetic reproducer. - 
‘ = ‘ ind three n Cla STS.O00 18 needed by October 15 Called the “R9 Stereophonic Reproducer, 
\ ‘ n Il ly unobpectionable fo it was developed in the Westrex Hollywood 
| | | I] Americar laboratories It employs two impedance 
1 \ i 
: , “Frank Rosenberg Forms | 
list { ter rthern Patrol : drums, resulting in a tight loop; the well 
1 in Section 11 Production Company known Davis drive and flutter suppressor ; 
| Vet Clipped Wings” at \ new production company appeared an idler which can be adjusted to the length 
Mlunder le the scene last week. It is Colony VPietures, of the film path of different makes of pro 
Ine., and its principal is Frank Rosenberg jectors; and a large 32-tooth sprocket which 
Club Tourney Drawing Mr. Rosenberg currently Is completing controls the film on both sides of the mag 
T id E il F d King of the Khyber Rifles” in Cinema- netic head and which ts locked when either 
Oo Ai pl epsy un Scope Tor 20th-Fox He said he belheved of the associated rollers is in the open posi 
Phe Variety Club of New York, Tent 3 that “the future of our business lies in the — tion to facilitate speedy and accurate thread- 
pl il | tourna rit il tl ( iretul production ot custom made quality ny 
Wrest { ( { Club, Rye N.} pictures” and added he would make no more The announcement states that the flutter 
lin () ] ] In com ti if than three per year, that all would have top content is below .10 per cent as compared 
{ tou iM vill be hel tar ind contain stories with a “definite with the Academy standard of .15 per cent 
t en ee | Ila ( day lor wi h ticket pomt ol view " 
ire 10 eacl It is | ed t fler only The first is to be Robert Buckner’s orig a8 ee . 
» S00 of these tickets for sale, the proceeds t inal story “Roval Flush,” which will have Set Boy Lost Premiere 
lye dey ‘ t thre | oundation to 4 bat as backers und Texas and Ne W Orleans The entire proceeds of the prennuere ot 
Epilepsy. Inc.. which is the New York club’ and for which he has been seeking Gary Paramount’s “Little soy Lost,” set for Sep 
Heart | et Cooper as a star It will have color and tember 21 at the Rivoli theatre, New York. 
\\ i iG loundation lent he made for wide screen Mr. Rosenberg will go to the Memorial Press Center Fund 
ind Fdward= La n. chief barke i\ also is seeking a feminine star for this pre of the Overseas Press Club of America 
a that t ticke lve 1 hased ture Stars, writers, directors and pertort Phe club ts using the tund to honor the 
itt Variety Club Foundation headquartet ers will share in- profits, Mr. Rosenberg emory of the heroes of the press who died 
140 West 58th Street, or at club head imnounced in World War II and in Korea. 
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Wings of the Hawk 
‘Western in 3-D 
Technicolor) 

Here is a 3-D Western that is a Western 
first and foremost with its stereoptic photog 
raphy relegated to a secondary position. There 
are relatively few times when the three-dimen 
sional makes use of the “gimmick” approach 
by tossing assorted items at the audience, and 
this is all to the good. When the 3-D is used 
jor impact purposes, it is used effectively and 
| action in this solid action film. 

Van Heflin and Julia Adams, stars who are 
familiar with rawhide characterizations, are 
well-suited to their roles and add to the ered 
bility of the production. There’s plenty ot 


Universal 


(Color by 


nhances the 


hances for them to demonstrate their tech 
nique in this film, as it is primarily a two 
character script. Outdoor action enthusiasts 


should abundance of 


strictly in the 


cheer the production's 
fights and gun play, which are 
Western fashion. 

On the whole the 3-D is well handled. Per- 
haps there were a few too many night scenes, 
which tend to come across extremely dark and 
difficult to make out without strain, but on the 


whole the stereoscopic footage was clear Ix 
new technique was made in 


the shooting of a mine explosion and the lower 


ellent use of the 


ing of a gun into a prison cell. The latter 
effect, shot from the vision angle of the waiting 
prisoner, is one of the most realistic uses of 
3-1), and leaves one with a feeling of tension 


is you wait for him to make his move toward 
he weapon 

Phe story is set in Mexico and deals with 
the battles of the Federales and the Insurrecto:s 
Heflin, an American mining engineer, 
caught in the cross-fire. Heflin remains neutral 
until the corrupt government agents blow up 
his mine and kill his partner, then he swings 
o action. Leading the revolutionaries is Miss 
\dams, a strong-willed young lady whom 
Hieflin learns to love 
Rodolfo Acosta, a weakling in the ranks of 
sells out to the federal men 
and almost succeeds in causing the downfall 
of the attempt to break the bonds of the evil 
rulers But the hero and heroine are a re 
ourceful duo and whip up a scheme. which 
breaks the back of the Federales and assures 
the downfall of the villains. The final celine! 


with 


the Insurrectos, 


hetween Heflin and Miss Adams presages wed 

ding bells are in store for the lovers 
Producer Aaron Rosenberg has delivered 

mother fine Western with the help of Budd 


Roetticher’ Moser wrot 
the screenplay from a novel by Gerald Drayson 
Adams Abbe Lane, George Dolenz, Anthony 
Moreno, Noah Beery, Jr., and Pedro Gonzales 
all perform competently in supporting 


s direction. James E 


Gonzales 


role 

Reviewed at Loew's State theatre in New 
York Reviewer's Rating Very Good, 
Ronert H, PrRILLA. 

Release ite, September 9 Running time, 80 


minutes PCA N ] (se 

fication 

Irish... Van Hefl 
Raquel. J Juha Adams 
Abbe Lane, George Dolenz, Anthony Moret Noul 
Beery Jr., Pedro Gonzalez-Gonzalez, Paul Fierro, 


Mario Siletti, Rico Alaniz, John Dahheim Rodolfo 
\costa, Ricardo Alba, Nanc Westbrook 


Desperate Moment 
U-I—Rank—Adroit 


\ remarkable job of taking routine melo 
elements turning them into a first 
rate suspense thriller has been accomplished in 
this J. Arthur Rank preduction. The story 
conceriis a man who plunges desperately over 
the face of post-war Germany in an effort to 
nail down any one of three witnesses who can 
prove him innocent. of the war-time murder of 
a British sentry 

Direction by Bennett is 
adroit as it builds up a credulity of mood 
Scenes of war-torn Berlin lend a further not 
of reality. There are no glamorous name stat 
in the picture, but among that coterie of film 


Melodrama 


drama and 


Compton extremely 


goers who enjoy intelligent, well-made films, 
the picture should please immensely 

Dirk Bogarde plays the young man who 
escapes prison in order to establish his inno 


cence of the murder. It was in the desperate 
gloom of the post-war period, when wandering 
with three other fugitive buddies, he decided to 
“confess” the murder of the sentry in order to 


save his friend Thinking that his love, Mai 
Zetterling, was dead, Bogarde felt he had 
nothing worth living for. However, he subse 


1 


quently learns that he was duped by one of hi 
buddies into admitting a killing he never did 

Now with the aid of Miss Zetterling, he goes 
through a series of adventures to catch up with 
the three buddies in order to have them 
as trial Just as he has then 
grasp, each strangely is killed 

As the screenplay by Patrick | 
George IT. Brown comes to its climax 
is brought face to face with the real malefactor 
and overcomes him. The picture in its unfold 


serve 
witnesses within 
<irwan and 


Bogarde 


ing is much stronger and affecting in qualits 
than a mere synopsis would suggest. Brows 
ilso produced 

Seen at the home office projection room. Re 





wewer's Rating Very Good MANDEI 
HERBSTMAN 

Release date, September, 19 Saenina ve 
ninut PCA N 6546 ( } 
feat 

mon t le B 
\nna € 7 
Philip Fri \ t I Fred Wer 
Carl Ja f¥e Ger \ e M I 
Aver, Walt Gotel | i n 
Freddy Ma \ mio f P 
Hardtmuth, 1 
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Run for the Hills 


Realart-Broder—-H-Bomb Jitters 


the H-Bomb may 
for a comedy and as it's 
the Hills,” it’s not too funny But the 


seem a peculiar ubject 


presented in “Run tor 


trouble 


cems to stem not so much from the subject 
natter as from the situation every variant 
humor was tried, even satire, but the picture 
an be labeled no more than moderately 
nu 
Sonny Putts plays the role of an imsurance 
wtuary whose penchant for computing odd 
1 


him to worrying about the possibility « 
it H-Bomb explosion. So he 


uit and 


leads 
promptly pen 


hills. When he 


buys a cave in the 


tries to make bank loan to improve his new 
home,” the press is tipped off and he become 
mething of a national fyzure. His staid firm 
fires him and in order to make ends meet he 


ind his wife, dressed as a cave man and woman 
conduct tours and sell rocks Further 
plications ensue when the man who sold Tuft 


com 


the cave tries to get it back from him. He 
tries some rather unpleasant methods including 
cutting off the cave’s air supply However 
ill turns out well with a good switch at the 
end. It seems the cave is located right in the 
heart of an earthquake belt and when a minor 


gold 1s discovered 

Tufts and Barbara Payton, who plays In 
wife, have to say and do foolish things 
at times, but they do fairly well 


eruption occurs, 


some 
under the 


circumstances This Jack Broder productior 
was produc ed by Mark O. Rice and R 1) 
Iervin, and directed by Lew Landers from ar 
original story by Leonard Neubauer Ped 
Lewis was executive producer 
Seen at the New York theatre Rewmewe 
Rating: Kau JAY REMER 
Release te, June. 19 Runt tim n f 
PCA No. 1 Ger 
‘ ke Johr I 
Jar Johnsor I | 
! Harn 1 HH | | \ 
I M i Le | i n, | 
I ( ; | , 
“year | n ( Jack 
lel k ! H I ! Wille 
re I Benedict 


Trail of the Arrow 
A.A.-Newhall—Two Indian Stor 


Gauy Madison as Wild Bill Hickok rides and 
fights his way through two new adventures in 
“Trail of the Arrow.” In both stories, the 
Indian appears to be the culprit, but actuall 
it the white man behind all the kull 
] 


ki Andy Devine, try t | thie tery of 
nie tolen ittle that the Gover ' 
1 t Priddy reservat ! I} 
renegade eem to be the cause of it all, but 4 
reality they’re ranch hands for crooked Ray 
mond PL{attor 
The second ilf of the film tells of a | 
expre agent ho has been trying to get a 


nq padqe) 












Project Moonbase 
Lippert-Galaxy—Science | 


tet 


1 t lel 
1 | ree 1 
ert aly ‘ , | 
ic ly t rt dt 
thie ‘ thre del 
1! l 1 1 I t 
I i the 1 t 
it bh t 
' tit 1) {art 
( | plot 1 ' ket 
t | 
{ j 
i } 
( 
adi i 1 wal 
ra t thota the pr { 
it i t i lenta ae 
1 ‘9 { 
i irt 1 ta 1 i 
ature 1 i tele 
‘ it < 
! te i i 1 
(aa I) I ' 
‘ | wid te } ‘ 
\\ | \\ 
t I t ( 
| 
| ) ‘ 


Blades of the Musketeers 
Howco-Hal Roach, Jr.— 


k 


wku i t i 1 I tir 
tnct iriat ! \lexandet 
yun i | Phree M etee! 
eavily t ction by dint of sheer ene 
1 lea thre ill like t} ict ? 
i ! et ( turme anid t 
tion are a i lest scale, not unht 
! f the ta ‘ ‘ pon rV tl ce day 
| t Cla i is I)’ Artagna 





} tily to be told that first le must serve 

an apprenticeship and periorm some “extraor 
nary deed” for the king With the aid of 

three other Musketeers, he soon gets his eppor 


g a plot, instigated by Ric 
ween France and England. TI 


tunity in foili 


war bet 


rt an attempt to convince the king that his 
is be carrying on (whicl he 
tonically) with a former British ambassador 
Lo stop Richeheu, Clark gor m a furiou 
to Los nto recover t Is whi 
queen unhandily had t issador 
i token of her esteem. Rix tually 
ped, the quecn place made secure Vinnle 


ha fallen dee} love aat ; , 
uty, pretty Lyn Tl a 
Budd Boetticher directed and Hal Roach, Jr 
wed moas the othe musketeer are 
Hubbard, Mel Archer and Keith Riu 


Paul Cavanaugh ts Rache 


ADVANCE SYNOPSES 


THE ROBE (20th-Fox) (CinemaScope) 

PRODUCER: Frank Ross. DIRECTOR 
Henry Koster. PLAYERS: Richard Bur 
ton, Jean Simmons, Victor Mature, Michae! 





Rennie, Jay Robinson, Dean Jagger. Tech 
nicolor. 
DRAM t last | i See |i is’ fal u 
t-seller ! eal t] creel It 
t first mot picture to be p iphed in 
e new CinemaScope proce Richard Burt 
la Marcellus Gall Jean Simn 1 
Diana, Marcellus’ childhood ectheart: Vict 
Mature play Demetrius, the Gree} lave whe 
had faith; Michael Rennie plays Peter, the Big 
Fisherman; Jay Robinson plays Caligula, Mar 
Hus’ enemy other include Dean Jagger, 
1 Phat kk ird B e, Betta St. Jo 
1) \ddai 


CHAMP FOR A DAY (Republic) 
ASSOCIATE PRODUCER-DIRECTOR: 
William A. Seiter. PLAYERS: Alex Nicol, 
Audrey Totter, Charles Winninger 
MELODRAMA \lex Nicol you 





heavyweight fighter from the least gor to a 
Mid-Western city for a fight his manager ha 
irranged llowever, even after the fight, no 
inmanager shows uy Nicol receives odd bits ot 
nformation which lead him to believe that his 
nanager ha met witl foul play Involved 1 
e proceedings are some crooked sports-pro 
! tet gambler fivhter ind oa nysteriou 
your lad il heckone nuit ‘ by the 
fight manager lt thre t) t \ | 
ees an unusual way t olve the mystery ar 
bring the murderers out to t 


CLIPPED WINGS (Allied Artists) 
PRODUCER: Ben Schwalb. DIRECTOR 
Edward Bernds. PLAYERS: Leo Gorcey, 
Huntz Hall 

COMEDY When the Bowery Bovs go to 


i hase ee i i IS¢ ! tact 
ies, they sign up { listment. 7 
‘ wctua work ! thr Bl 
‘ ring p : 
nd and atter a 1 t boy 
1 t 1 rr i t } 


EAST OF SUMATRA (U-I} 

PRODUCER: Albert J. Cohen DIREC 
TOR: Budd Boetticher. PLAYERS: Jeff 
Chandler, Marilyn Maxwell, Anthony Quinn 
Suzan Ball. Technicolor 


ADV ENTURI ir ( hat 





put the company’s mining interests into opera- 


' } 
tion. Chandler must make friends with the 
cineftain, Anthony Quinn, who 1s_ suspicious 
Chandler promises Quinn trade goods and medi- 
ines in exchange for his help. When the good 
not come, the natives are furious Whe 
rice CY destroyed, Quinn 1s determined 
to destroy the miners \fter a due ith fla: 
ing torches and daggers, Chandler wins as 
the peo] le, with a new queen, be peace! 
TORCH SONG (MGM) 
CO-PRODUCERS: Henry Berman and 


Sidney Franklin, Jr. DIRECTOR: Charles 
Walters. PLAYERS: Joan Crawford, 
Hugh O’Brian. Technicolor, 


DRAM Joan Crawford play 





her, ¢ 
and fear 
need al 


iONCLINE 


f hot} 


SEA OF LOST SHIPS (Republic) 
ASSOCIATE PRODUCER-DIRECTOR: 
Joseph Kane PLAYERS: John Derek, 


Wanda Hendrix, Walter Brennan, Richard 
Jaeckel, Tom Tully, Barton MacLane. 
DRAMA John Derek and Richard Jaeckel 
ive been brought up together by Jaeckel’ 
i Walt Brennan, when Derel tathes 
\ 1 t Coast Guard Follow 
both their fathers’ footstey they enter 
Coast , 1 Academy together But they 
quarrel over a girl, Wanda Hendrix Rather 
t urt friend, Derek breaks off with the 
irl, gets drunk and in a car wreck and is 
expelled from the Academy Brennan pe 
Haile Wm to 1 i i enlisted mat 
Phe bitter feu ls when Derek ive 
recke] life dus cebet | ister 





TOPEKA (Allied Artists) 
PRODUCER: Vincent M. 
RECTOR: Thomas Carr. 
Wild Bill Elliott, Phyliss 
Knight. 

WESTERN. Wild Bill Elliott and his gar 


1 ; 
ide to tal ot ban 


Fennelly. DI 
PLAYERS 
Coates, Fuzzy 


‘ things casy alter a ries 


bberie Phey go to the Deer Creel 
here Harry |auter runs a 
llhott, planning to take over for himself, drive 
When Elliott 


mech jou 


town ot 


protection racket 


Lauter and hi 


decic to go 


gang out of town 
straight ome of his 
ces with Lauter’s outlaws are 


SHORT SUBJECTS 
THE ORPHAN EGG (20th-Fox) 





inl likes to help anyone in distr i! 
day discovers a large egg but no owner 
lle brings it to the hen house but the hen won't 
ave it He decides to take care of it himself 
it eventuall atche nite il ld looku 
l ( | baby 4 4 uge appetite and 
bart il 1 il aren't t ha \ 4 
Put wl dav a hunet wolf trie t 
hi the “bal ne ae 
he thre lf i battle and tl 


THE ROYAL MOUNTIES (W.B.} 


4 of 
\ Va 
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COLLEGIATE CIRCUS CHAMPS THIS IS VERSAILLES (Columbia) _— HOGAN (RKO) 


(Paramount) Popnotchers (3902) tscope (44,301) 





Grantland Rice Sportlight (12-12) The camera takes the audience on a guided ~ Hogan, who was the first golfer to wu 
\t Florida State University, 200 boys and co- tour of the famous palace at Versailles. Al Masters, U. S. Open and British Open in the 
eds have enrolled in a most unusual circus though known as the home of kings and queens ame year, is shown demonstrating some of hi 
uurse. Throughout the college year, they prac of France and the scene of the peace confer newest and most effective techniques on the 
tice all ty] ot acts and stunts usually te atured ences, It Is also noted as one of the man-made National Golf Club course in Augu ta, Geor 
ina circus. These students put on shows for the beauty spots of the worl Phe grounds gia. A practice demonstration is seen in whi 
indergraduates and tour through the state. The the many rooms, imelu the famed Ha the master ot par-busting shows how ditticul 
uthful performers are seen rehearsing on the Mirrors are shown : : ties are overcome and title-winning shots ar 
trapeze, the rope acts, tumbling stunts and clown Release date: June 25, 1953 1042 minutes rraaacle 
routine we date: September 4, 1953 8 minutes 


lor Parade (8383) 


BOLIVAR BONANZA (U- -l) Present day Trinidad is shown in this color ; WI a le P & 'echnicol r Cartoon (1 301) oh bene 


orky tries to memorize the Pledge ot 


View (8345) ful short \s a contrast between the old and Allegiance to the flag. he falls asleep. Uncle 
nezuel , 1 )] the new, some exciting voodoo dancing 1s pre : ; si ag, fl asice] 
“Ve ezucla the land of Bolivar, 1s presented fe ell +] ‘ ty sania Be Sam appears and explains why Porky should 
7 hic «< rt } ay ) sented as ell as Ul vay, Cal sO Carnivi ; 1 > , ' P 
in this short The current development ol the of ‘ la 3 ; vad 10 1953. 9 learn the Pledge When he awakens he hut 
emote area of the country 1s seen first hen Iwelease date? August ’ oo) minutes riedly learns it 
the camera moves to the Lake Maracaibo oil / : hat September 12, 1953 7 minutes 


fields and then on to Caracas, Venezuela’s prin TROUBLE OR NOTHING (RKO) Leesan 
cipal city, with its modern customs and highly Edgar Kennedy (43,502) reissue RETURN OF CAPTAIN MARVEL 
advanced industrialization. Edgar Kennedy loses $900 to a bookie which (Republic) 


clease dat lugust 14, 1953 ) minutes he is unable to pay. In an effort to raise the rs 
at) KTEISSUE 


money, he invites a banker to dinner. One ot ' ; ae 
hed ‘ Formerly entitled \dventures of Captain 
the bookie’s boys is authorized to collect the \ " 
Marvel,” this serial tells of a scientific expedi 
gg TO DANCE (RKO) money and he too comes to dinner. When Ken , 
tion seeking knowledge of the ancient Scorpion 
alt Disney Technicolor Cartoon (34,111) nedy goes to make ice cream, he drops the dynasty. Because Billy Batson istant to tl 
st merle “ banker's luabl atch in the freezer ane Aha pms piaxae ty ee 
Phis is another in Disney’s famous “How e ker's valuable watch in t er and radio expert, is the only one of the party who 
Po" series featuring Goofy He decides to whipped to pieces. The banker, now furious, ' ‘ hidden cham! 
) | ‘ ; | ill lend Kennedy the money but will ace 1 ate cle aplegcccr age FP gg 
le rT ( 1 S says he \ mey ' ‘ ; 
arn how to dance and practices with an sce . r ! ie yp igen Pi awarded the power to transform himselt into 
mavinary 1e : S my < sue him tor ie cost oO ie watcl ; ; 
Waginary partner, and a dress dummy and oa ib ; 5) 1083 ti eae 4 superman, “Captain Marvel,” upon sayit 
fil Ihy vors t y . ars “CASE dal 1ugu éi, re) i¢ MINUTES 1 . 
nally goes to a real dancing gyi eo" VECEaS ‘ines the word “Shazam Meanwhile the scientist 
a dancing contest In a casino and when the li vel { ] hicl | 
; pee 9 ° ° ' CON a powerlu weapon Which Is) mace 
start s playing some hot” music, he winds HIT IM — (W. B.) potent by focusing five lense leach scientist 
lancing on his head oe I itaphon leant ett s (1001) vets one lens so that no one of them will have 
ase date: July 11, 1953 6 minutes Based. on a silent Larry Semon comedy, thi upernatural power However, a gang led by 





] : . ' I] the , , ; : 
slapstick concoction presents all the corny prop a mysterious individual called “The Scorpion 


CAT-TAILS FOR TWO wee B.) and gags and action of the famous bygone days, tries to steal the lenses so they will | power 


i ive 
Verrie Melody Technicolor artoon (9722) climaxed, of course, by the chase \n off-screen to conquer the universe It is then ¢ aptain 
George and Benny, two allen cats, are look narration accompanies the action Marvel job to prevent at kulldugeery at 
ing for some good Mexican food They come Release date september oO, 1953 10 aminutes wimask the Scorpion 
icross a Mexican mouse, one Speedy Gonzales, Release date Ip 15, 1953 12 chapters 


’ inclusive and pesky character Among othet THE LUMBER STATES af? !) 
t ith and Its Peoples (8371) renee THE WALL (U-1) 


~ 


lings, they become entangled with fireworks 


. vith the mouse getting the better of them all The Pacific Northwest oe he richest and tety Liew (8346) 
the time most extensive forests in the U. S. grow is the Thi is the story of the Illinois State Peni 
Release date Iugust 29, 1953 / minutes ubject of this) two-recler Busy cities like tentiary, one of America’s toughest pri 









Seattle and Portland retlect the atural pro Damel Kane, an ex-marine, is shown as one ot 
CANADIAN MOUNTIES VS. ATOMIC ering with then <goa . ome food prod the guards, fulfilling a promise to his dying 
° ucts ame tifactured gover he ¢ astern buddy that he would watch over his brothes 
V et il manulacturec rier ca | 
IN ADERS (Republic) ope ire now irrigated and = produce apple me of the immiate 
ertal (5381) orchards and wheat. field Protection of the Nelease date eptember 24, 1953 10 munute 


Foreign agents are suspected of engineering a 


timberlands is perhaps the most important fact 
mysterious operation in the frozen area of Can 


ft all, for the lumber business and its allied Preble tied each (Columbia) 


ida \ search is spearhe aded by Canadian industries play su t major part in the life of finn T r (5704) 

Mountie Bill Henry and his assistant, Susan FEROS \\ he M Mas 

MI 7 fe ie ’ gate ; ( . errite \ \\ Tie neal Fe ed ! aAvOO enter a 
iorrow, an The noes agent ceo is —_ lal Release date fuagust 10. 1953 21 minutes ulpture contest, a jewel thiet enters the studi 
overniment e agents are making plans for cote that Magoo 1 ill but blind, he pose 





t] 


thi building of rocket launching platiorms from WACKY WILDLIFE (W. B.) ni eat enna When the police show up 


which the country backing them intends to ; Aa ; Sisied ary CR, 1 ee Pag mee aes 
bombard American and Canadian cities with Blue Ribbon Technicolor Cartoon (9313) reissue ere is a wild chase with Magoo finally eneca 
OMI. 1 < an anadle nN 1 J ; +] £ anes 
tal sad 3 . . . \ satire on wild-animal lite, this short shows ‘ e thiet in plaster ind 
guided atomic missiles prior to invasion. The io ed hat 0.19 
tr peweet masquerades as a civilian and he and gags burlesquing the habits and traits of many Ise M1) 7 minute 
t WSU AUCS AS « 4 all « i « l 


1 O ‘H-known Id animal 
the girl have many hair-raising adventures be i _ kisi , ee ie 1053 tes THE TIMID SCARECROW — Fox) 
fore capturing the enemies femreene eee reas . i al Ferrytoon in Technicolor ; 














elease date July & 1953 ) . , * ly hg? 
on ee © SPS” THE LOST PLANET (Columbia) od Dinky, the duck, warts bim that he.sught 
yertal (5160) eee | é : ? 2 
GREYHOUND CAPERS (Columbia) Michael Fox as the villainous Dr. Grood ha in eon ene paren o ae ‘2 dag Homa 
nat Ua ade (5653) ucceeded in winning control over the planet ssincalDae: is ot Dinl my a ' rag : - i me 
While the Baudy greyhounds and monkeys — -frgro as the first step in his desired conquest — ;, ‘sie i 6 : Ty, ae Dinky’ : stag a 
put on their show, Morey Amsterdam provides of the Universe Reporter Judd Holdren, hi aly * re ace deh casi j 2 : at 
the commentary. The monkeys show their abil photographer. a famous scientist and his daugl . /- on I syaetnae ees ae vis s 
ity at impersonating cowboys and the grey Fats ane Teal eae ar ad: bre Gris plans to ew siden de sans cindiclae dclahiglnr desis Spicthes dy 
hounds fill in for horses exploit. the scientist's knowledge. With the fy uu oar gpa tea = 
Release date: July 30, 1953 814 minutes elp of the professor's amazing discoveries and sigt ! syrwe) nk - a 
ipparatus, the reporter is able to free Ergro ane 
WALL STREET BLUES (RKO) of Grood’s domination while the latter is sent GONE FISHIN’ WB) 
/ wr Kennedy (43, 503) reissue on an endless voyage into space a td, Fechmeolor Special (1001) 
ed that his oil stock has Release date: June 4,19 ipter \ world-wide demonstration of varsous type 


| 
‘are. But his wife tells of fishing and fishermen are shown Among 














heer 

im tl } tificates to paper the BELLE BOYS (U- I} the place visited are a trout stream in Col 
den in their old house Edgar and his brother Walter Lants Te hnicolor Cartune (8330) rado, a foaming watert, n Montana, the Rive 
in-law go to the old residence and find the den Woody Woodpecker and Buzz Buzzard are eme in Paris, a sapphire bay in Mexico, the 
as been re-papered, covering the valuable otel bellho While they are admiring Ga Ga Isle tf Anticosti in Canada, the Amazon of 
toch certificates They saw out the section of (jazoo0. glamorous French actre ina fan mag Brazil Pahiti itl it pearl diving, the Ba 
the wall and go to the broker's office. But they izine, the desk calls that she is about to arrive in and it diving for sea turtle and the 
lea that the tock called in at the advanced it the hotel They both try to serve her but it Hlorida Ie \lso seen are spear fishing 
price was the preferred and their stock is is Woody who winds up in her lap while Buzz Mexico, whaling in the hort 1 and “taking” a 
Hak Onn gets her French poodle giant triped marlin in the tropic 

Release date: September 4, 1953 17 minutes Release date: September 14 1953 6 minutes Kelease dat eptember 12, 1953 () minute 
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THE RELEASE CHART 


Index to Reviews and Advance Synopses, with Ratings 


Release dates and running time are furnished as soon as avail- 
able. Advance dates are tentative and subject to change. Run- 
ning times are the official times supplied by the distributor. 


All page numbers on this chart refer to pages in the PRODUCT 
DIGEST SECTION of MOTION PICTURE HERALD. 


Short Subjects Chart with Synopses Index can be found on 
pages 1950-1951, issue of August 15, 1953. 


Feature Product by Company starts on Page 1973, issue of 
August 29, 1953. 


TITLE—Production Number—Company Stars 


Abbott & Costello Go to Mars (316) Univ. Abbott & Costello 
Abbott & Costello Meet Dr. Jekyll 

& Mr. Hyde (329) Univ 
Above and Beyond (313)* MGM 
Actress, The MGM 
Affair in Monte Carlo (Brit.) (color) 

(5307) AA 
Affair with a Stranger RKO 
Affairs of Dobie Gillis, The (346) MGM 
Africa Screams UA 
All-American (333) Univ. 
Ali Baba Nights (5215) Lippert 
All Ashore (color) (534) Col. 
All | Desire (325) Univ. 
Ambush at Tomahawk Gap (color) 

(522) Col. 
Angel Face (312) RKO 
Anna (Ital.) (Eng. Dial.) 1.F.E. 
April in Paris (color) (209)* WB 
Arena (color) (3D) (337) MGM 
Arrowhead (color) (5227) Para. 
Assassin, The (Brit.) UA 


B 

Bachelor in Paris (5213) Lippert 
Bad and the Beautiful (315)* MGM 
Bad Blonde (5211) Lippert 
Band Wagon, The (color) (345)* MGM 
Bandit of Sherwood Forest, The (544) Col 
Bandits of Corsica, The UA 
Bandits of the West (5243) Rep. 
Battle Circus (321) MGM 
Beast from 20,000 Fathoms, The (221) WB 
Beggar's Opera, The (Brit.) (c) (304) WB 
Bellissima (Ital.) 1.F.E 
Below the Sahara (color) (321) RKO 
Big Break, The Madison 
Big Frame, The (319) RKO 
Big Heat Col. 
Big Leaguer, The (347) MGM 
Blades of the Musketeers Howco 
Blood on the Moon (388) RKO 
Blue Gardenia, The (215) WB 
Blueprint for Murder, A 20th-Fox 
Botany Bay (color) Para. 
Bright Road (form. See How They 

Run) (326) MGM 
Bwana Devil (color) (3D) UA 
By the Light of the Silvery Moon 

(color) (219) WB 


C 
Caddy, The (5302) Para 
Call Me Madam (color) (311!)* 29th-Fox 
Call of the Wild (350) 20th-Fox 
Champ for a Day (5211) Rep 
Charge at Feather River, The (color) 

(3D) (223)* WB 
China Venture Col 
Cinderella (Ital.) Times 
City Beneath the Sea (308) (C) Univ 
City Is Dark, The (224) wsB 
City of Bad Men (color) 20th-Fox 
City That Never Sleeps (5209) Rep. 
Clipped Wings (5320) AA 
Clown, The (316) MGM 
Code Two (329) MGM 
Column South (color) (320) Univ 


1984 


Abbott & Costello-B. Karloff 
Robert Taylor—Eleanor Parker 
Spencer Tracy-Jean Simmons 


Merle Oberon-Richard Todd 
Jean Simmons-Victor Mature 
Debbie Reynolds-Bobby Van 
Abbott & Costello 

Tony Curtis-Lori Nelson 
Anna May Wong 

Mickey Rooney-Dick Haymes 


John Hodiak-John Derek 


Robert Mitchum-Jean Simmons 


Ray Bolger-Doris Day 

Gig Young-Jean Hagen 
Charlton Heston-Jack Palance 
Richard Todd-Eva Bartok 


Dennis Price-Anne Vernon 
Lana Turner-Kirk Douglas 
Barbara Payton-Tony Wright 
Fred Astaire-Cyd Charisse 
Cornel Wilde-Anita Louise 


Allan Rocky Lane 


Paul Christian-Paula Raymond 
Laurence Olivier-Dorothy Tutin 
Anna Magnani-A. Blasetti 
Travelogue documentary 
James Lipton-Gaby Rodgers 
Mark Stevens-Jean Kent 
Glenn Ford-Gloria Grahame 
Edward G. Robinson-Vera-Ellen 
Robert Clark-John Hubbard 
R. Mitchum-R. Preston 
Anne Baxter-Richard Conte 
Joseph Cotton-Jean Peters 
Alan Ladd-James Mason 


Barbara Britton-Robert Stack 


Doris Day-Gordon MacRae 


Martin & Lewis-Donna Reed 


Clark Gable-Loretta Young 
Alex Nicol 


Guy Madison-Frank Lovejoy 
Edmond O'Brien-Barry Sullivan 
Lori Randi-Gino Del Signore 
Robert Ryan-Mala Powers 
Sterling Hayden-Gene Nelson 
Jeanne Crain-Dale Robertson 
Gig Young-Mala Powers 
Bowery Boys 

Red Skelton-Jane Greer 
Ralph Meeker-Sally Forrest 
Audie Murphy-Joan Evans 


Barbara Stanwyck-Richard Carlson 


Silvano Mangano-Vittorio Gassman 


(reissue) Mar.,' 


Richard Greene-Paula Raymond 


Humphrey Bogart-June Allyson 


Robert Horton-Dorothy Dandridge 


Ethel Merman-Donald O'Connor 
(reissue) Mar.,'53 


For exploitation see Managers’ Round Table section. 
*Following a title indicates a Box Office Champion. 


Picture ratings under National Groups are estimates by 
leading women's organizations and national review committees; 
A—Adults (over 18 years), M—Mature Young People, Y—Youth 
(ages 12 to 18), C—Children (ages 8 to 12). Legion of Decency 
Ratings: (A-1}, Unobjectionable; A-2, Unobjectionable for Adults; 
B, Objectionable in part; C, Condemned. 


(S) before a page number indicates advance synopsis. 


7-REVIEWED— 3 —— RATINGS 
Release Running (S)—=synopsis Nat'l Herald 


Date Time Issue Page Groups L.ofD. Keview 


Apr.,'53 77m Mar. 1766 AYC Good 


Aug.,'53 ; 1934 AYC . Good 
Jan.,'53 Nov. 1613 AY - Very Good 
Sept. 25,'53 Aug. 1941 Excellent 


Aug. 23, June 27. (S)1887 
June 20, yee 1870 ‘2 Fair 


Aug. 14,' June 1862 Very Good 


(reissue) Apr. 15," 


Oct.,’ July 1925 Very Good 


(reissue) May 22,' 


Very Good 
Very Good 


Mar.,’ Feb. 1717 
July, June 1877 


May,’ May 1829 Very Good 
Feb. 11,’ Dec. 1629 Very Good 
Jan.,’ Aug. 1477 Good 
Jan. 3,' Nov. 1605 Excellent 
June,’ June 1885 Very Good 
Aug.,’ June 1878 -2 Very Good 
Apr. 22,' May 1822 . Good 


Apr. 17,’ 
Jan.,’ Nov. 1613 Excellent 

Apr. 10,’ May 16 1838 Fair 

Aug. 7,’ July U1 1909 Excellent 

Feb. 23,1946 Good 

Feb. 27,’ Mar. 1758 Good 
Sept.,’ Aug. 1958 Fair 

Mar. 6," Jan. 1701 Very Good 

June 13,’ June 1878 Very Good 

Sept. 26,' Aug. 1965 Excellent 
May,’ Feb. 1717 Very Good 

May 30,’ June 1869 Very Good 
Mar.,’ Apr. 1783 Fair 

May 15," Apr. 1783 Fair 
Oct.,' 

Aug. 21,,'53 July 1918 
June,'53 Sept. 1982 


>>>>rrwrryr> PF ®F 
. . —N ~ 


WRK RN — 


> 


Good 
Average 


(reissue) Mar. 28,'53 Nov.13,' Good 


Mar. 28,'53 Mar. 1758 B Good 
Sept.,'53 Aug. 1933 Very Good 
Not Set Feb. (S)t7tt 


Apr. 17,'53 Apr. 1790 -! Good 
Mar. 13,'53 Dec. 1637 . 


May 2,'53 Mar. 1773 Very Good 


Sept.,'53 Aug. 8 1942 
Apr.,'53 Mar. 7 1749 
May 4,'1935 

Aug. 15,'53 Sept. 5 (S)1982 


Very Good 


Excellent 


July 11,°53 July 4 1901 Very Good 
Sept.'53 Aug. 29 1966 Good 
May 14,'53 June 6 1863 Fair 
Mar.,'53 Feb. 7 1709 AY Very Good 
July 25,53 May 9 (S)I831 AMY 
Sept.,'53 June 7 1885 AY . Very Good 
June 12,'53 June 1870 AY Good 
Aug. 30,'53 Sept. (S$) 1982 
Jan. 6,'53 Dec 1662 AY Very Good 
April. 24,'53 Mar. 1759 =AY Good 
June,'53 May 1839 AY - Average 
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TITLE—-Production Number—Company 


Combat Squad Col. 
Come Back, Little Sheba (5213)* Para. 
confidentially Connie (322) MGM 
Conquest of Cochise (color) Col. 
Count of St. Elmo, The {ital } Cc »smopolit in 
Count the Hours (316) RKO 
Cow Country (5310) AA 
Crash of Silence (form. Story of 

Mandy) (Brit.) (383) Univ. 
Cruel Sea, The (Brit.} Univ. 
cruisin’ Down the River (color) Col. 
Cry of the Hunted (330) MGM 
Curtain Up (Brit ) Fine Arts 


Dangerous Crossing (330) 20th-Fox 
Dangerous When Wet (color) (341)* MGM 


Desert Legion (C) (315) Univ. 
Desert Rats, The (319) 20th-Fox 
Desert Song, The (color) (220) ws 
Desperate Moment (Brit.) Univ. 
Desperate Search, The (314) MGM 
Destination Gobi (color) (313) 20th- Fox 
Devil's Plot (Brit.) Bregstein 


Devil's Canyon (color) (3D) (402) RKO 
Diamond Queen, The (color) WB 
Doomed (ltal.) |.F.E. 
Double Confession (Brit.) Stratford 
Down Among the Sheltering Palms 


(C) (317) 20th-Fox 
Down Laredo Way Rep. 
Dream Wife (335) MGM 
East of Sumatra (color) Univ. 
El Paso Stampede Rep. 
Eyes of the Jungle (5229) Lippert 

F 
Fair Wind to Java (color) (5207) Rep. 
Fanfan the Tulip (Fr.) Lopert 
Farmer Takes a Wife (color) (307) 20th- eee 
Fast Company (332) MGM 
Fear and Desire Burstyn 
Fighting Marshall (5334) Allied 
Fighting Men (5222) Lippert 


Five Angles on Murder (Brit.) 
(form. Woman in Question) (543) Col. 
5000 Fingers of Dr. T, The (color) Col. 


Flame of Calcutta (color) Col. 
Forever Female Para. 
Fort Algiers VA 
Fort Apache (387) RKO 
Fort Ti (color) (3D) (546)* Col. 
Fort Vengeance (color) (5303) AA 
49th Man, The (529) Col. 
Four Sided Triangle, The (Brit.) Astor 
Francis Covers the Big Town (324) Univ. 
From Here to Eternity Col. 
G 
Genghis Khan UA 


Gentleman's Agreement (352) 20th-Fox 
Gentlement Prefer Blondes(c})*(326)20th-Fox 
Ghost of Crossbone Canyon AA 
Ghost Ship (Brit.) (5228) Lippert 
Girl Next Door, The (C) (320) 20th-Fox 
Girl Who Had Everything (328) MGM 
Girls in the Night (311) Univ. 
Girls of Pleasure Island (5215) (color) Para. 
Glass Wall, The (541) Col. 
Glory Brigade, The (323) 20th-Fox 
Golden Blade, The (color) (332) Univ. 
Goldtown Ghost Riders (574) Col. 
Great Jesse James Raid 

(color) (5221) Lippert 
Great Sioux Uprising, The (color) (326) Univ. 
Greatest Show on Earth (C)* (5129) ~— Para. 


Guerrilla Girl UA 
Gun Belt (color) UA 
Gun Fury (C) (3D) Col. 
Gunfighter, The (348) 20th-Fox 
Gunsmoke (color) (312) Univ. 
H 
Half a Hero MGM 
Hell Is Sold Out (Brit.) Realart 
His Majesty O'Keefe (color) Ww, 
Hitch-Hiker, The (314) RKO 
Hoaxters, The (319) MGM 
Homesteaders, The (5323) AA 
Hot News (5327) Allied 
Houdini (color) (5223) Para. 
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REVIEWED— 
Release Running S)-=synopsis 

tars Date Time Issue Page 
John Ireland-Lon McCallister Oct.,'53 
Burt Lancaster-Shirley Booth Feb.,'53 9m Nov 1621 
Janet Le gh Van Johnson Mar. 13,°53 ir Jan 1684 
John Hodiak-Robert Stack Sept.,'53 m 
Nelly Corradi-Massimo Serato Mar. 13,'53 y Mar 1766 
Teresa Wright MacDonald Carey Apr. 1,'53 74m Fet 1742 
Edmond O'Brien-Helen Westcott Apr. 26,'53 82m May 1822 
Phyliss Calvert-Jack Hawkins Mar.,'53 93m Feb. 1773 
Jack Hawkins-Donald Sinden Aug.,'53 Zim Aug. 1941 
Dick Haymes-Audrey Totter Aug.,53 8im July 1927 
Vittorio Gassman-Polly Bergen May 8,'53 80m Mar. 1758 
Robert Morley-Margaret Rutherford Feb.,'53 82m Feb. 1710 
Jeanne Crain-Michael Rennie Aug., 53 75m July 1927 
Esther Williams-Fernando Lamas July 3,53 95m May 1845 
Alan Ladd-Arlene Dahl Apr.,'53 846m Mar. 1758 
Robert Newton-James Mason May,'53 88m May 1837 
Kathryn Grayson-Gordon MacRae May 30,'53 110m Apr. 1805 
Mai Zetterling-Dirk Bogarde Sept.,'53 88m Sept. i981 
Howard Keel-Jane Greer Jan.,'53 7!m Nov. 1622 
Richard Widmark-Don Taylor Mar.,'53 89m Feb. 1742 
Robert Beatty-Mervyn Johns June,'53 90m July 1903 
Virginia Mayo-Dale Robertson July 25,°53 92m Aug. 1957 
Fernando Lamas-Arlene Dahl Sept. 12,'53 80m Aug. 1949 
Franca Marzi-Otello Toso Apr., 53 94m Apr. 1790 
Derek Farr-Peter Lorre May 2,'53 86m May 1839 
Mitzi Gaynor-David Wayne Mar.,'53 87m Apr. 1782 
Rex Allen-Dona Drake Aug. 5,'53 54m Aug. 1957 
Cary Grant-Deborah Kerr June 19,53 99m Mar. 1758 
Jeff Chandler-Marilyn Maxwell Sept.,'53 Sept. (S)1982 
Allan Rocky Lane Sept.,'53 
Jon Hall July 1,53 79m Aug 1966 
Fred MacMurray-Vera Ralston Apr. 28,'53 92m May 1821 
Gerard Philipe-Gina Lollobrigida May,'53 96m May 1847 
Betty Grable-Dale Robertson July,'53 8im Apr. 1805 
Howard Keel-Nina Foch May 22,'53 68m Apr. 1799 
Frank Silvera-Kenneth Harp Apr.,'53 68m Apr. 1782 
Wayne Morris Sept. 20,'53 
Special Cast Oct. 9,'53 
Jean Kent-Dirk Bogarde Mar.,'53 88m “Feb. 23,’ 1246 
Peter Lind Hayes-Mary Healy Aug.,'53 88m June 1877 
Denise Darcel-Patric Knowles July,'53 70m June 1886 
G. Rogers-W. Holden-P. Douglas Aug.,'53 93m June 1861 
Yvonne DeCarlo-Carlos Thompson July 15,'53 78m July 1927 
John Wayne-Henry Fonda (reissue) Mar. 28,'53 128m = Mar. 13,' 
George Montgomery-Joan Vohs May,'53 73m May 1837 
James Craig-Rita Moreno Mar. 29,'53 75m Apr. 1789 
John Ireland-Richard Denning June,'53 73m May 1838 
Barbara Payton-James Hayter June,'53 81m May 1853 
Donald O'Connor-Yvette Dugay July,'53 86m June 1870 
M. Clift-B. Lancaster-D. Kerr Sept.,'53 118m Aug. 1933 
Elvira Reyes-Lou Salvador June 12,'53 78m 
Gregory Peck-Dorothy McGuire (reissue} May,'53 118m Nov. 15,’ 
Marilyn Monroe-Jane Russell Aug., 53 9Im July 1903 
Guy Madison-Andy Devine Mar. 17,'53 56m Apr. 1783 
Hazel Court-Dermot Walsh June 12,'53 69m July 1927 
June Haver-Dan Dailey June,'53 92m May 1839 
Elizabeth Taylor-Fernando Lamas Mar. 27,'53 69m Mer. 1750 
Joyce Holden-Glenda Farrell Feb.,'53 83m Jan. 1684 
Don Taylor-Leo Genn Apr.,'53 95m Feb. 1742 
Gloria Grahame-Vittorio Gassman Apr.,'53 80m Mar. 1750 
Victor Mature July,'53 82m May 1838 
Rock Hudson-Pipe Laurie Sept.,'53 8Iim Aug. 1957 
Gene Autry-Gail Davis May, 53 57m May 1846 
Willard Parker-Barbara Payton July 17,'53 73m Aug. 1958 
Jeff Chandler-Faith Domergue July,'53 80m June 1886 
All-Star’ Cast May,53 153m Jan. 5,’ 1177 
Helmut Daentine Jan. 23,'53 8Im May 1823 
George Montaomery-Tab Hunter July 24,'53 77m July 1918 
Rock Hudson-Donna Reed Oct.,'53 
Gregory Peck-Jean Parker (reissue) Jan.,'53 84m _—s Apr. 29, 
Audie Murphy-Susan Cabot Mar.,'53 79m Feb. 1710 
Red Skelton-Jean Hagen Sept. 4,'53 7im Aug. 1933 
Richard Attenborough-Mai Zetterling Jan.,'53 75m Apr. 1783 
Burt Lancaster-Joan Rice Not Set June (S)1879 
Edmond O'Brien-Frank Lovejoy Mar. 21,'53 71m Jan. 1686 
Guest Narrators Jan. 30,53 36m 
Bill Elliott Mar. 22,'53 62m Apr. 1790 
Stanley Clements Oct. 11,'53 106m May 1845 

Tony Curtis-Janet Leigh July,'53 88m Apr. 1798 
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TITLE—Production Number—Company 


House of Wax (3D) (color) (218)* WB 
Hundred Hour Hunt (Brit.) Greshler 
I 
| Believe In You { Brit.) Univ 
1 Confess (213) WB 
| Don't Care Girl, The (C) (302) 20th-Fox 
| Love Melvin {color} (323) MGM 
|, the Jury (3D) UA 
Inferno (color) (3D) (329) 20th-Fox 
Invaders from Mars (314) (color) 20th-Fox 
lron Mask (5313) Lippert 
Iron Mountain Trail (5231) Rep. 
sland in the Sky (301) WB 
Isle of the Dead (482) RKO 

It Came from Outer Space (3D) 

(322)* Univ. 
It Happens Every Thursday (319) Univ 
It Started in Paradise (Brit.) (color) Astor 
Ivanhoe (color) (307)* MGM 


J 


Jack McCall, Desperado (color) (537) Co 


Jalopy (5318) AA 
Jamaica Run (color) (5220) Para 
Jazz Singer The (color) (212) WB 
Jennifer Allied 
Jeopardy (317)* MGM 
Johnny the Giant Killer (color) 

(5205) Lippert 
Jugg| r, The (520) Col 
Julius Caesar MGM 
Justice Is Done (Fr.) Burstyn 

K 
Kansas City Confidential UA 
Kansas Pacific (5302) (color) AA 
Kid from Left Field, The (325) 20th-Fox 
Kiss of Death (354) 20th Fox 
L 

LADY Wants Mink (color) (5205) Rep 
Landfall (Brit.) Stratford 
Last of the Comanches (C) (5/1) Col. 
Last Posse, The (535) Col 
Latin Lovers (color) (348) MGM 
Law and Order (318) (color) Univ. 
Lawless Breed (color) (306) Univ 
Leonardo Da Vinci (color) Pictura 
Let's Do It Again (color) (533) Col 
Lili (color) (342) MGM 
Limelight UA 
Lion Is in the Streets (ce lc r) ( 305) WB 
Little Boy Lost (5304) Para 
Little World of Don Camillo (Ital.-Fr.) |.F-.E 
Lone Hand (color) (317) Univ 
Loose in London 

(form. Bowery Knights) (5319) AA 


Love Happy UA 


M 


Ma and Pa Kettle on Vacation (314) Univ. 
Magnetic Monster, The UA 
Mahatma Gandhi—Twentieth Century 


Prophet UA 
Main Street to Broadway (344) MGM 
Man Behind the Gun (C) (211) WB 
Man From Cairo (5302) Lippert 
Man from the Alamo (color) (328) Univ 
Man in the Dark (3D) (547)* Col. 
Man on a Tightrope (315) 20th-Fox 
Marika (German) (color) Brill 
Marksman, The (5333) AA 
Marshal of Cedar Rock (5241} Rep 
Marshal's Daughter, The UA 
Master of Ballantrae, The (color) (225) WB 
Mare, The (3D) (310!) AA 
Meet Me at the Fair (C) (307) Univ 
Melba (color) UA 
Member of the Wedding (521) Col 
Mexican Manhunt (5317) Allied 
Mighty Joe Young (48!) RKO 
Miss Robin Hood (Brit.) Union 
Mission Over Korea (536) Col 


Mississippi Gambler (color) (310)* Univ 
Mr. Denning Drives North (Brit ) Carr 
Mr. Potts Goes to Moscow (Brit.) Stratford 


Mr. Robinson Crusoe (5314) Lippert 
Mister Scoutmaster 20th-Fox 
Mogambo (color) MGM 
Moon Is Blue The UA 
Moonlighter, The (3D) (303) We 
Moulin Rouge {C)* UA 
Murder Will Out {Brit ) Kramer Hyams 


Murder Without Tears (5328) AA 


1986 





Release 
Stars Date 
v t Price-Phy Kirk Apr. 25 
A Ste x Warne une 
( ( Parker Aor..'5 
Mant ery ( Ay Baxter Feb. 28.'5 
Mit r-D Wayr jan."S 
Jona ebbie Rey j Mar. 20,'5 
Biff £ tt-Peggie Castle Aug. 14,'5 
Robert Ryan-Rt ia Flerr ng Aua.. 5 
Helene Carter-Arthur Franz May,'5 
Doug airbank {reissue) Sept. 18,'5 
Rex Alle Nan Leslie May 8.'5 
John Wayne-Lloyd Nolan Sept. 5,'5 
K ff n Drew (reissue) July 15,'5 
Richard Carlson-Barbara Rus} June,'5 
Loretta Young-John Forsyth May,'5 
Jane Hylton lan Hunter July,'5 
f + Taylor-Elizabeth Taylo Feb. 20,'5 
George Montgomery-Angela Stevens Apr.,'5 
Bowery Boys Feb. 15,'5 
Ray Milland-Arlene Dah June 
Danny Thomas-Peggy Lee Feb. 14,'5 
Ida | ipir Howard Duff Oct. 25," 
Ba Stanwyck-Barry Sullivar Fet 
A Cart 
Kirk Douglas-Milly Vitale ees 
Brar Calhern, Garson, Kerr, Mason S 
( Je Nollier-Michel Auclair Mar 
John Payne-Coleen Gray Jan. 16,’ 
Sterling Hayden-Eve Miller Feb. 22,’ 
Dan Dailey-Anne Bancroft July,’ 


Victor Mature-Richard Widmark (reissue) July, 


Ruth Hussey-Dennis O'Keefe Mar. 5 
Michael Denison-Patricia Plunkett May 9,'53 
Broderick Crawford-Barbara Hale Feb.,' 
Broderick Crawford-John Derek July,’ 
Lana Turner-Ricardo Montalban Aug. 28,' 
Ronald Reagan-Dorothy Malone Ma 

x ck Hu Ie n Julia Adams Jan 

D imentary Jan. |, 
Jane Wyman-Ray Milland July,’ 
Leslie Caron-Mel Ferrer July 10," 
Charles Ch yplin Claire Bloom Feb. 6 
James Caqney-Barbara Hale Oct. 3 
Bing Crosby-Claude Dauphin Sept.,'S 
Fernandel-Gino Cervi May 
Joel McCrea-Barbara Hale May,’ 
Bowery Boys May 24,’ 


Marx Bros.-Marilyn Monroe (reissue) Apr. 15,’ 


Marjorie Main-Per y Kilbride Apr.,’ 
Richard Carlson-Jean Byron Feb. 18,'5 
Duentin Reynolds (Narrator) May 
All Star Cast July 31,'5 
Randolph Scott-Patrice Wymore Jan. 31,’ 
rge Raft-Gianna Maria Canale Oct. 16 
Glenn Ford-Julia Adams Aug., 
Edmond O'Brien-Audrey Totter Apr., 
Fredric Mar h-Terry Moore May 
Fred | wehr-Harry Fuss Feb. 
Wayne Morris Apr. 12, 
Allan Rocky Lane Feb 
Ken Murray-Preston Foster June 2 


k 
| Flynn Anthony Steel Aug. | 
4 


Richard Carlson-Veronica Hurst July 26," 


an ae .) ! J 
Van varey-viana Lynn Jan 


Patrice Munsel-Robert Morley Aug. 7, 


Fthel Waters-Julie Harris Mar 
Ge e Brent-Hillary Brook Sept. 13,'5 
Terry Moore-Ben Johnson _— (reissue) July 15 
A + Rutherf | Jur 
John Hodiak-Audrey Totter Aug 
Ty Power-P Lau Feb 
lok Mill. Phy is Calv 4 pt 
e Cole-Na a ¢ ay S +. 4 
ylas Fairbanks (re e) Sept. 25 
1 Webb-Edmund Gwenn Sept 
ark val Ava Gardner Oct 
Nilliam Holden David Niven July 17°53 
Stanwyck-Fred MacMurray S 
j » Ferrer-Collette Marchand Mar 
Valerie Hobson-Edward Underdown Apr... 
Craiq Stevens-Joyce Holden June 14 
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(ITLE—Production Number—Company 
My Cousin Rachel (301)* 20th-Fox 


My Heart Goes Crazy (Brit.) (color) UA 
My Darling Clementine (351!) 20th-Fox 
Naked Spur, The (color) (318)* MGM 
Naughty Martine (Fr.) Globe 
Neanderthal Man, The UA 
Never Let Me Go (327) MGM 
Never Wave at a Wac (37!) RKO 
Niagara (color) (306)* 20th-Fox 
Night Is My Kingdom, The (Fr.) Davis 
Night Without Stars (Brit.) (322) RKO 
99 River Street UA 
No Escape UA 
Norman Conquest (5303) Lippert 
Northern Patrol (5330) AA 
oO 
Off Limits (5216)* Para. 
O. K. Nero (Ital.-Eng. dubbed) 1.F.E. 
Old Overland Trail (5146) Rep. 
On Top of Old Smoky (5782) Col. 
One Girl's Confession (528) Col. 
P 
Pack Train (575) Col. 
Paola & Francesca ( Ital.) |.P.E. 
Paris Express, The (Brit.) (color) MacDonald 
Penny Princess (Brit.) (color) (382) Univ. 
Perilous Journey, A [szos) Rep. 
Perils of the Jungle (5214) Lippert 
Peter Pan (color) (392)* RKO 
Phantom from Space UA 
Pickup on South Street (322) 20th-Fox 
Plunder of the Sun WB 
Pony Express (color) (5217) Para. 
Port Sinister (317) RKO 
Powder River (color) (321!) 20th-Fox 
President's Lady, The (312) 20th-Fox 
Prince of Pirates (color) (524) Col. 
Problem Girls (526) Col. 
Project Moon Base (5315) Lippert 
Q 
Queen Is Crowned, A 
(Brit.) (color) (323)* Univ. 
Rage of the Jungle (color) RKO 
Raiders of the Seven Seas (color) UA 
Ramuntcho (Fr.) Davis 
Rebel City (5324) AA 
Remains to Be Seen (331!) MGM 
Return to Paradise (color) UA 
Ride Vaquero (color) (343) MGM 


Ring Around the Clock (Ital.) Int. Film Assoc. 


Road House (355) 20th-Fox 
Roar of the Crowd (color) (5311) AA 
Robe, The (CinemaScope) (C) 20th-Fox 
Rogue's March (320) MGM 
Roman Holiday (5301) Para. 
Rome !1 O'Clock (Ital.) Times 
Rose Bowl Story (5204) Allied 
Royal African Rifles, The (color) AA 
Run for the Hills Realart 
S 

Safari Drums (5314) AA 
Saginaw Trail (576) Col. 
Sailor of the King (327) 20th-Fox 
Salome (color) (545)* Col. 
San Antone (5203) Rep. 
Sangaree (3D) (5230)* Para. 
Savage Frontier (5242) Rep. 
Savage Mutiny (539) Col. 
Scandal at Scourie (color) (336) MGM 
Scared Stiff (5222)* Para. 
Sea Around Us, The (color) (403) RKO 
Sea Devils (color) (320) RKO 
Sea of Lost Ships Rep. 
Second Chance (color) (3D)* (403) RKO 
Secret Conclave, The (Ital.) 1.F.E. 
Seminole (color) (313) Univ. 
Sequoia (340) MGM 
Serpent of the Nile (color) (538) Col. 
Seven Deadly Sins, The (Fr.) Davis 
Sextette (Fr.) Davis 
Shadow Man (5316) Lippert 
Shadows of Tombstone Rep 
Shane (color) (5225)* Para. 
She Had to Say Yes 

(form. Beautiful But Dangerous) RKO 
She's Back on Broadway (color) (214) WB 
Shoot First UA 


Silver Whip (309) 20th-Fox 


PRODUCT DIGEST SECTION, SEPTEMBER 5, 1953 


Release 
Stars Date 

Olivia de Havilland-Richard Burt Jan.,'53 
Sid Field-Greta Gynt July 22,'53 
Henry Fonda-Linda Darnell (reissue) Mar.,'53 
James Stewart-Janet Leigh Fels.'53 
Dany Robin-Claude Deuhpin Apr.,'53 
Robert Shayne-Doris Merrick June 19,'53 
Clark Gable-Gene Tierney May 1,'53 
Rosalind Russeli-Paul Dougla Jan. 28,'53 
Marilyn Monroe-Joseph Cotter Feb.,'53 
Jean Gabin-S ne Valera Sept., 53 
D avid Farrar-N adia Gr ay July ‘53 
John Payne-Evelyn Keyes sept. 11,53 
Lew Ayres-Sonny Tufts Sept.,'53 
Tom Conway-Eva Bartok Sept. 11,53 
Kirby Grant July 12,'53 
Bob Hope-Marilyn Maxwell Apr.,'53 
Silvana-Pampanini-Gino Cer June.'53 


Rex Allen Feb. 25,'53 
Gene Autry-Gail Davis Mar., 53 
Hugo Haas-Cleo Moore Apr., 53 
Gene Autry-Smiley Burnette July,'53 
Odile Versois-Andrea Checchi Feb. 13,'53 
Claude Rains-Marta Toren June,'$3 
Yolande Donlan-Dirk Bogarde Mar.,'53 
Vera Ralston-David Brian Apr. 5,'53 
Clyde Beatty Mar. 20,'53 
All Cartoon Feature Feb. 5,'53 
Ted Cooper-Noreen Nash May 15,'53 
Richard Widmark-Jean Peters June,'53 
Glenn Ford-Diana Lynn Aug. 29,'53 
Chariton Heston-Rhonda Fleming May,'53 
James Warren Apr. 10,'53 
Rory Calhoun-Corinne Calvet June,'53 
Susan Hayward-Charlton Heston Apr., 53 
John Derek-Barbara Rush Mar.,'53 
Helen Walker-Ross Elliott Apr.,'53 
Donna Martell-Ross Ford Sept. 4,'53 
Laurence Olivier, narrator June,'53 
Glenn Ford-Ann Sheridan Sept 15,'53 
John Payne-Donna Reed May 27,'53 
Louis Jouvet Feb.,'53 
Bill Elliott May 10,'53 
June Allyson-Van Johnson May 15,'53 
Gary Cooper-Roberta Haynes July 10,53 
Robert Taylor-Ava Gardner July 17,'53 
Nando Bruno-Lauro Gazzolo May 18,'53 
Richard Widmark-Ida Lupino (reissue) July,'53 
Howard Duff-Helene Stanley May 31,'53 
Victor Mature-Jean Simmons Not Set 
Peter Lawford-Janice Rule Feb.,'53 
Gregory Peck Audrey He pburn Sept., 53 
Raf Vallone-Lea Padovani Apr.,'53 
Marshall Thompson { eissue} Sex t. 6, 53 
Louis Hayward-Veronica Hurst Sept. 27,'53 
Sonny Tufts-Barbara Payton June,'53 
Johnny Sheffield June 21,'53 
Gene A itry Sept ‘53 
Jeffrey Hunter-Michael Rennie Aug.,'53 
Rita Hayworth Stewart Gr inger Spec. 
Rod Cameron-Arleen Whelan Feb. 15, 53 
Fernando Lamas-Arlene Dahl May, 53 
Allan "Ro ky’ Lane-Dorothy Patrick May 15,53 
Johnny Weissmuller-Angela Stevens Mar.,'53 
Greer Garson-Walter Pidgeon June 12,'53 
Martin & Lewis-Lizabeth Scott June,'53 
Documentary July 11,'53 
Yvonne DeCarlo-Rock Hudsor May 23,'53 
John Derek-Wanda Hendrix Sept.,'53 
Robert Mitchum-Linda Darnell July 18,53 
Henry Vidon-Tullio Carminati May, 53 
Rock Hudson-Barbara Hale Mar.,'53 
Joan Parker-Russell Hardie _ (reissue) June, ‘52 
Rhonda Fleming-William Lundigar May,'53 
Gerard Philipe-Michele Morgan May,'53 
A. Rignault Yvonne Gaudeau Feb.,'53 
Cesar Romerc pt. 18,'53 
Rex Aller Sept.,'53 
Alan Ladd-Jean Arth Aug., 5: 
Jean Simmons-Robert Mit Aug. !,'53 
Virginia Mayo-Gene Nels Mar. 14,°53 


Joel McCrea-Evelyn Keye 
Rory Calhoun-Dale Robertsor 


Running 
Time 
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72m 
80m 


Bir 


Bien 


88m 
89m 
63m 


88m 
95m 


7im 


84m 
119m 
107m 
73m 


75m 
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REVIEWED 
\ SyMOpsts 
Issue Page 
Dec. 27 1662 
Aua I 1935 
+. 12,'46 
17 1685 
May 2 1823 
June 27. (S)1887 
Ar 4 1781 
De 20 1645 
J 24 1693 
A 8 1943 
July 4 1902 
Aug. 29 1965 
Aug | 1934 
July 18 1919 
Fet 7 1709 
June 27 1886 
Feb. 28 1742 
Mar. 14 1759 
Mar 7 1751 
June 27 1837 
Feb. 14 1718 
June 16 18469 
Apr. 4 1782 
May 23 1846 
Jan. 17 1685 
June 6 1863 
May 16 1837 
Aug. 8 1942 
Mar 7 1750 
Feb. 21 1735 
May 16 1838 
Mar 7 1750 
Felt 7 1710 
Mar. 14 1759 
Sept. 5 1982 
June 13 1869 
June 13 1870 
Mar. 14 1759 
Apr. 25 1805 
July 25 1925 
June 20 1879 
May 9 1830 
May 23 1844 
Sept. 5 (S)1982 
Jan 3 1669 
July 4 1901 
May 2 1823 
July 25 (S)1927 
Sept. 5 1981 
June 27 1886 
Aug. 29 1966 
July 18 1917 
Mar. 14 1757 
Mar 7 1751 
May 30 1853 
June 6 1843 
Jan 17 1687 
May 2 1821 
Apr. 18 1798 
Jan. 17 1686 
Jure 6 1842 
Sept. 5 (S)1982 
July 18 1919 
Feb. 21 1733 
Arr. (8 1799 
May 23 1846 
Mar 7 1751 
Aug. 29 (S)1966 
Ar 18 1797 
N ! (S)t591 
Jan. 24 1693 
ine 27 1886 
Fet 7 1710 
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REVIEWED RATINGS ———— 
Release Running (S)=synopsis Nat'l erald 












TITLE—Production Number—Company Stars Date Time Issue Page Groups L.ofD. Review 
Sins of Jezebel (color) (5225) Lippert Paulette Goddard Sept. 25,'53 

Siren of Bagded {color) Col Paul Henreid-Patricia Medina June,'53 72m May [6 1837 AY e Good 

Sky Commando (542) Col Dan Duryea-Frances Gifford Sept.,'53 69mm Aug. 22 1958 A-| Fair 
Slasher, The (Brit.) (5218) Lippert James Kenney-Joan Collins May 29,'53 5m Aug. 8 1943 Average 
Slaves of Babylon (525) Col Richard Conte-Linda Christian Oct..'53 

Slight Case of Larceny, A (334) MGM Mickey Rooney-Eddie Bracken June 5,'53 71m May 9 30 A B Good 
Small Town Girl (color) (325) MGM Jane Powell-Farley Granger Apr. 10,'53 93m Feb. 28 1741 AY A-| Excellent 
Snake Pit, The (353 20th-Fox ©. DeHavilland-Leo Genn (reissue) May,'53 108m AY B Excellent 





































Snows of Kilimanjaro {color} 20th-Fox G egory Peck-Susan Hayward July 53 117m 
So Little Time (Brit.) MacDonald Maria Schell-Marius Goring July,'53 89m Aug. 8 1942 Very Good 
So This Is Love (color) WB Kathryn Grayson-Walter Abel Aug. 15,'5 10lm July 18 1917 A-| Excellent 
Sombrero (color) (324) MGM Ricardo Montalban-Cyd Charisse Apr. 3,'53 103m Feb. 28 1741 AY A-2 Excellent 
Something Money Can't Buy Univ Patricia Roc Anthony Steel Not Set AY 
Son of Belle Starr (color) (5309) AA Keith Larsen-Pe ggie Castle June 28,'53 70m July 4 1902 A.-1 Good 
Son of the Rene gade UA John Carpenter-Lori Irving Mar. 27,'53 57m Mar. 21 1766 AY A-| Average 
South Sea Woman (222) WB Burt Lancaster Virginia Mayo June 27,'53 99m June 6 1861 AY B Very Good 
Spaceways (5301) Lippert Howard Duff-Eva Bartok Aug. 7,'53 76m July 4 1902 Good 
Split Second (318) RKO Alexis Smith-Keith Andes May 2,'53 85m Mar. 21 1765 AY A-2. Very Good 
Stage Door (483) RKO Kath. Hepburn-Ginger Rogers (reissue) Aug. 5,53 
Stalag 17 (5224)* Para. William Holden-Don Taylor July,53 120m May 9 1829 AY A-2 Excellent 
stand at Apache River (color) (331) Univ Stephen HeNally-Julia Adams Sept.,'53 77m Aug. 15 1949 A-| Fair 
star, The (316)* 20th-Fox Bette Davis-Sterling Hayden Mar.,'53 29m Dec. 27 1661 AY B Excellent 
Stars Are Singing, The (color) (5214) Para. Rosemary Clooney-Lauritz Melchior Mar.,'5 99m Jan. 31 1701 AYC A-| Very Good 
Stooge, The (5212)* Para. Dean Mertin-Jerry Lewis Feb.,'53 100m Oct. II 1557. AYC A-!| Excellent 
Story of Three Loves, The (color)(338) MGM Leslie Curon-Pier Angeli June 26,53 122m Mar 7 1749. AY A-2 Very Good 
Strange Deception (Ital.) Casino Raf Vallone-Elena Varzi May,'53 96m May 30 1853 B Very Good 
Stranger Wore a Gun, The (color}(3D) Col Randolph Scott-Claire Trevor Aug.,'53 83m Aug. 8 1943 A-! Average 
gun Shines Bright, The (5208) Rep Charles Winninger-Arleen Whelan May 2,'53 90m May 9 1830 AY A-2 Good 
Sweethearts on Parade (form. 
! Sweetheart Time) (color) (5210) Rep. Ray Middleton-Lucille Norman July 15,'53 90m Aug. | 1934 AYC A-! Good 
Sword and the Rose, The (color) (491) RKO Richard Todd-Glynis Johns Aug. 15,'53 93m July 4 1901 AYC A-2 Very Good 
Sword of Venus (315) RKO Robert Clarke-Catherine McLeod Feb. 20,'53 73m Jan. 17 1687. AY A-2 Average 
System, The (217) WB Frank Lovejoy-Joan Weldon Apr. 18,53 90m Mar. 21 1766 AY B Good 

T 
Take Me to Town (color) (321) Univ. Ann Sheridan-Sterling Hayden June,'53 8im May 23 1846 AYC B Very Good 
Take the High Ground (color) MGM Richard Widmark-Karl Malden Oct. 30,'53 101m Aug. 29 (S) 1966 
Tall Texan, The (5207) Lippert Lloyd Bridges-Marie Windsor Feb. 13,'53 84m Feb. 14 i7t7, ~AY A-2. Good 
Tangier Incident (5316) AA George Brent-Mari Aldon Feb. 3,'53 77m Feb. 21 1733 A-| Average 
Target Hong Kong (517) Col. Richard Denning-Nancy Gates Feb.,"53 b6m Dec. 20 1646 AY A-2 Fair 
Tarzan and the She-Devil (324) RKO Lex Barker-Joyce MacKenzie June 8,'53 76m July 18 1918 A-| Fair 
Taxi (305) 20th-Fox Dan Dailey-Constance Smith Mar.,'53 77m Jan. 17 1685 AYC A-! Excellent 
Terror on a Train MGM Glenn Ford-Anne Vernon Sept. 18,'53 72m July 25 1926 A-| Good 
That Man from Tangier UA Nils Asther-Roland Young May 8,'53 80n May 2 1823 B Fair 
Three Forbidden Stories (Fr.) Ellis 
Three Girls from Rome {Ital.) 

(Eng. dial.) \.F.E Lucia Bose-Cosetta Greco Aug.,'53 85m Aug. | 1934 ; Very Good 
Thunder Bay (color) (327) Univ James Stewart-Joanne Dru Aug.,'53 103m May 9 1829 AY A-2 Excellent 
Thunder Over the Plains (color) 

(form. Come On Texas) WB Randolph Scott-Phyllis Kirk Not Set Feb. 14 (S)1718 
Thunderhoof Col Preston Foster-Mary Stuart (reissue) June,'53 77m 
Times Gone By [Ital.)} LF. Vittorio de Sica-Gina Lollobrigida Sept.,'53 106m Aug. | 1935 Good 
Titanic (318)* 20th-Fox Clifton Webb-Barbara Stanwyck May, 53 98m Apr. 18 1798 AY A-2 Excellent 
Tonight at 8.30 (Brit ) (color) Continental Valerie Hobson-Nigel Patrick May ‘53 Bim June 6 1862 A-2 Good 
Tonight We Sing (color) (347) 20th-Fox David Wayne-Erzio Pinta Apr.,'53 109m Jan. 3! 1701 AYC A-| Excellent 
Topeka (5325) AA | Bill Elliott Aug. 9,'53 69m Sept. 5 (S)1982 
Torch Song MGM Joan Crawford-Michael Wilding Oct. 23,'53 Sept. 5 (S)1982 
Trader Horn (339) MGM _ Harry Carey-Edwina Booth (reissue) June,'53 120m 
Trail Blazers (5329) AA Alan Hale. Jr Apr. 19,°53 64m A-| 
Trail of the Arrow AA Guy Madison-Andy Devine Aug. 25,'53 53m Sept. 5 1981 Fair 
Treasure of Golden Condor (C) 

(308) 20th-Fox Cornel Wilde-Constance Smith Feb.,'53 93m Jan. 24 1693 AYC A.| Good 
Trouble Along the Way (216) WB John Wayne-Donna Reed Apr. 4,'53 110m Mar. 2! 1765 AYC A-2 Excellent 
Twilight Women (Brit ) (5217) Lippert Freda Jackson-Lois Maxwell May 15,°53 89m Aug. 8 1943 Average 
Twonky, The UA Hans Conried-Gloria Blondell June 10,53 72m June 27 1887 Poor 

U-V 
Undercover Agent (5306) Lippert Dermot Walsh-Hazel Court Oct. 2,'53 
Untamed Breed Col. Sonny Tufts-Barbara Britton (reissue) Sept.,'53 79m 
Valley of Headhunters Col Johnny Weissmuller Aug., 53 67m July 25 1926 AY A.-| Good 
Vanquished, The (color) (5221) Para. John Payne-Jan Sterling June,'53 84m May 9 1830 AY A-2 Good 
Vice Squad UA Edw. G. Robinson-Paulette Goddard July 31,'53 87m July 18 1917 AY A-2 Very Good 
Vicki 20th-Fox Jeanne Crain-Jean Peters Not Set 
Vigilantes Terror Allied Bill Elliott-Mary Ellen Kay Oct. 18,'53 
Volcano ([Ital.) (Eng. dubbed) UA = Anna Magnani-Geraldine Brooks June 5,'53 106m June 20 1878 B Good 




















War of the Worlds (C) (5303) Para Gene Barry Ann Robinson Oct.,'53 85m Feb. 28 1742 AY A ! Frceallent 
War Paint (color) UA Robert Stack-Joan Taylor Aug. 28,'53 89m July 4 1903 AY Good 
What Price Innocence (Ital.) LLF.E Lyda Baarova Otello Tosc May 1,'53 100m May 9 183) Fair 
White Goddess (5224) Lippert Jon Hal! Mar. 27,'53 73m July 18 1919 Average 
White Lightning (5326) AA Stanley Clements Mar. 8,'53 bIm Mar. 7 1751 Good 
White Witch Doctor (color) (324) 20th-Fox Susan Hayward-Rebert Mitchum July,53 96m June 20 1877. AYC A-1 Very Good 
Wings of the Hawk (C) (3D) Univ Van Heflin-Julia Adams Sept.,'53 80m Sept. 5 1981 Very Good 
Without Reservations (484) RKO Claudette Colbert {reissue} Aug. 5,'53 ' 
Woman They Almost Lynched (5204) Rep John Lund-Audrey Totter Mar. 2,'53 90r Apr. 4 1781 A B Very Good 
x YZ ! 
Young Bess (color)* (333) MGM J. Simmons-S. Granger-D. Kerr May 29,'53 112m May 2 1821 AY A-|! Very Good 
Young Caruso, The [(Ital.) (Eng. dial.) 1.F-.E Ermanno Randi-Gina Lollobrigida Sept.,'53 77m Aug. 8 1942 A-2. Good 
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Film buyers of ind pendent circuits in: the U.S. 
product on the basis of its performance 


in 


re port coter 128 attraction . $,305 play dates 


then 


rate 


theatres 


N 


Titles run al phal tically. Numerals refer to the number of en 
agements on cach attraction reported. The tabulation is cumula 
tne. Dagger | +) denotes attractions publish d for the first time 
Asterisk (°) indicates attractions which are 


lime. 


FX means Excellent; AA—Abor 
BA—Bcelow Atverave; PR—Poor 
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Abbott & Costello Go to Mars (Univ.) 
All Ashore (Col.) 

All | Desire (Univ.) 

Ambush at Tomahawk Gap (Col.} 
Arena (3-D) (MGM) 


tBand Wagon, The (MGM) 

Battle Circus (MGM) 

Beast from 20,000 Fathoms, The (WB) 
Blue Gardenia, The (WB) 

Bwana Devil (3-D) (UA) 

By the Light of the Silvery Moon (WB) 


Call Me Madam (20th-Fox) 
Charge at Feather River (3-D) (WB) 
City of Bad Men (20th-Fox) 
City Beneath the Sea (Univ ) 
Code Two (MGM) 

Column South ( Univ.) 

*Come Back, Little Sheba (Para.) 
Confidentially Connie (MGM) 
Count the Hours (RKO) 

Cow Country (AA) 

tCruisin’ Down the River (Col.) 
Cry of the Hunted (MGM) 


Dangerous When Wet (MGM} 

Desert Legion (Univ.} 

Desert Rats, The (20th-Fox) 

Desert Song, The (WB) 

Destination Gobi (20th-Fox} 

Down Among the Sheltering Palms (20th-Fox) 
Dream Wife (MGM) 


Fair Wino to Java (Rep.) 

Farmer Takes a Wife (20th-Fox) 

Fast Company (MGM) 

Fort Ti (3-D) (Col ) 

Fort Ve ngeance (AA) 

149th Man, The (Col.) 

Francis Covers the Big Town (Univ ) 


Gentlemen Prefer Blondes (20th-Fox) 
Girl Next Door, The (20th-Fox) 

Girl Who Had Everything (MGM) 
Girls of Pleasure Island (Para.) 
Glass Wall, The (Col.) 

Glory Brigade The (20th Fox) 
Great Sioux Uprising, The (Univ.) 
Gunsmoke ( Univ.) 


Hans Christian Andersen (RKO) 
Hitch-Hiker, The (RKO) 
Houdini (Para.) 

House of Wax (3-D) (WB) 


1 Love Melvin (MGM) 

Invaders from Mars (20th-Fox) 

It Came from Outer Space (3-D) ( Univ.) 
It Happens Every Thursday ( Univ.) 


Jack McCall Desperado (C } 
*Jalopy (AA) 

Jamaica Run [(Para.) 
*Jeopardy (MGM) 

t Juggler The (Col ) 
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tKid from Left Field, The (20th-Fox)} 


Lady Wants Mink (Rep ) 
Law and Order ( Univ.) 
Let s Do It Again (C | ) 
Lili (MGM) 

Lone Hand ( Univ.) 


Ma and Pa Kettle on Vacation (Univ.) 
Main Street to Broadway (MGM) 
Man from the Alamo ( Univ.) 

Man in the Dark (3-D) (Col.) 

Man on a Tightrope (20th-Fox) 

Maze, The (3-D) (AA) 

Member of the Wedding (Col.} 
tMoon Is Blue, fhe (UA) 

Moulin Rouge (UA) 


Never Let Me Go (MGM) 
OF Limits ( Para.) 


Peter Pan (RKO) 

Pickup on South Street (20th-Fox} 
Plunder of the Sun (WB) 

Pony Express ( Para.) 

Powder River (20th Fox) 
President's Lady, The (20th-Fox) 
Prince of Pirates (Co } 


Queen Is Cre wned, A (Univ } 


Raiders of the Seven Seas (UA) 
Remains to Be Seen (MGM} 
Ride Vaquero (MGM) 

Roar of the Crowd (AA) 


Salome (Col ) 

*San Antone ( Re p ) 

Sangaree (3 D) (Para ) 

Savage Mutiny (Col.) 

Scandal at Scourie (MGM) 
Scared Stiff (Para.) 

Second Chance (3-D) (RKO) 
Seminole (Univ.) 

Serpent of the Nile (Col.) 
Shane (Para.) 

She's Back on Broadway (WB) 
*Silver Whip (20th Fox) 

Siren of Bagdad (Col.} 

Slight Case of Larceny, A (MGM) 
Sma Town Girl (MGM} 
Snows of Kilimaniaro (20th Fe x) 
Sombrero (MGM) 

tSon of Belle Starr (AA) 

South Sea Woman (WB) 

Split Second (RKO) 

Stalag 17 (Para.) 

Star, The (20th-Fox) 

Stars Are Singing The (Para ) 
*Stooge, The [(Para.) 

Sun Shines Bright, The (Rep.) 
Story of Three Loves, The (MGM) 
tSword and the R The (RKO) 


Take Me to Town (Univ.) 

*Tall Texan, The (Lippert) 

Tarzan and the She-Devil (RKO) 
Taxi (20th-Fox) 
Thunder Bay {Univ 
Titanic {20th Fe x) 
Tonight We Sing (20th-Fox) 
Trouble Along the Way (WB) 


j 


Vanquished, The [ Para.) 


White Witch Doctor (20th-Fox) 
Woman They Almost Lynche d (Rep.) 


{[MGNM) 
{MGM) 


EX 


42 


AA 


AV 


26 


45 


FILM BUYERS RATING 
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In your 
theatre 





For better boxoffice 


RE-SEAT WiTH 


American 


GOOIFORM. 


Chairs 


Luxurious comfort 
Eye-appealing beauty 
Easy-passing convenience 
Uniform seat-folding 


You save money on... 


Low-cost service 
Freedom from repairs 





Years of satisfaction are the measure of true economy 


ctmewcan Sealing Company 


WORLD'S LEADER IN PUBLIC SEATING — Grand Rapids 2, Mich 


Principal Cities * Manufacturers of Theatre, School, Auditorium, Transportation, Stad 


Nigan * Branch Offices and Distributors in 
ium Seating, and Folding Chairs 


ALSO DISTRIBUTED BY NATIONAL THEATRE SUPPLY 





merican Bodiform Chair No, 16-00} 
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Ballantyne Low 


O 


® 
NO OBSOLESCENCE* 
Just as the all-systefn package is suitable for all 
reasonable methods of*3-D and wide screen, Ballantyne 
engineers have over@ome the problem of changing 
nature of magnetic sofnd reproduction. 

@ The new “4-Runner® operates in a console as a three- 
track magnetic reprodficer. Loosen the two wing nuts: 
lift out the soundhead. @lug in the fourth channel pre- 
amplifier and... os 

. en. . . 
® button it on above the projectorgfor four-track magnetic 
sound for Cinemascope production? And in the future, 
when the soundhead returns to its normaleposition below 
: a 
the projector... & 
proj ®« 

@ button it below and you are ready for the four or even five 
track sound of the future. 

@ All the equipment you purchase for three-track magnetic 
stereophonic sound is good when you go to four-track. 
You need only to add one pre-amplifier, one amplifier and 
one additional soundhead for your other projector. 


Obviously the difference in cost between the converti- 
ble “4-Runner” and any other system is several thou- 


sand dollars. 
The *'4-Runner”’ is designed not only for use with 
Ballantyne equipment but is casily adaptable for use ‘ ” 
with ont seiieid dnaten aubloctor The “4-Runner” soundhead mounts in this 
ith any stand? ake proje simple console rack for three-track magnetic 
sound. All precision, standard parts make repair 
and operation easy. 


THE 331 OPERATORS WHO HAD THE CONFIDENCE TO ORDER THE BALLANTYNE 
THAN %6000, WILL RECEIVE THIS REVOLUTIONARY NEW UNI1 


Wide Screens Wide Angle Lenses 





PReseats 


the Soundhead vith a Future! 


THE ONLY MAGNETIC REPRODUCER THAT WILL NOT BECOME OBSOLETE 


PATENTS 
PENDING 


When four-track magnetic sound of the future 
returns to the normal soundhead position, you'll 
be ready with the “4-Runner”, designed NOW 
to convert with a minimum of cost in the future. 


For 4-Track Cinemascope sound, and Warner- 
scope, the 4-Runner buttons on top of the pro- 
jector. Adapter brackets make it possible for 
use with any standard projector. It takes just 
minutes to change. 


ALL-SYSTEM PACKAGE FOR LESS 
AT THE PRICE QUOTED WITH THEIR PACKAGE 


For list of authorized dealers see next page 











‘Where To Buy It” 





BALLANTYNE DEALERS 


for the 4-Runner Soundhead adver- 
tised on the preceding two pages: 


| About People 








ALABAMA 


ey IRMINGHAM Queen Feature Service 
ARKANSAS 


LITTLE ROCK: Arkansas Theatre Supply Co. 
CALIFORNIA 

LOS ANGELES: B. F. Shearer Co. 

SAN FRANCISCO: B. F. Shearer Co. 
DISTRICT OF COLUMBIA 

WASHINGTON: R & S Theatre Supply Co. 
FLORIDA 

MIAMI: United Theatre Supply Co. 

TAMPA: United Theatre Supply Co. 
GEORGIA 

ALBANY: Dixie Theatre Service & Supply 

SAVANNAH: Rhodes Sound and Projection Service 
ILLINOIS 

CHICAGO: Ed Mikkelsen 
KENTUCKY 

LOUISVILLE: Hadden Theatre Supply Co. 
LOUISIANA 

NEW ORLEANS: Johnson Theatre Service 
MASSACHUSETTS 

BOSTON: Independent Theatre Supply 
MISSOURI 

ST. LOUIS: McCarty Theatre Supply Co. 
NEW YORK 

ALBANY: Albany Theatre Supply Co. 

BUFFALO: Perkins Electric Co., Ltd. 

NEW YORK: Joe Hornstein, Inc. 

Norpat, Inc. 

NORTH CAROLINA 

CHARLOTTE: Charlotte Theatre Supply 
OHIO 

CLEVELAND: Ohio Theatre Equipment 

COLUMBUS: American Theatre Equipment 

TOLEDO: Theatre Equipment Co. 
OREGON 

PORTLAND: B. F. Shearer Co. 
PENNSYLVANIA 


PHILADELPHIA: Superior Theatre Equipment Co. 
SOUTH DAKOTA 

SIOUX FALLS: American Theatre Supply 
TEXAS 

DALLAS: Hardin Theatre Supply Co. 
UTAH 

SALT LAKE CITY: Service Theatre Supply Co. 
WASHINGTON 
~ SEATTLE: B. F. Shearer Co. 
WEST VIRGINIA 

ELKINS: Veterans Electrical Service 
WISCONSIN 

_MILWAUKEE: Theatre Equipment & Supply Co. 



































CANADA 
MONTREAL: Perkins Electric Ltd. 
TORONTO: Perkins Electric Ltd. 
VANCOUVER: Theatre Equipment & Supply 
WINNIPEG: J. M. Rice 


EXCLUSIVE EXPORT 





Streuber & LaChicotte, Inc., 1819 Broadway, New York 23, N. Y. 


of the Theatre 


AND OF BUSINESSES SERVING THEM 
* 

‘The promotion of four executives to im- 
portant management positions with the 
American Seating Company, Grand Rapids, 
Mich., has been announced by H. M. 
‘TALIAFERRO, company president. “They in- 
cluded the appointment of James M. 
VERMEULEN as executive vice-president; 
GseorGe H. Roperick, vice-president for 
operations; J. E. HeimpGen, financial vice 
president; and JAMES J. “THOMPSON, gen- 
eral sales manager. In his new capacity 
Mr. VerMeulen, formerly vice-president 


and general sales manager, will administer 


all activities of the company, under the di- 





James M. VerMeulen George H. Roderick 





J. E. Heidgen James J. Thompson 


rection of the president, and co-ordinate 
the work of the sales, operations, finance 
and accounting, research and industrial 
relations divisions of the company. He 
joined the company in 1927 as inspector 
and later moved to positions of research 
engineer, foundry superintendent, product 
development engineer, sales engineer and 
eastern sales manager, In 1945 he was 
made general sales manager of the company 
and was elected a vice-president and di- 
rector in 1947, Mr. Roderick, vice-presi- 


dent of manufacturing, was assigned new 


duties and promoted to the position of vice- 
president for operations. His responsibilities 












wili include direction of the purchasing, 
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ouncitd 


The New 


Cite The New 


HEAVY-DUTY CONTINUOUS-DUTY 
SELENIUM PLATE 75-85 AMPERE, 
RECTIFIERS ont 
for TUBE-TYPE RECTIFIER 
oO ihe T H is U S All -” feature automatic, fan air 


cooling. 


in 


Transformer taps provide adjustment 
to compensate for supply voltage 
variations through a range of 10% 
above or 10% below the rated A.C. 
input voltage throughout the output 
rating range. 

a 


lor further detatls on the subject of are 
lighting as it applies to the projection 
of three-dimensional pictures by any 


system, address Department 3-D 


Kah ae aKa Kh Kh Kh hhh Y 


THE STRONG ELECTRIC CORP. = 


1 CITY PARK AVE. TOLEDO 2, OHIO 


Please send free literature on Strong Arc 
Lamps and Rectifiers for 3-D projection. 


Theatre 


*« 
* 
Nome * 
a 


Street 
City & State 
Name of Supplier 
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production engineering, manufacturing and 
trafic operations of the company, and 

addition, he will direct the sale and pro- 
duction of all company defense products. 
He joined American in 1921 as an engineer 


and later was promoted to works engineer. 
During World War II he directed conver- 
sion of the company’s manufacturing facili 
ties to war production and as manager of 
the war products division handled war con 
tract business. In 1947 he was made re- 
search and development manager and also 
e & in that year was elected a vice-president 
and director. Mr. Heidgen, currently sec- 


retary-treasurer of the company, was pro- 
Bausch & Lomb moted to financial vice-president. As such 
he will direct the accounting activities of 


the company, handling of cash and securi 


mA ties and the credit, collection and insurance 

programs. He will continue to handle the 
Yi [inephor corporate secretarial affairs of the company, 
cot ig and in his capacity as treasurer will co- 


ordinate its financial and control activities. 


Proj ection Lenses Mr, Heidgen joined American in 1947 as 
J secretary and treasurer, prior to which he 
was an independent financial, accounting 
and tax consultant. Before this he had 
accounting and control experience with 
Bucyrus-Erie Company, Firestone Tire and 


First and only lens giving full edge-to- Rubber Cleanses and Basic Refractories, 


. Inc. Mr. Thompson, who had been field 

edge Sharpness on widest screens | sales manager, was promoted to general 
sales manager to succeed Mr, VerMeulen. 

Nou the one lens series that gives you today’s brightest, In his new position Mr. Thompson will 
sharpest image on any screen: CinemaScope, 2-D, expanded 2-D, direct all the selling activities of the com 
and 3-D! Finest edge-to-edge definition ever achieved. White glass— pany, 
no color absorption .. . transmits full image color and brightness. American in 1927 as a salesman, later being 


except defense products. He joined 


Fastest projection lens made. Complete range of focal lengths. advanced to assistant manager with sales 


You're all set now and throughout the foreseeable future assignments at Chicago and Detroit, and 


branch manager at Syracuse, N. Y. 


with this revolutionary new f/1.8 series— new world’s standard later 
During the war he served at the plant in 


Grand Rapids as assistant manager of the 
WRITE for complete information. Bausch war products division and after the war 
Exclusively Recommended for & Lomb Opucal Co., 67921 St. Paul St., was assigned the duties of developing an 
Rochester 2, N. Y. expanded postwar sales program for the 


for the motion picture industry. 


eastern division of the company. 


CinzmascoPE Henry M. Fister has been promoted 


20th Century-Fox recom- to the position of executive vice-president 
mends the new B&L f/1.8 Su of DeVry Corporation, Chicago, and EL ts 


’ arti JSCH 6 LOMB CENTENNIAL ; 2 
per Cinephor projection lens We LOMB CEN , mae ie aay : 
with B&L anamorphic adapter Scene from “THE ROBE,” WetutNGcron D’Arcy has been appointed 
exclusively for clearest 20th Century-Fox vice-president, according to an announce- 


sharpest, finest CinemaScope CinemaScope Epic ment by W. C. DeVry, president. Mr. 
screen images. Fisher joined DeVry in 1928 as a sales and 
service engineer and office manager of the 
company’s New York branch—a post he 
held until 1938. In 1948, after serving ten 
vears as sales manager of DeVry’s Eastern 
Division, he was appointed vice-president 
of the firm. Mr. D’Arcy, who joined 
DeVry in 1940 as a development engineer, 
was named chief engineer in 1945 and 
served in that capacity until his present 
promotion. He played a major role in de- 
veloping the DeVry “JAN” 16mm sound 
motion picture projector used by the Armed 
Forces and his more recent assignments in- 
cluded development of 16mm magnetic 
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INTERLOCK MOTIOGRAPH CONTINUOUS-DUTY 
EQuiPMENT 3-D GENERATORS 


\s of 

— No ballast required. 
Most efficient and | 
stablearc operation. 
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— MODEL 3D-85 


8mm trim in the 60 to 70 ampere 
36 to 


35-AMPER 
using a 7 * 
_ Arc voltage 


for operation of one suprex arc 
8 x 9mm trim in the 65 to 75 ampere range 
i 208-220 or 440 volts. 


ot : 

™ n t Cc renee cuore by 10 H.P. motor, 

115-AMPERE MODEL 3D-115 

ing uncoated 9mm, 10mm, or Limm positiv 
Arc voltage 55 to 65. Powere 


s\ fi for operat 
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“Where To Buy Jt” 


MOTIOGRAPH DEALERS 


CALIFORNIA 
LOS ANGELES &. ©. Shearer Company 
1964 S. Vermont Ave 
B. F. Shearer Company 
243 Golden Gate Ave 


SAN FRANCISCO 


COLORADO 
DENVER: Service Theatre Supply Co. 
2054 Broadway 
GEORGIA 
ATLANTA: Wil-Kin Theatre Supply, inc. 
150 Walton St., N.W 
ILLINOIS 
CHICAGO. Gardner Theatre Service, Inc. 
1235 S. Wabash Ave 
INDIANA 
INDIANAPOLIS. Ger-Bar, inc. 
442 N. Illinois St 
IOWA 
DES MOINES Des Moines Theatre Supply 
1121 High St 
KENTUCKY 
LOUISVILLE: Falls City Theatre Equip. 
427 S. Third St 
LOUISIANA 
NEW ORLEANS Hodges Theatre Supply Co. 
1309 Cleveland Ave 
MARYLAND 
BALTIMORE J. F. Dusman Company 
12 E. 25th St 
MASSACHUSETTS 
BOSTON Jee Cifre, Inc. 
44 Winchester St 
MICHIGAN 
GRAND RAPIDS Ringold Theatre Equip. 
106 Michigan St., N. W 
MINNESOTA 
MINNEAPOLIS Frosch Theatre Supply Co. 
1111 Curie Ave 
Minneapolis Theatre Supply 
75 Glenwood Ave 
National Equipment Company 
7 E. Michigan St 


DULUTH 


missouRi 
ST. LOUIS. McCarty Theatre Supply Co. 
3330 Olive St 
KANSAS CITY. Shreve Theatre Supply Co. 
217 W. 18th St 
NEBRASKA 
OMAHA Western Theatre Supply Co. 
214 N. 15th St 
NEW YORK 
AUBURN: Auburn Theatre Supply Co. 
5 Court St 
Joe Hornstein, Inc. 
630 Ninth Ave 
Perkins Theatre Supply Co. 
505 Pearl St 


NEW YORK 


BUFFALO 


NORTH CAROLINA 
CHARLOTTE. Wil-Kin Theatre Supply 


+S. Church St 


OHIO 
CLEVELAND Ohio Theatre Supply 
2108 Payne Ave 
OKLAHOMA 
OKLAHOMA CITY: W. R. Howell 
12 S. Walker Ave 
OREGON 
PORTLAND 8. F. Shearer Company 
1947 N.W. Kearney 
PENNSYLVANIA 
PITTSBURGH Atlas Theatre Supply 
402 Miltenberger St 
FORTY FORT Vincent M. Tate 
1620 Wyoming Ave 
TENNESSEE 
MEMPHIS. Tri-State Theatre Supply 
320 S. Second St 
TEXAS 
DALLAS Modern Theatre Equipment 
1916 Jackson St 
UTAH . 
SALT LAKE CITY. Service Theatre Supply 
256 E. First So. St 
WASHINGTON 
SEATTLE 8. F. Shearer Company 
2318 Second Ave 
WEST VIRGINIA 
CHARLESTON: Charleston Theatre Supply 
506 Lee St 
WISCONSIN ' 
MILWAUKEE: The Ray Smith Company 
710 W. State St 


CANADA 


CALGARY, ALB. Sharp’s Theatre Supplies 


Film Exchange Bldg 
Dominion Sound Equip. 
4040 St. Catherine St., W 
General Theatre Sup. Co. 
88 St. Catherine St., W 
Perkins Electric Co. 

1197 Phillips Place 
General Theatre Sup. Co. 
&6 Charlotte St 

General Theatre Sup. Co. 
861 Bay St 

Perkins Electric Co. 

277 Victoria St 

Perkins Electric Co. 

591 Yonge St 
VANCOUVER, B.C.: Dominion Thea. Equip. 
847 Davie St 

General Theatre Sup. Co. 

916 Davie St 

WINNIPEG. MAN | General Theatre Sup. Co. 
271 Edmonton St 


MONTREAL, QUE 


ST. JOHN, N.B 


rORONTO, ON' 








sound equipment and pertecting a toreign 
language sound conversion unit for extend- 
ing the uses of American films in other 


countries. 


Waxrer Frick has been appointed sales 
and service engineer for the Strong Electric 
Corporation, Toledo, In that capacity he 

will travel the entire 
country, contacting 
Strong dealers who 
handle thei projec 
tion are lamps, re¢ 
tifiers and spotlights 
in the theatre field 
as well as_ those 
handling Gratar« 
lamps for the 
graphic arts indus 
try and arc. slide 
projectors for the 
visual education market. Mr, Frick was 
formerly connected with the Theatre Equip- 
ment Company, Toledo, and was recently 
in charge of the six U.S. Army post thea- 


tres at Camp (jordon, Cra. 


has opened his new 


Whiteville, 


WILSON 
called the 64, at 


ROBERT 
drive-in, 
‘Tenn 

The Welworth ‘Theatres Company, 
Minneapolis, has opened its new 435-car 
Moonlight drive-in at Moorehead, Minn. 

Beri DaN PETERSON 
have opened a new 300-car drive-in, called 
at Redfield, S. D. 


JOHNSON and 
the Sioux 


Phe Mayfair theatre in Portland, Oreg., 
will be torn down and completely rebuilt. 
Its name will be changed to the Fox theatre. 

Several manaverial chanves have been 
announced tor Fox Intermountain Thea 
tres, Denver, by FRANK H. RicKETSON 
Jr., president. “They include the naming ot 
Ray Davis as city manager in Denver in 
addition to his present duties in northern 
Colorado cities. ‘Tom BRENNAN, city man 
iver at Cheyenne, Wyo., has been promoted 
to manage the northern district comprising 
Wyoming and Nebraska theatres in addi 
Russect Berry 
has been Rock 
Wyyo., to Cheyenne as city manager; JAMES 
\urTen, Longmont, moves to Rock Springs ; 
and At Bamossy, Rawlins, Wyo., moves 


to North Platte. Nebr... 


where he 


tion to Sterling, Colo. 


promoted trom Springs, 


to assume the city 
SUC A eeds A. ( 
Jim Sutton, 


managership, 
STALCUP, who ts retiring. 
issistant city manager at Cheyenne, ha 
been moved to Rawlins, Wyo., as city man 


wer. 


Bit. WooLteNn has returned as manage: 
of the Esquire theatre, Indianapolis, suc- 


ceeding Mrs. Mildred Allen, who resigned. 





A SERVICE MAN'S DREAM 


By BERT ENNIS 
Twas the night before the bow in 
of Warner's “House of Wax,’ 
the show all set to wow ‘em 
and bring those patrons back. 


Ads that filled the papers 

with ballyhoo and zing 

hailed the stereophonic capers 
this 3-D film would bring. 


Our Altec man was tucked in bed 

and truth to tell, what's more, 

The sound waves coming from his head 
were a third-dimensional snore. 


Rest well earned, work well done 

for he had labored long 

to make this stereophonic installation 
one long sweet Altec song. 


In booth and auditorium 

he'd worked with might and main 
to earn a lauditorium 

for frequency and gain. 


But now his slumbers ended 

on a sound he knew full well, 

to his high fidelity ears was wended 
the ring of the telephone bell. 


He rose with one brief sigh, 
But with no sign of dismay, 
like any Altec service guy 

he was ready, night or day! 


The Warner man was on the ‘phone: 

he listened to his wail— 

"The ohms, the ohms,’ he heard him groan 
as he spilled his tearful tale. 


Our Altec man arrived in haste 

as he'd been trained to do— 

he knew there was no time to waste 
to see this rush job through. 


The theatre man was smiling now, 
and as his visitor departed 
he shook his hand, said: "Take a bow 


for getting our show started.” 


And as the folks for miles around 
flocked in to see the show 

they raved about stereophonic sound 
and urged their friends to go. 


And so the 3-D show deluxe 

opened in a great big way: 

the ‘take’ was carted off in trucks— 
Altec had saved the day! 











Phe Fox West Coast Theatres’ Corpora 
tion, Los Anveles, has announced the fol 
lowing changes in managerial personnel: 
Ray Durr was transferred to the Stadium, 
Dick Mason, 


Reina, Sherman 


Los Angeles, supplanting 
who IS now at the La 
Oaks. Mr. Dutt has been 
FRANK Ramsey. In addition, JacK WHITE 
has been named manager of the Carmel. 


replaced by 
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ON THE NEXT PAGE is started a compre- 
heasive, detailed application of “wide- 
screen’ technique to the practical condi- 
tions of motion picture exhibition. The 
series of articles by Ben Schlanger there 
begun is concerned with all of the develop- 
ments which come under the heading of 
the ''new techniques.’ We here emphasize 
wide-screen’ because it involves more 
deeply and more broadly than stereoscopy 
and stereophonic sound the physical condi- 
tions of the auditorium, and they range in 
a variety of dimensions and forms through 
thousands of existing theatre properties. 

The Big Piciure of course is nothing new 
in Mr. Schlanger's work in the field of mo- 
tion picture presentation. Projection and 
auditorium design scaled to produce a per- 
fo mance that dominates the visual field 
long have figured in the study he has made 
of the motion picture art in relation to 
theatre design through a quarter of a cen- 
tury. He has developed and applied vari- 
ous measures to give the screen image 
greater apparent size and ‘'presence."' The 
Schlanger-Hoffberg “Synchro-Screen” was 
conceived as an instrument of that purpose. 

His present group of articles is intended 
to promote effective adoption of the Big 
Picture as rapidly and as widely as possible. 
It therefore applies the tools at hand to 
theatres as we have them. It also considers 
application in the light of ultimate objec- 
tives and the impact on those tools. 


OCCASIONALLY a Hollywood director 
complains to the press that a wide screen 
deprives cinematography of some of its 
most effective devices of story telling. It is 
true that some scenes and certain kinds of 
na-rative material are in natural opposition 
to the elongation imposed by a wide image. 

We are, however, only beginning to use 
an expanded screen area; problems of pic- 
t. cial representation and narration are to 
be expected. But expected also are adap- 
tations of ‘syntax’ to the larger volume, 
just as a screen language had to be de- 
veloped in the first place. 

As for framing a scene to fit its contents, 
a device which may well suit the purpose is 
"peripheral modulation." If a simple way of 
applying it could be created, the art would 
lose none of its unique flexibility, while 
gaining superior impact. —G. S. 














The first article of a series 


By BEN SCHLANGER 


THEATRES 


exhibition 


on technical changes being 


the and their 


made im art 


effective application to the existing plant. 


Mr. Schlanger is well known for his work in this field. 


af 


0 


FIRST HALE of 1953. medium of entertainment. It had become to the public for amusement. It wasn’t the 
the only cause of dec reasing theatre attendance, 


could 


saw the initiation of a significant effort by sufficiently evident during past few 


the motion picture industry to re-establish years that home television capture but it grew to be an important one. 


film exhibition in theatres as a unique 


an important portion of the time available 


MONOCULAR 4 
PORTION 


FIGURE !—The above diagram charts the ranges of various lenses used in cinematography 
in comparison with a spectator's total field of view [including monocular side vision). A 
panoramic view is really a “sweep view’ in which the spectator's eyes and head move to 
follow a moving point, or points, of interest, or an overall static range of interest spread 
over @ comparatively wide angle. Panoramic view in real life occupies only a very small 
part of our visual experience time, and it is in the nature of an “optical binge” to stress 
this effect beyond its original function; furthermore, the tonic value of panoramic experience 
will be lost if its use is abused. Our real life visual experience can be roughly divided into 
three groups: (1) With no, or very little, movement of the eyes or head; (2) with movement 
of the eyes and/or the head (in which the subject does not feel conscious of the movement); 
(3) with eye, head and sometimes body movement, consciously, to cover a wide range, which 
may even be as much as a full circle coverage (a turn-around). The greatest part of visual 
experience falls within the second group, with the next largest falling in the first group. 
This indicates that a wide-angle lens of about 70 degrees would meet all the requirements 
of cinematography, depending on the camera mobility for wider sweeps. The shaded area 
in this diagram shows the average viewing angle in theatres on the basis of a 50% increase 
in screen sizes over sizes ordinarily used in the past. This subtended angle shows that cinema- 
tography must be interpretive; it cannot successfully attempt to supply a reproduction of 
our environment, with the spectator moving about to see as he does in real life. The triple- 
camera system is an attempt at the latter effect; actually, it limits its audience appreciably 
because of the small area for seating within the wrap-around of the screen. 


While the screen entertainment offered 
by theatres enjoys definite advantages over 
that of television, the public has displayed 
that, by and large, it is willing to com- 
promise to a degree on quality when con 
venience Is a At the 
same time, it can be observed that people 


substantial factor. 
are willing to go to some trouble and ex- 
pense to procure entertainment that is ap- 
preciably more stimulating and _ satisfying 
than that which can be otherwise procured. 
I} TV they 


continue to go to motion picture theatres. 


even in saturcted areas 
To strengthen this appeal of “the movies” 
through means that more fully realize the 
possibilities of the art, and that are avail- 
able only under the conditions of a theatre, 
is the apparent aim of the current technical 
movement in the industry. 

This movement already has brought to 
ot 
productions, a variable technique of picture 
and 


theatres a number stereoscopic teature 


enlargement known as “wide-screen,” 
‘“Sstereophonic” sound. In general, these new 


techniques are too new with too many 
critical aspects of them awaiting decision, 
to be judged complete and final. Yet we 
now have enough of a basic pattern to guide 
us In a practical consideration of their im 
pact upon the theatre physically—and, in 
turn, of the factors which existing theatres 
impose upon them. ‘Vhat is what we have 
set out to do in this series of articles, with 
the assumption that the current technical 
movement is intended to benefit motion pic- 


ture exhibition generally 


IMPACT OF STEREOSCOPY 


Early in 1953 descended 
upon the industry with a rush and a roar 
which seemed to indicate that the industry 
without tampering with the aspect ratio, 


stereoscopy 


or increasing the size of the picture relative 
to the seating area, had elected to put all of 
basket. Stereo- 


its prospects into this one 
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and the NEW TECHNIQUES 


scopy was quickly superimposed on estab- 
lished techniques of motion picture produc- 
tion with results, in some cases, that were 
surprisingly better than one would have 
prophesied. In spite of exhibition of 3-D pic- 
tures with less light than they required, of 
polarizing spectacles, of putting and keeping 
two films in adequate synchronization, and 
of cinematographic complications and short- 
comings, third-dimensional feature pictures 
attracted millions of people to theatres and 
effectively entertained a large percentage of 
them. 

The very technical 
stereoscopic films, however, encouraged a 
favorable reaction to simpler methods which 
might restore public interest in the movies 
to something like what it had been, so with 
an eye on the box-office success of Cinerama, 
the industry turned to techniques 
brought forward to present by a single 
projector a picture on a curved screen of 
comparable relative size and similarly of 
different standard 
1.33-to-1 aspect ratio, 


involvements of 


has 


proportions than the 


THE BIG PICTURE PUZZLE 


The new techniques offer a number of 
problems of application, some of immediate 
concern to exhibition in particular, and 
some of longer range that involve interests 
of the industry as a whole. The exhibitor, 
generally speaking, is now confronted with 
these situations: 

1. A large number of productions are 
available for exhibition which have been 
made for projection in the standard 1.33-to- 
1 aperture ratio without any consideration 
of other proportions that would reduce the 
relative height of the picture. Should these 
films now be projected with an aperture 
plate cut to give a picture of greater rela- 
tive width (see Better Theatres for Jan- 
uary 1953) ? 


. If so, what should be the size and 


shape of the screen to be installed for that 
purpose ? 

3. What changes in 
ment, including lenses, are necessary for 
such a picture? 

4. How well is the screen end of the 
auditorium adapted to such enlargement 
and reshaping of the picture, or how is it 
adaptable? 

5. Should stereoscopic productions be 


projection equip- 
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included in these considerations; and if so, 
should the picture size for them be enlarged 
as much as that of 2-D films? 

To a Big Picture of increased relative 


width—attainable by various methods 
which seem to be collected in the term 
“wide-screen” the industry now most 


certainly appears committed. Stereoscopy 
may not be shelved altogether; its technical 


problems are declared by its proponents to 
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FIGURE 2-—The total field of view is charted above upon a circle, the field embracing 90 
degrees on each side, or a total of 180 degrees (red area). There are two shaded portions 
within this red total-vision area. Together these portions are an outline of the human field of 
view. The circular grid upon which the field of view is plotted is given to show the viewing 
angles of the human eye. Each ring in the grid equals 10 degrees (the total equals 180 
degrees}. The shape of the human field of view must be considered in determining an aspect 
ratio for the motion picture screen. The binocular portion of the field of view (speckled area) 
is the part where the vision of the right and left eyes overlap. This part is almost square in 
shape. We are not conscious of this square shape in our visual experience because there is a 
smooth blend from this area into the side monocular vision areas (shaded portion, seen only 
with one eye) which extends our total visual field into a horizontal approximation of a 
rectangle having an aspect ratio of 1.5 to |. At times we are conscious of a shape of visual 
field that is different from this 1.5 to | ratio (see text). These different shapes may be of a 
more extreme horizontal character or even be extremely vertical in shape. The direction and 
speed of the movement of points of interest in the field, and the location of the highly con- 
trasting masses of color and light, will influence this perception and should be a factor in 
determining the optimum aspect ratio. The superimposed aspect ratio rectangles are here com 
pared with the shape and range of both normal binocular vision and its monocular extensions. 


be quite solvable, and for certain types of 
story material it has much to offer to pro- 


duce a stirring experience of the theatre. 


It is with “wide-screen” presentation, how- 
industry has become 


at least 


ever, that the most 


urgently concerned, and \merican 
motion picture production is employing or 
allowing for picture proportions of reduced 
height, with wide-angle cinematography in 
28 


(Continued on page ) 





Facelifting— 
With Enlarged 
Snack Stand 


The 24-year-old Fitchbu:z theatre, a 1750- 
seat, first-run operation in Fitchburg, Mass., 
was recently acquired by Benjamin Sack of 
Boston, who remodelled it as described here. 











\A 
VV 
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THE LOBBY: New 


were le 


FOYER AND SNACK STAND: In the foyer area (rig 
1d ce ling were re-plastered and painted magenta 
respectively. New pivot 1 tor spotlights were installe 


here is rubber tile in green and red. In planning the ren 


; ; ‘ . ; , 
the Fitchburg major consideration was given to a new retre 


stand (see below). The stand front is composition wood: 
counter f rmica: ana the back bar wall j pertoratea a 


[The Fitchburg refreshment service is discussed on page 27] 
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UPER POWER 


A “MUST” FOR 











ASHCRAFT AIR-COOLED HEAT DEFLECTOR “patent pending’ —An absolute essential for high cur- 
rent projection. Prevents film buckle and embossing. Intercepts 30% of red and infra 
red heat rays. Loss in visible range approximately 5 to 6%. 


ASHCRAFT SELENIUM RECTIFIERS — Ideal power source for CinemaScope, Wide Screen and con- 
tinuous 3D projection. 


ASHCRAFT WATER CIRCULATOR — New direct current type eliminates piping of water. Continuous 
automatic and continuous flow while arc is burning. All aluminum, completely anodized. 








The World’s Foremost Projection Lamp 


CINEMASCOPE, WIDE-SCREEN and 3-D 








C. $. ASHCRAFT MANUFACTURING CO., INC. 
36-32 THIRTY-EIGHTH ST., LONG ISLAND CITY 1, N. Y. 


On the House 


% editorial reports and comment on events, trends, people and opinion 


Wide-Screen in a 
585-Seat Theatre 
Proves a Success 


WitH A. theatre 
Chakiris, 
Ohio, ts 


presentation, 


scatinyg 
only 585, M. J 
Athens 


Mw ile 


operator ot thre 


Varsity u now giving hi 


patrons screen and 


the ettect upon them has been uch that he 


ures other operators of small theatres to 


do the ime Don't feel that wide-screen 


the big houses rp he advises them 


Here ts 


is Just for 


in writing about his installation. 


how 


“On 


he went about it: 
\uyust 
building us a trame. 
called Midwest 


ordered a screen and 


crew of car 
‘| hat 
Pheatre 


rd we vot a 
penters busy 
same morning we 
and new 
By Wednesday we had 
lense Friday the 


Lhe 
h id 


Supply 


len ( a temporary 


pair of and on screen 


irrived frame was then ready, too, 


We our hare of worrtes on the 


curvature is a 


only 29 


It Was 


job Kirst of all, the building IS 
feet wide from wall to wall. 
2x8-inch 
as the upright members of 


a foot and a half 


neces 


sarv to tasten a board to the 


wall to serve 
the frame. This saved us 


in width over a purchased  frame——-we 
iround dealing with 


this 


didn’t do this to vet 


frame manutacturer, but because 
limitations. 
floor 


bottom of 


installation certain 
The 


“ ith the 


imposed 


frame is tastened to the stage 
floor serving as the 


Hooks 
We 


direc tly 
ind a halt 


the trame, secured 


to the floor. 


were 
gained a toot 
here, too, 

“When we finished we had room enough 
15 feet 


requires an 


to hang a screen 29 feet wide by 


high ‘To fill 


ture plate with ratio of 1.9-to-1. 


this area aper 
At first 
this may seem high, but when you see the 
amazed. 


makes will be 


with ‘Shane,’ and 


difterence it 
We 


eene eal ly 


you 
started there is a 
in the feature where a deer is 


ictually on the stage honest!” 

has 
with such realism. But 
Mr. Chakiris is reticient. “The 


this 


Seems the curvature of the screen 


omething to do 
ibout that 
secret,” he writes at 


point. “We used our own formula on that 





The screer 
by 15 feet high 
members, saving 


its upright 


18 


in the 585-seat Varsity theatre is almost as wide as the auditorium: it is 29 feet wide 
In installing the frame a 2x8-inch board was fastened to the wall to serve as 
1'/y feet; the stage floor itself serves as the bottom of the frame. 


Mike Chakiris, owner of the Varsity, (left) points 
out details of the theatre's wide-screen installa- 
tion to Charles Farrow, who is the projectionist. 
and have a curve that gives depth and 
panoramic vision to the picture, yet doesn’t 
crowd the lenses as far as depth of focus 
is concerned.” 

a standard curve, 


ditterent 


He would have used 


he says, but found so many 


recommendations as to radius that he and 


decided on a curve of 


then held then 


his projec tionist 


finvers crossed 


walked 


their own 


until, we presume, that deer 


out on the stage! 
“T will say this,” Mr. Chakiris divulges, 


“for our throw of 120 teet, we have an 


ottset of more than 24 inches, but less than 


36 inches.’ But more he saveth not. 


BEATING THE OPPOSITION 


“In installing our screen, he proudly 
theatre in 


one, We beat 
\thean, to the 


concludes, “we became the first 


southeastern Ohio to have 


oul OpPpos! mn, schine’s 


punch by two weeks. 


“So get busy, you manavers, and install 


one at Don't let the thing scare 


We 


informs pa 


once, 
vou, Besides, it really helps business, 


Filmack that 


trons that some reading may 


show a trailer 
seem cut off, 
but this is unimportant as the greater size 
the 


small bit of 


splendor of more than 


what 


and picture 


make up tor reading 


is lost.” 
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Outdoor-Indoor 
Drive-In—yep, and 






Ramp Area Fans! 






THE DRIVE-IN theatre 






reached the ripe old age of twenty just this 


ore 






past summer, but it is still a field of innova 






tion. ‘lo cite two instances that came to 





our notice only recently: A combination 





outdoor-indoor theatre at Montpelier, Not 






and a drive-in at Phoenix, Ariz., which 






cools the ramp area with electric fans! 






The combination idea was conceived by 






Richard M. Cody, who operates two indoot 
houses—the Strand in Montpelier, and the 
Strong in Burlington—besides the “Twin 













City drive-in also at Montpelier. “The com 





>” 


Black and Gold Marlite Marble Panel Lower Walls. Plain-Color 
Marlite Upper Walls. Mohawk Theater, Waynesburg, Ohio 


law aie tine. 


When you remodel with Marlite prefinished wall and 
ceiling panels, your first cost is your only cost 









The big panels, installed over old or new walls, cover 
large areas fast. Periodic redecorating is eliminated 
Maintenance costs are drastically reduced. The baked 
Marlite finish is permanent and soilproof needs 
only an occasional cleaning with a damp cloth 













Choose from a wide variety of colors and patterns 
including new woods and marbles, for modernizing 

















entrances, l sbhies, lounge s, rest rooms, offices, candy Cases 








The main building of the indoor-outdoor combi- counters, doors, fixtures, and other service areas 

Look for the Marlite name on the back of every panel 
its your guarantee of satisfaction, See your building 
materials dealer, or write Mansi Watt Proptcrs, Ine 


Dept. 969, Dover, Ohio. Subsidiary of Masonite Corporauen 


nation theatre (above) houses the refreshment 
stand and restrooms with the projection booth on 
the second floor. The box-office for the drive-in 
(below) services two entrance lanes and is con- 
structed of natural-finished wood. 









Marlite 


PREFINISHED 
WALL and CEILING PANELS 







-D REELS - REWINDS - CASES 


23 and 24 inch 35mm reel vith 





@ 23 and 24 inch 35mm reels with revolving hub 
solid nubs (Available in either sheet aluminum or cast aluminum.) 






@ 24 and 25 inch steel shipping cases to hold two reels Flex-O-Lift type for ea 
reel removal. 
+ Rewinds to hold 5,000 ft ree! 






@ 16% inch 35mm cast aluminum ree] 






@ 17 inch metal shipping cases to hold three 16% inch reel 





bination isn't completed, but the outdoor Complete line of film editing supplies and equipment ... write for free 
portion was placed in operation last July. illustrated brochure. 


Hottywooof itm [oMPANY 





Working out the scheme with the help 
of Capitol Theatre Supply in Boston, Mr. 
Cody has a layout in which one projection 







room serves both tvpes ot operation, The 





946 SEWARD STREET ° HOLLYWOOD 38, CALIFORNIA 





main building, which houses the refresh 







BETTER THEATRES SECTION 


SCREENS 


Super-reflective screens for 
all third-dimensional processes 
and wide-screen systems; en- 
gineered to assure sharp, 
brilliant pictures with vivid 


contrast in any theatre. 


Produced of permanently 
flexible, seamless plastic. 
Clean-cut perforations, with 
no projecting fibres to im- 
pede sound or collect dirt. 
Fungus proof. Unaffected by 
moisture. Shipped with pro- 
tective coating. 


Only $1.50 


per square foot 


Write for free sample 
and details today! 


WILLIAMS 


SCREEN COMPANY 


1675 SUMMIT LAKE BOULEVARD 
AKRON 7, OHIO 











TABLES 
45" or 60" Long 


CABINETS 
Units of 2 to 
12 Sections 


Projection Booth 
TABLES & CABINETS 


Made by GOLDBERG BROS., Denver, Colo. 
Sold thru Theatre Supply Dealers Exclusively 
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ment stand and restrooms, contains a booth 
on the second floor. 

The indoor auditorium will be in a 
structure built on to the service building, 
through which patrons will enter the audi 
torium. ‘The drive-in screen is opposite the 
service building, and when outdoor opera 
tion is stopped for the winter, the projec 
tion equipment, we are told, will be turned 
toward the auditorium side. “The drive-in 
has a capacity of 400 cars; the auditorium, 
which is expected to be finished for opera 
tion this fall, will seat 800. 

‘The main building is constructed of cin 
der blocks painted a light color, which will 
also be used for the auditorium building. 
In the lobby section there is a huge picture 
side (see photo 


window on the drive-in 


graph). Inside walls are painted a light 
green in harmony with tile floors. 

Separate box-ofhices will be used for the 
the drive-in 


two operations. ‘The one for 


(see photograph) services two entrance 
lanes and is constructed of natural-finished 
wood. ‘Lhe one for the indoor theatre will 
be inside the lobby. 

The drive-in has 
RCA _ projectors are installed, equipped 
with the RCA “Wide-Arc”’ reflector lamps. 


The sound system is also RCA. Electrical 


a picture 60x45 feet. 


connections provide for switching the po 


sition of the projectors. 


RAMP VENTILATION 


Phoenix is in dry country, but tempera 
tures can beat out even the cost of living 
in exploring the higher altitudes. So early 
last summer Ernie Silva, manager of the 
Cinema Park drive-in, decided to put some 
powerful ventilating fans around the rear 
They got installed in 
July, and within a week Mr. Silva began 


The 


of the ramp area. 


getting applause from his patrons. 


equipment consists in “Cool Air Circula- 
tors’ manufactured by ThermRetain, Inc., 
Pomona, Calif. ‘The manufacturer prefers 
that they not be called fans. Observing this 
Mr. Silva 


weather these machines are the nuts.” 


preference, writes, “For our 


Each circulator has three steel blades of 


a length giving a sweep 9 feet in diameter. 


po tees es 4 


One of the ventilating fans placed at the rear of 
the ramp area at the Cinema Park drive-in. 
‘These are mounted on a 14-foot column of 
8-inch piping, with the motor at the top. 
Each set of blades can whip up 70,000 cubic 
feet of air a minute to a velocity of 12 
miles an hour. (Another model of vertical 
type points the blade assembly to circulate 
air upward, as against the ceiling of a re 
freshment stand to keep the air stirred. 
We are advised that Mr. Silva intends to 
add circulators along the sides of the ramp 
area, having noted that patrons are wont 
to park near the fans, “There would be five 
machines on each side, all blowing toward 
the center of the ramps. Moving the air in 
a V-pattern, the circulators are capable of 
covering about 400 feet on still nights. 





New Techniques Key Tesma Trade Show 


f) F ANY year can produce extra-special reasons for intense industry-wide 
* interest in theatre equipment, this is it. And the 1953 Tesma Trade Show 

in Chicago this fall will be bigger 'n' ever to satisfy the interest. As early 

as August Roy Boomer, secretary of the Theatre Equipment and Supply Manu- 
facturers Association, reported that more than 125 booths already had been 


reserved. 


In specific response to the new technical developments, Tesma has arranged 
for an open forum on 3-D, "wide-screen," and stereophonic sound, with talks 
by men prominently identified with the technologies involved, who will be 


available to answer questions. 


This year's Tesma Trade Show will run concurrently with the annual conven- 
tion of the Theatre Owners Association as well as with that of the Theatre 
Equipment Dealers Association and of Tesma. 

The trade show will be staged at the Conrad Hilton Hotel, where the three 
conventions will be held. The exhibits will get underway on Saturday, October 
31st, and continue through November 5th. 
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A thriving snack bar business has 
been built in its theatres by the 
Crescent Amusement Company 
of Nashville, Tenn., largely 
through careful experiment and 
study of the successful ideas of 


other operators in the field. 


BACK OF the successful 


retreshment stand operations of — the 
Crescent Amusement Company of Nash 
ville, Tenn., owners of over 75 theatres 
in Tennessee, Alabama and Kentucky, is 
a continuing search—an endless quest to 
find new ways of expediting service and 
increasing profits. It is a search which 
has led Kermit C, 
president of Crescent, on travels from coast 
to coast to seek out means of improving 
this important phase of the circuit’s opera- 


Stengle, executive vice- 


tions. 

What was learned on those trips has 
been put to good use in the Crescent thea- 
tres under the guidance of John L. Link, 
manager of the Concession Department and 
associated with the circuit for 23 years. 
While both men frankly admit that many 
of their practices have “been adopted from 





BETTER THEATRES SECTION 


Profitable Practices Developed 


By Experiment and Adaptation 


what they have achieved 


somebody else,” 
in refreshment 
erable ingenuity on their part and an ex 
ceptional ability to learn from their own 


operation reflects consid 


experience. 

The most recent development in their 
quest for improved service is an experi 
ment the circuit is now conducting with 
In one of their theatres they 


the first 


equipment. 


have installed for time an auto- 


matic ice cream dispenser (made by the 


Drincolator Corporation, Youngstown, 
Ohio) and a study is being made to com 
those of the 


their 


pare its advantages with 


manual units used currently in all 


other theatres. 
DRINK MACHINES TESTED 


A similar test is now being made with 


automatic beverage dispensers manufac 
tured by Cole Products Corporation, Chi- 
cago. ‘These machines have been installed 
in seven of Crescent’s theatres, both large 
and small suburban houses. Further use 
of both types of equipment will be deter- 
mined after thorough study. 

This quality of patient and careful ex- 
amination of the available possibilities for 
refreshment service has dictated Crescent’s 
policy in the past. And it has resulted in 
their developing the sale of snack bar mer- 


chandise into a thriving business. 








In the all-important matter of locating 


equipment at the stand Crescent has de 
veloped a scheme which has been found to 
work, in nearly all their theatres. It con 
sists ‘of placing the popcorn and warming 
cabinet first in relation to incoming traffic, 
cream, drinks and 


tollowed by candy, ice 


cigarettes, in that order. In some of their 








Window displays in front of the ice cream unit like 
that shown above have been found to have a spe- 
cial appeal for the youngsters in Crescent theatres. 
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CANDY REQUISITION 


NN NVOICE NO 


DATE WANTED , DA 
MaORTANT When ordering candy, please list all items for one certain price in one group. PLEASE LEAVE 
ONE SPACE BETWEEN DIFFERENT PRICED ITEMS 


4 
e” 


Requisitioned Total Net Cost 
Approved by Handling Charges 
IMPORTANT —Vend pack should be ordered if available Total Cost 
COPIES—Send white and pink copies to office, retain yellow for your file pink copy will accompany shipment 

check merchandise on arrival and notify office immediately if damaged or short okay pink ¢ py and at 
toch to weekly concession report 

ALL CANDIES MUST BE REQUISITIONED THROUGH THIS OFFICE 
Candy requisition form used weekly by Crescent theatres. White area dividing 


the lines indicates part of actual form removed to save space in reproduction 


THEATRE WEEKLY CONCESSION REPORT 
POPCORN—DRINKS—CANDY—ICE CREAM 


THEATRE TOWN STATE 
we ENI 


PURCHASED POPCORN INVENTORY DAILY SALES 


DAY SALES 
SUN 

|| MON 

TUES 

WED 

| THURS 

TERI 

SAT 

|| TOTAL 


PURCHASED CANDIES, GUMS AND INVENTORY DAILY SALES 


DAY SALES 
{SUP 

4] MON 

4} TUES 

i WED 

THUR‘ 

TERI 

| SAT 

| TOTAL 


PURCHASED DRINKS AND ICE CREAM INVENTORY DAILY SALES 


DAY SALES 
SUN 

4, MON 

} TUES 

4, WED 

J THURS 

TFRI 

SAT 

TOTAL 


Machine $ 
INVOICES FOR PURCHASES MUST BE ATTACHED 


TOTAL ATTENDANCE 
Monoge 


Weekly refreshment operation report made by Crescent managers. It contains 


an inventory of stock as well as a record of sales and purchases. (See text.} 








larger theatres they have found it profitable 
to install automatic drink dispensers in 
Various spots away trom the stand—on bal- 
conv le *Is, near stairways, etc And at 
the large Tennessee theatre in Nashville, 
two stands are maintained—one on the 
main floor in the lobby and another on the 
mezzanine level. 

At the Knickerbocker in Nashville i 
pecial problem was presented due to the 
fact that the theatre runs lengthwise 
through an entire block and it was not 
deemed feasible to install two separate 
snack bars at each entrance. So a stand 
Was set up at one entrance and display 
signs placed prominently along the thor 
oughfare ot the other inviting patrons to 


visic the “sweet shop. This system works 


out very well, Mr. Link reports. 


EFFECTIVE DISPLAY MATTER 


And speaking of display matter, Mr. 
Link, along with a good many other theatre 
operators, believes that some refreshment 
manufacturers could do a better job for the 
theatre field. They should keep in mind 
that their products are being sold “in a 
theatre and not in a yrocery store,” he 
points out. What he would like to have is 
material that is aggressively eye-catching— 
either through animation or ingenious light- 
ing effects. As an example he mentions a 
display of this type made by the Coca-Cola 
Company, 

Another kind of promotional display 
that Myr. Link has found especially effec- 
tive is one devised using cut-out figures 
in a window showcase in front of the ice 
cream unit. (See photograph.) ‘These 
have proved particularly attractive to the 
youngsters, he said. 

\n important factor in building repeat 
sales, as emphasized by Mr. Link, is the 
use of fresh and quality merchandise. Pop- 
corn is sold in most Crescent theatres from 
a combined popper and warming cabinet 
which has been found also to help in speed- 
ing service. These combined units are 


especially made for the theatres. 


KEEPING CANDY FRESH 


As for candy, the circuit insures that 
stock is kept fresh by requiring stand at- 
tendants to remove all of it from the case 
once each week during inventory-taking 
and dispose of any that is stale. Candy 
supplies must be ordered from the central 
Concession Department in Nashville 
weekly, which means that very little 
plus Is kept on hand In} 
weekly inventory also VI an oppor- 
tunity to change the arrangement ot the 
candy display frequently, a device that 
operators say helps In increasing sales, 

For ordering candy and making the 


: , ) 
(Continued on page <0) 
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Ht pays to give your patrons what they want. 
~<a, ON THE SCREEN 


snd at the 
rs STAND 


O 


ae on 





. .WRIGLEYS 


DOUBLEMINT 


CHEWING GUM 


CwniGles aa 


JUICY FRUITS, 
BRAND 
lL tating; OOM 


Fe ote vot. dig popular 7 
Wrigleys Spearmint Doublemint, and Juicy Fruit Gum 





ry ae 
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AR, 
profit-maker in 


the lobby! 









































































































































High speed SPACARB cup 
dispenser serves over 2200 
drinks on single syrup filling ! 


Star profit-performer in theaters all over America. 
SPACARB’s high capacity and speedy, trouble-free 
operation prevents lost sales during rush periods 
The only automatic vendor with Mix-A-Drink. It 
stimulates more sales. You put only 4 flavors into 
SPACARB, but your patrons can get 15 flavor 
variations out of it — straight or mixed, carbo 
nated or non-carbonated, high or low carbonation, 
hot or cold. Write, wire, phone 


America’s Oldest Manufacturer of Automatic Beverage Dispensers 
General Sales Office: 
270 Madison Ave., N. Y. 16 * MUrray Hill 4-2422 


SEND FOR FREE BOOKLET! 


groro srr s mses sss cscccscs- 
t SPACARB, INC., 270 Madison Ave., N. Y. 16 
§ Please rush Free Booklet mg 
~ Details on Nat'l. Financing Plan 
' 
' 
' 





I'm interested in purchasing SPACARB equipment 
Arrange to have your operator call on me 


' NAME 

' 

| THEATER 
‘ 

t+ ADDRESS 
' 

' 

ty 


CITY & STATE 


30 Refreshment Topics 
Set For Popcorn Meeting 


THIRTY different subjects 
relating to theatre refreshment stand man 
including candy, ice 


agement, popcorn, 


cream, beverages, and sales at drive-in 


theatres, will be discussed at the forthcom 
Convention and 
exhibition set for October 11th through 
14th Hilton hotel in Chi 


cago, according to Bert Nathan, head of 


ing Popcorn Industries’ 


at the Conrad 


the Theatre Popcorn Vending Corporation, 
Brooklyn, N. Y., and 
chairman for the convention. 
The 
National 


facturers, 


theatre program 


sponsored by the 
Manu 
“Although it is pri 


convention — 1s 

Association of Popcorn 
Chicago. 
marily a popcorn convention,” Mr. Nathan 
said, “we are going to talk about candy 
ice cream, soft drinks and drive-in opera 
trons, too 


Popcorn is important to 


food 


very 


theatres, but so are other items, so 


we want to accommodate everyone by 


talking about all items sold at a concession 
stand, I 


invite every concession manage 


in the United States and Canada to 
ittend the show and these sessions,” There 
will be six, 2'4-hour sessions, two each for 
three days, devoted to theatre snack bar 


management 


THE PROGRAM COMMITTEE 


To assist in planning the programs Mr. 
Nathan invited the following theatre ex 


ecutives to serve on his committee: Van 
Myers, Wometco Theatres, Miami; Louise 
Wesson, Video Independent Theatres, 
Oklahoma Citv; Herb Hahn, United 
Paramount, New York: Nat Buchman, 


American Theatre Supply Company, Bos 
ton; Barry Allen, 
Company, ‘Toronto, Ont.; Spiro J. Papas, 
Keno Family Drive-in theatre, Chicago; 
Harry Botwick, Florida State Theatres, 
Jacksonville; James Loeb, Walter Reade 
Vheatres, Asbury Park, N. J.; Jack Farr, 
Farr Amusement Houston, 
Tex.: John Flannigan and J. J. Fitzgib 


Premier Operating 


Company, 
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Confections 
Frisch, 


‘Theatre Ltd., 
Ont.; Manny Rand- 
force Amusement Corporation, Brooklyn. 

Also Sheldon Smerling, Confection Cabi- 
net Corporation, Newark, N. J.; Harold 
Newman, Century Theatres, New York; 
Abe Bloom, Balaban & Katz ‘Theatres, 
Chicago; Charles L. O’Reilly, ABC Vend- 
ing Corporation, New York; Marie Frye, 
Tri-States Theatre Corporation, Des 
Moines; Lee Koken, RKO Theatres, New 
York; Arthur Preston, Wesmas Candy 
Corporation, Springfield, Mass.; “Thomas 
Moran, Odeon Theatres, 
James Hoover, Martin Theatres, Colum- 
Morty Marks, Jefferson 
Amusement Company, Beaumont, ‘Tex. 


bons, Jr., 


Toronto, 


‘Toronto, Ont.; 


bus, Ga.; and 


‘Hot and Cold’ Switch 
For Frankfurter Grill 


A SPECIAL new switch for 


its frankfurter roller grill designed to keep 


some of the rollers hot and in motion while 


> 
— 





” 
4 


\ 7 


others run cold has been developed by J. J. 
Connolly, Inc., New York. 
The 


company explains, 


new switch was developed, the 


to enable operators to 
avoid waste due to too much heating dur- 














ing slack periods and at the same time 
permit the constant motion of frankfurters 


bac k 


attention, 


and forth which attracts cus 
as well as to keep a sufh- 


rolling 


tomer! 


who has 
of the 
e being packed in 


‘rsonnel . . 
tor 
Entry 


operating pe . evervone 


vood ideas Increasing sales 


blanks ar 


candy 


candy.” 


cases of the and also are distributed 





cient quantity of product available for by company salesmen. 

immediate sale at the refreshment counter 

at all times. Hires’ Film Trailers 
Surveys have proved that the rolling 

movement of the unit helps immensely in For Drive-In Theatres 

building up “impulse” sales, the company 


A NEW SERIES of animated 
film designed to 
boost the sale of refreshment products at 


pomnts out. 


Cash Awards Offered 
In New Candy Contest 


cartoon trailers in color 


drive-in theatres has been announced by the 


THEATRE employees will 
be given an opportunity to win cash prizes 
totaling 
by the Williamson Candy Company, 


according to an 


$5,000 in a new contest sponsored 
Chi 
capo, announcement trom 
James A, Dickens, vice-president and sales 


manayer, 





best state 
of Oh 
will be 


Awards will be given for the 
“How I increase 
candy.” The first 
$500; and there will be 20 


ments on sales 


Henry! prize 
S1O00; 
prizes of $50 each and in addition 100 of 
$25 each. 


second, 





“Everyone who works for an Oh Henry! 
” Mr. 


cashiers, 


Hires 


to 


Charles EF, 
In 


Philadelphia. 
Hires’ 


references 


customer can send in contest entries,’ Company, 
Dickens “That 


counter workers, 


addition 
the films 


said. includes promoting root 


In lude 


CELEBRATING THE "POPCORN CARNIVAL" 


candy ushers, managers, — beer, to pop 


ILIKE 17/ f LIKE fF, 
(LUKE fr; 


 LigHT®. CRUNCHY: 


Serb 


Over 7,000 theatres throughout the United States and Canada participated in the " 
conducted this past summer by the Popcorn Institute, Chicago, one of which was the Chicago theatre, 
Chicago, whose refreshment stand is shown decorated for the occasion above. Kits containing 14 different 
display pieces were supplied theatre managers for use throughout the lobby and around the box-office 
as well as at the snack bar. 





Popcorn Carnival,’ 


Many theatres chalked up substantial increases in popcorn sales during 
the event, according to Clark Rhoden, Institute chairman, who also reports that the group will launch an 
even larger popcorn promotional campaign this fal! to run for three months beginning October Ist. 
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best 
buy 


in 
popcorn 
seasoning 





coconut oil 










butterlike flavor 
and color 


CF Simonin’s ‘Sons, Inc. 
Philadelphia 34, Pa. 





SELL AND SERVE SOFT DRINKS FASTER 
Make Bigger “Break” Profits! 
with the 


Sensational 


Manley 
ICE-O-BAR 


@ Serves up to 1500 cold drinks 


on continuous flow. 


as fast as 
two operators can draw them! fi ev? 


@ Easy to install thy 





and maintain. 


Write today for full detail 


Manley, Inc. 


1920 Wyandotte st Kansas City 8 Me 














Free and Lady 


Some advertisements offer literature on 
the product advertised, and often a coupon 
is included as a convenient means of pro- 
curing it. Moreover, The Theatre Supply 
Mart [insert at page 35) provides a post- 
Ort you do 
not see what you want advertised in this 
particular issue, you may write the BETTER 
THEATRES SERVICE DEPARTMENT, 


Rockefeller Center, New York 20. 


card for this purpose. . 









nd andwiches and ice cream. ‘The 


trailer in’ the ivailable 
Romeo 
ters and empha izes the theme, 


tand serves 


Cries now 


cartoon char 
‘Our re 
Running 


iture and Juliet 


hinent the he “} 
ne of the film 3 $5 
Reque ! tor the 


tia | onds 
trailer hould be di 
Philadelphia ofhcs 


OMpany 


4th Street). 
. 
NEW NESTLE APPOINTMENT 


outhers ile 


Shirley has been appointed 
Divi 
Company, Inc., White 

Plains, N. Y., ac 


cording to an an 


representative, Bulk 


on of thre Ni tle 


nouncement by 
Thomas EF. Corri 
bulk sales man 
aver, MIr. Shirley 
will be 
with and 
to A. M. 
In his 


ment 


uw 
an 


associated 
assistant 
Maullens. 
new assign 
Mr. Shirley 
will be 
for all sale ot 


responsible 


Albert L Shirley 


Ne tle’ 


nd vr inule 


chocolate coatings, cocoas, liquor 
to the confectionery, icecream, 
tood 


territory ¢ xtending 


vakery and processing industries in 


from the 


Florida 


the outh hi 


Virgima-Carolina border south to 


‘ 


It’s pure peanut oil! 


gives corn 
true 
butterlike 
flavor! 


THAT MEANS .* 
SALES! 


C F Simonin’s Sons Inc 
Phila. 34, Pa 


ind west to Texas. His headquarters will 
be in Atlanta. 


e 
MILLS’ SALES ASSISTANT 


Joseph Caldwell, Jr., has been appointed 
Mills 


Chicago manufacturers of 


issistant general sales manager ot 


Industrie In 
itomatic ice cream freezers, and soft 
lrink dispensers. 


Celebrating 40 Years 
Cf Refreshment Vending 





tema his 40th anniversary this 
year in the refreshment vending 
business is Jacob Beresin, president of the 
ABC Vending 
Company, 
New York. 
Today his 
company sup 
plies vending 
machines and 
jor operates 
snack stands 
in 4,000 mo 
tion picture 
theatres 
throughout 
the country 
Merchandise 
includes pop 
corn, candy, gum, and soft drinks. 
it all began back in 1913 when Mr 
who was then secretary to the 





Beresin 
original Oscar Hammerstein at Philadel- 
phia's old Metropolitan Opera House, 
received permission to make candy sales 
during the intermission. He teamed up 
with theatre Eddie Loeb to 
form the Berlo Vending Corporation (so 
dubbed for the first part of both names). 

That partnership prospered and soon 
was selling to nine of the ten legitimate 
Philadelphia. Moreover, as 
motion pictures came into existence, the 


manager 


theatres in 


venders moved into some of the larger 
silent film houses. With the advent of 
talking pictures, however, vending ma- 
chines began to replace the “hawkers.” 
Then in 1947 Berlo was merged with the 
Sanitary Automatic Candy Corporation 
of New York to form ABC, which today 
has 14 wholly-owned subsidiaries plus 
50°%, interest in two affiliates. 

Although ABC 
plants, drive-ins and other businesses, its 
biggest sales by far come from theatres, 
which account for 60% of the total. 
Despite the decline in attendance,” 
says Mr. Beresin, ‘our theatre business 
is doing better than ever before. With 
developments like 3-D we believe the 
future is great. We haven't reached the 
peak yet." 

The most profitable item is popcorn, 
and ABC owns and operates 18 modern 
corn-popping 
machines. Soft drink sales have also been 
good. At the end of 1952 ABC operated 
over 2,100 automatic beverage machines 


services industrial 


popping plants and 147 


an increase from 1,619 in 1951 and only 
25 back in 1947. All items sold 
are promoted under the trademark, ‘Mr. 
Dee-Lish.' 


about 








Profitable Snack 
Stand Practices 


(Continued from page 22) 


weekly inventory report, the circuit sup 
plies special forms to the theatres, illus- 
this article. 
filled out 


in triplicate, two copies going to the main 


trations of which accompany 


The candy requisition must be 
office and one being retained by the theatre 
manager. ‘The main office returns one of 
the copies with the candy shipment and it 
must be checked, approved and attached 
to the concession report before it is sub 
mitted to the Nashville office. 

‘This latter form contains a record of all 
purchases of popcorn, drinks, candy and ice 


Man- 


invoices 


cream and daily and weekly sales. 


wers must attach all purchase 
to this .eport before it is submitted to the 
Nashville headquarters. Both candy and 
popcorn are shipped to the theatres from 
this main office but ice cream and beverages 
may be purchased in the towns where the 
theatres are located. 
like the 
vidual theatres to keep any excessive sup 
plies on hand, they do not have a | 
Any surplus candy 
likely to be 
placed in the manager’s office. 


back of the Stave or 


Since Crescent does not indi 


ig Stor 
ive problem. (and 


there is not much) is usually 
Popcorn 
is. stored screen 1n 


steel bins. 
EQUIPMENT MAINTENANCE 


The maintenance of refreshment equip- 
ment is also handled through the circuit’s 
office, 
solely for this purpose. 


central where a crew is employed 
‘Theatre managers 
must make special equipment maintenance 
reports weekly, 

“This 


much of the trouble that may develop and 


report enables us to anticipate 
to keep equipment operation at a_ high 
level,” Mr. Link declares. “We feel thar 
having this central, mobile crew is a better 
plan than to depend on personnel at each 
individual theatre.” 

The maintenance men follow a special 
scheme tor the different kinds of equip- 
ment. For the drink machines, syrup pans 
cleaned weekly. Every 


are removed and 


30) days the condensers are cleaned, the 
units refilled 


150 


water tanks flushed, and the 
with fresh water, to which is added 
pounds of ice before starting the machines 
avain, 

Care 
scraping frost from the displavs each dav, 


of the ice cream. cabinets includes 


using plastic scrapers only, Once a week 


frost is scraped from the walls of the 


storage compartment and removed. Every 


30 days the condensers are cleaned and 


complete defrosting is carried out of. all 
the ice cream units. 
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At the Miami Theatre 


e 

PROOF THAT the location 

and appearance of the theatre refreshment 
stand are vital factors in the volume. of 


sales achieved is offered by Van Myers, con 


tinanaver for Wometco ‘Theatres, 


4 essions 


Miami, Fla., who reports that the per 
capita sales average jumped 40 at the 
first-run Miami theatre when the stand 


was relocated and redesigned. 

Previously the snack bar had been placed 
at the rear of the lobby in a bend made by 
the theatre's 
now been located in the front of the lobby 


“free-form” design. It has 


area where it is immediately visible’ to 
patrons as they first enter the theatre. “The 
old counter was |7 feet long; the new one 
feet. Lighting of the stand is by a 


suspended cold cathode tubing fixture aug 


is 30 


mented by several spotlights. (See photo- 


graph below. ) 
LAYOUT OF EQUIPMENT 


In selecting the equipment layout, the 
popeorn machine was given the most promi 
nent position, it being placed in the fore- 


ground directly tacing the entrance doors. 


Next to it is a butter dispenser, followed 





Remodeling the Snack Bar Pays Off! 


| he candy 
self 


by the Bon Bon ice cream unit. 


case Is next in line; it is an open, 


service display, arranged in a_ three-step 
this are two drink dis 
Coca Cola, the other tor 


Both are 


style. Adjoining 


pensers, one for 
tresh 
models. ‘Vhe final piece of equipment is a 


trankturter 


orange Juice, counter 


rotisserie—the most recent ad 


dition to the theatre’s refreshment line. 
It has proved a tremendous hit with 
patrons ot the theatre, according to \lr. 


Myvyers. 
STORING MERCHANDISE 


To Store its refreshment merchandise 


the Miami has 


the basement about 12x9 feet and equipped 


an air-conditioned room in 
with sufficient wall shelves. A two weeks’ 
supply of candy is kept on hand here with 
The 


fresh orange juice sold at the stand is de 


deliveries received once a week. 


livered as often as twice daily, it) being 


a particularly popular item in this Florida 
theatre. 

Very little maintenance of the equipment 
at the stand is required, according to Mr. 
Moyers. What is necessary is attended to by 
the circuit’s special crew—except in the 


case of the ice cream unit, which is. set 


viced by the manutacturer. 




























The newly located and redesigned snack bar at the Miami theatre has a counter almost twice as large 
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as the old one. The wall display behind the stand is in aqua and plum colors with chartreuse background. 


At the Fitchburg Theatre 


IN PLANNING the remod 
cling of the Fitchburg theatre in hitchburg 


Mass.., { Pa ( 1+) 


emphasis Wiis placed on enlarging the re 


as described on special 


freshment stand. Previous operators of the 


theatre had used a snack bat equipped tor 


selling candy only Lhe new one Was eX 


panded to permit handling of a larger 


variety of merchandise including popcorn, 
nuts, trankfurters and ice cream. In ad 
dition an automatic drink dispenser was 


placed to one side of the stand See photo- 
yraph on page 15.) 


That patrons of the snack bar are pleased 


at beimny ottered these idditional toods is 
evidenced ino the excellent business the 
stand has been doing. Results during the 


first two weeks alone tar exceeded the man 


agements expectations ind are CONTINUING 


to do sO 
One of the most popular of the new items 
‘| he machine 


is frankturters used to pre 


pare them is an ABC rotisserie which cooks 


them electrically on skewer 


Popcorn is also proving popular with 
Both t 
Warimniny unit wer in 


\Lanley \ristocrat,” 


suttere d 


patrons of the Fitchburg. popping 


machine and a 
talled, the former a 
ABC 
iso sold, the equipment used being 


Ihe 


machine Is an ABC, servin four flavors 


the latter an popcorn 1s 


Louper 


display butter dispenser. beverage 


lemon 
ABC 


counter, 


beer, Coca Cola, oranyve and 
cream Is sold 


the left end of the 


root 
lime. Ice from an 


machine it 





“Free” Coupons Boost 
Buttered Corn Sales 


To boost sales of buttered popcorn in 


its theatres throughout Florida, the 


Florida State Theatres circuit with 
headquarters in Jacksonville recently 
launched a week-long campaign using 
special coupons ‘worth 5c’ which were 
distributed to patrons at the box-office 
by the cashier as they purchased tick- 
ets. When patrons presented the coupon 
to the refreshment stand attendant 


they were given a 25c-box of buttered 
corn for 20c or a 20c-box for 5c 

The stunt was originated and success 
fully employed by George Shepard of 
the Mirnesota Amusement Company, 
theatres 


tripled during the first week it was tried 


Minneapolis, in whose sales 








































make 
roadened field of action. 
This the 


nce it is the application of 


the 


full 


instances to 


ome use of 


being case, and furthermore 
“wide-screen” 
technique which most immediately involve 


rhe phy ical 


toriums, this 


scheme and conditions of audi 


discussion of the theatre in 


relation to the new techniques is pre 
lominantly occupied with installations for 
that 


efforts to deal with the problems presented 


the expanded screen image. So oul 


c pecially by existing theatres may have as 
practical application as possible generally, 
it is necessary to dea! first with the essential 
nature of “wide-screen,” with the = prin 
ciples which influence methods of its usage. 

Wide camera angles, larger screens and 
new picture shapes are all part of one de 
velopment as evidenced in the anamorphic, 


triple-ccamera and single wide-angle lens 


systems now being tried. Problems of light 
film the suitability to the 
theatres 


are inherent in the systems being put into 


and grain and 


Various types of motion. picture 


PANORAMIC SYSTEMS 


The triple-camera system does not pre 
sent problems of light and film grain be 


cause it uses three widths of 35mm _ film, 


thereby limiting the degree of grain mag 


nification, and employs three lamps to 


light the screen, “This method incurs rela 


tively high production and exhibition costs. 





Theatres and the New Techniques 





(CONTINUED FROM PAGE 13} 








The exhibition costs are mostly affected 
by the need for three separate projection 
rooms and three sets of projection equip 
ment, along with increased manpower, and 
the elimination of a considerable portion 
of the auditorium seating. 


The 


POOTHS, 


taken up by the projection 


the 


spac ec 


and restrictions placed upon 
viewing angles and seating depth, advises 
a very high admission price for the remain 
ing useful seating. This implies some limi 
tation of story material to the more spec 
tacular variety, and exhibition of it under a 
The difficulty of 


matching the detail and lighting of the three 


reserved seat policy. 
picture panels, and distortions found in the 
extreme end curvatures of the screen, have 
been acceptable because of the fast-moving 
and spectacular scenes being used. A serious 
objection could arise, however, with slower 
moving and more intimate cinematography 
ot average screen story telling. 

‘The anamorphic lens systems also provide 
a “panoramic” view. The anamorphic lens 
so far has only been adapted to use of a 
single width of 35mm film, and a single 


source. Under these conditions, a 


light 
picture greater than approximately 38 feet 
begins to suffer from insufficient light and 
magnification. Grain is 


much grain 


visible to a greater extent from the front 


too 


half of the auditorium, which contains an 
important portion of the total seating. 
Both the and the 


morphic systems can include a camera anyle 


triple-camera ana 
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of better than 100 degrees. Heretofore the 
widest camera angle used in motion pictures 
has been 47 degrees (25mm lens). More 
recently a lens (18.5 mm) giving a camera 
angle of about 63 degrees has come into 
use. (See Figure | charting various camera 
angles of the past and present in motion 
picture production.) The dramatic increase 
in screen sizes being accepted will increase 
the use of the wider angle camera lenses. 

Films that were produced prior to 1953 
were made with the narrower camera angle 
lenses, with many close-up shots. ‘These 
films are now being projected on some very 
large screens, and in these screenings the 
close up 1s grossly exagverated. Larger 
screens and wider camera angles will prob 
ably have the effect of restoring the close-up 
to its original proportions, with the added 
screen area used for environmental coverage 
(context). 


ANAMORPHIC METHODS 


The anamorphic lens is a supplementary 
a regular camera 
that is, 
the amount of area horizontally taken in, 


lens placed in front of 
lens to increase the lateral angle 
which is compressed—distorted—into a 
relatively narrow film frame; and in pro 
jection an expanding lens is similarly placed 
in front of a regular objective lens. 

As applied, at least in the CinemaScope 
system, the anamorphic technique does not 
produce geometric distortions at the ex 
treme sides of the picture because the screen 
curvatures recommended are slight com- 
pared to the curvature used with the triple- 
projector system. The prescribed curvature 
calculated to equalize reflection 
the the 


torium, and to allow practically uniform 


is one 


among various sections of audi 
focus of the image. The formula makes the 
projection distance. to the center of the 
screen equal to the throw at the sides of 
the picture. 

Such a slight curvature of course does 


not even begin to give the “engulfing” 
effect produced in some degree by the 
deeper screen curvature of Cinerama’s 


triple-projector system. Some persons oft 
the industry who have seen Cinerama take 
pun intended 

think of 
screen” generally as an ‘‘audience-participa 
tion” device. If that is what it primarily is, 
then the screen should effectively engulf 
the audience. Actually, Cinerama has not 
vet achieved this as fully as it might; for 


audiences for rides—no 


have been inclined to “wide- 


it to do so would require a picture of at 
least 120 feet in width. Much less places 
portion of the 
bevond 


audience com- 


the 


the major 


pletely and 


outside 


area ap- 

















parently enclosed by the picture, and for 


them the intended illusion diminishes as 
viewing positions recede from the screen. 

The aspect ratio, or picture proportions, 
chosen for the CinemaScope anamorphic 
system is approximately 2.55-to-1. It could 
be less horizontal, of course, since the rate 
of compression and eXpansion is controllable 
in the lens design. ‘Io theatres where the 


available screen height is limited while the 


available width is not, more than a 2.55 
to-1 ratio is suitable. On the other hand, 
a limitation in available screen width, 


which is more common, can impose severe 


restrictions on the height ot the picture. 


SIGHT AND SCREEN ASPECTS 


the 


A survey is now being made by 
Society of Motion Picture and Television 
the limitations 


Engineers to determine 


vertically and horizontally for screen di 
mensions in theatres throughout the United 
States. It will also be necessary to obtain 
such information on motion picture theatres 
throughout the world before the most prac 
ticable aspect ratio can be ascertained. 

The examined, 


however, from the point of view of normal, 


question can also be 
habitual human vision. Figure 2 is a chart 
describing the human field of vision, in 
both the anchored range of two-eye vision, 
and the extension which one eye can see 
that the other cannot. This chart, based on 
established findings of ocular science, gives 
the total field of view of human vision an 
aspect ratio of 1.5-to-1. Why, then, are we 
talking about all these other aspect ratios 
for the motion picture—1.66, 1.75, 1.85, 
2:00, 2:55; etc.,-ete.t 

Larger aspect ratios than the range of 
the anchored, or static, field of vision are 
suggested by the pattern which the field 
assumes in active sight. This factor takes 


into account the occasions when the head 


and eyes follow movement in the field. 
Unless a person is concentrating on one 


point, he feels as though he is seeing a field 
greater than the anchored field described in 
Figure 2. At times the total apparent field 
will be more horizontal. But at other times 
it will be more vertical! And sometimes it 
will be more or less the shape of Figure 2, 
but expanded in all directions. In each case 
the field is dictated by the position of the 
points of interest in the field of view. 
The apparent field of view is expanded 


in any, or all, directions for any given 
instant only if the attention-attracting 
points appear no more than about one 


second apart. This observation is the clue 
to the expression of time and space in cine 
matographic interpretation. It is fairly well 
established that there are more reasons for 
horizontal motion in the visual field than 
there is occasion for vertical motion, but 


there are no conclusive data that the writer 
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effective they would regard their efforts. 
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PICTURE HEIGHT COMPARED WITH VISUAL RANCE 
from a motion picture (Paramount's Shane") is superimposed upon a grid representing 
in a general way the field of average active vision of a spectator seated in an average theatre a 
little farther from the screen than halfway back (approximate center of gravity of the seat 
ing plan). The grid is accurate in its representation of the area above the picture whict 
average active vision from that position includes. 
of 2.6-to-1; that below proportions of 1.8-to-1. The dots above the picture in each case pro 
vide a measurement of this upper area according to actual scale. From positions in about 
the first eight rows (average seating plan) material at the sides of the wider picture would 
not be focally detailed from such a position without turning the head, but they come more 
and more into view as the seating position moves back, while at the same time the view 
also acquires greater and greater vertical range. 
conditions should avoid for as many patrons as possible an effect of a picture “lopped off 
at the top. Some scenes are of course better suited to elongation than others; in fact, the 
more directors could size and shape the areas of action according to the material, the more 

























In these demonstrations a scene 


The picture above has an aspect ratic 


Picture sizing according to auditorium 








knows about which would fix the relative 
amount of this motion. Since the instances 
the 
Interest are 


when attention-attracting points of 
spaced more than one second 
apart are a sizable percentage of our total 
visual experiences, these instances should 
the 


aspect ratio, of just how much wider than 


have strong bearing on question of 


high the projected picture ought to be in 


order to accord best with natural visual 
tunctions. 
The aspect ratio selection should also 


provide a shape which will not preclude 
dynamic picture composition, a factor which 
from considerations of the natu 


field 


raphically, a square shape is very useful. 


Is apart 


ral visual experience, Cinematog 
Is much emphasis being placed on a shape 


which will have novelty value? In the long 





run, the shape should provide enough screen 

area in all directions to allow vreatest flexi 

bility for cinematographic expression 
Actually i that is 


creen wide to an 


exagyver ited degree Comes clo e¢ to imitating 


the stifling pattern of the proscenium open 


ing of a stave theatre, with it drapery 
closing off the upper reache There are 
many old motion picture theatres where 
large overhanging balconies seriously limit 
vision vertically. Many of these are first 
run theatres; they are, however in a minor 
ity and therefore cannot determine stand 
ards for exhibition generally. 

These practical considerations of appli 


cation are analyzed in Table 1, which vives 


picture sizes tor various aspect ratios with 


widths from 25 to 47 feet. It is to be 


(Continued on page 45 








Che Orive-in . . 


*® A regular department devoted 


design, equipment and operation of outdoor theatres. 





Promoting Safety at a Drive-In 


Seventeenth of a Series on GETTING INTO THE DRIVE-IN BUSINESS 


By WILFRED P. SMITH 


executive, now 


oper 
N. J. 


Former drive-in circuit 


ator of his own drive-in at Ledgewood 


rHE MATTER of pro 


moting satety at a 
drive-in. theatre is) an 


important factor and 
that many 


disregard. \ 


should he 


one oper 
ators 
tually safety 
uppermost even in the 


embryo stages—before 


actual construction, 
Because hundreds ot drive-ins are so badly 


conceived relative to this matter, is it any 


wonder many states have placed restrictions 
future con 


that if 


ind regulations into eftect tor 


truction? It without saving 


rOCs 


j ] 
every drive-in’ theatre were — properly 


planned in thre blueprint staves to handle 
trafhe off and 


ddition to efhicrency inst the prepaise 


onto thre hw ivs, in 


the detect would no hted 
entorcement 
no nece it\ 
nto this pl 

lowe Cl 
Oo commer 
ot thre Wnpaor 
not mtertere 
\t Ledgewood 
most 


Thi 1K ! brought to the it 


] t 
one of the ifety layou 


country 


tention of our pa periodi lly through 


special trailer wuncement on the 


creen. (Friends, you are visiting one of 


) 
country. All one 


No trathi 


the safest ns in the 


saris 


directions for the safety of every 
one in this theatre. Drive carefully.) 

You will notice from the sketch accom 
this that 


planned with this thought in mind. It ts 


Observe 


panying article every drive is 
not required that the motorist cross at right 
make a left 


from the right at the 


back up or turn into 


trafhy 


angles 
on-cominy 
exit drive. 

‘To further 


satety layout, we also have a police officer 


complement this efficient 


stationed at the exit drive to slow down o1 


stop westbound trafhe in order to permit 
theatre motorists to enter into the highway 
safely at the break of the show. Before the 
break trafhy 


on the there are no 


this same officer is directing 


inside, making sure 
hot rod” drivers about and overseeing the 
rene! il conduct of thre public. 


PATRON APPRECIATION 


this as a 
On the 


patrons ‘ 


Some operators may construe 


ery strict policy of operation, 


contrary, the vast majority. of 


conscious that the management is on 


qu te 
the ball and respects his business as such 
- 


It works wonders when you are voing all 


out for 100°, complete tamily trade. It is 


most important, however, to let the patron 


know what the policy is and why certain 


trathe and safety regulations ire entorced 
his can be done either by means ot micro 
phone announcements or special trailer copy 
on the screen like the one described. 


While in 


ficers on the staff appointed by the 


Ledgewood we have four 


Low n 


ship Committee, | know of many drive-ins 


who do not have as many as one ofheer in 


evidence. This, in my opinion, 1s. really 


king fer it! Through careful analysis, 


take the 


would 


if one would trouble to survey 


such situations, one find an un- 


desirable clientele that would discourage 


further patronage by a person who came 


to enjoy rather than to annoy. 

In many drive-ins, further, the complete 
lack of efficient trafic directions, especially 
at the break of the show, is a disgrace, and 
reflects 


management. I recently at- 


at the break it 


poot 
where 
minutes for 400 
the end of the 


tended a drive-in 
took 25 


of the theatre. At 


cars to vet out 
ramps 
on the exit drive there was not one person 


not even the manager—directing cars 


out of the theatre. This caused a jam-up 


ot cars in the drive, scratched tenders, 


cussing patrons, and a few arguments be 


tween patrons who actually got out of 


their cars to argue and further retard the 
exiting of cars that were waiting for those 
involved in the controversy to iron out their 
My most important observation 
well 
night, and 
mt 

The ap- 


difficulties. 


is that this theatre could park ove! 


700 cars; it was a_ beautiful 


there was a big picture showing, 


parent lack of a tair svstem of exiting the 


motorist from the theatre was the reason 


I knew 


Capac ity 


the theatre was not enjoving near- 


business. 
In short, the importance of an efficient 
system for directing cars both tato and out 


of the theatre and parking them once they 


are inside—cannot be overemphasized. For 


l thorough discussion of the successtul 


schemes we use at the Ledgewood theatre 


refer to the twelfth installment of this 
(March 1953). 

In addition, the system ot handling high 

trucks taken 

We speaker 


on the last ramp up until the last 


SCTICS 


bodied should be into con 


sideration, reserve SIX spaces 


minute 
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possible if we are enjoying capacity busi 
ness, If after the theatre is filled a patron 
arrives in a truck, we ofter the accommoda 
tion of suggesting he leave his truck in the 
employees’ parking lot and occupy the seat 
ing facilities located in front of the main 


building. As 
hack 


soon as a space is available 


on the ramp the driver is advised. 


PLAYGROUND SUPERVISION 


It can be tound through observation that 
many playgrounds installed in hundreds ct 
drive-ins during the three vears are 


lacking 


These expensive installations in some cases 


past 


seriously in) proper supervision. 


are also deteriorating rapidly because of 
lack of proper maintenance. 

During the first wave of enthusiasm 
that caused them to install playground 


equipment to attract early patronage, many 
owners lost sight of the fact that such in- 
stallations to be successful require addi- 
tional attendants to supervise and direct. 

After it became obvious that the cost of 
supervision or actual policing was an im 
portant expenditure, the owner in many in 
stances lost interest in his new baby. The 
consequence was that the public en masse 
took over the playground to the extent that 
hard feelings developed between manage 
ment and patron, It all came about through 
two factors. 

First, due to the lack of proper super- 
vision, the patron arriving early with his 
children would attend the playground area 
only to find his youngsters being pushed 
aggressive 
heated 
defeat 
this 


aside by some other, more 


‘This 


argument between parents, 


youngsters brought about 
thereby 
ing the whole purpose of installing 
expensive equipment. The parent's natural 
impulse was that it was no longer advisable 
to be an early arrival, even to satisfy his 


children. “To thousands of parents a non 


supervised playground area in a drive-in 
theatre is a ‘‘Frankenstein.” 


Secondly, because of their neglect of 
hiring attendants to police the playground 
area, many owners today are rapidly watch 
ing their investment go down the drain, 
Wholesale destruction through breakage by 
an undesirable element can only be expected 
if the young patron sees no one in authority 
to conduct his play activity. For this reason 
a drive-in operator’s playground has be 
come in some cases a serious hazard. Fur- 
ther delay in repairing the equipment will 
not only cause the patron to lose interest 
in the playground but, more seriously, to 
lose interest in the drive-in itself. 

An operator contemplating conducting a 
playground inside his drive-in should be 
aware of the following: 

1. What is the liability ? 

2. It must be supervised by adults. 

3. The person or persons supervising the 


area should have a complete understanding 
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color correction 





(speeds up to f 1.9) 















_.. for its 
perfection of 
image quality and 


_. for 


sharpness and contrast... 
for maximum light transmission 


... for its hard, durable surface coating 


OVER 30 YEARS OF SKILLED CRAFTSMANSHIP 
INSURE PRECISION OPTICS OF DISTINCTION. 


o o I oe 
App Tecan (0M PANY, INC 
330 LYELL AVENUE * ROCHESTER, NEW yor« 


Exclusive Distributors: RAYTONE SCREEN CORP. jo5 citron aye oak 





To BUILD or MODERNIZE Use 


10 DRIVE-IN THEATRE PLANS 


PER SHEET 


cost and to give you the opportunity to know JUST WHAT YOU WILL 


GRADING AND DRAINAGE for a 300-car theatre 
all underground wiring, sewage disposal plan, water supply, etc. 
FRAME, 3 drawings. SCREEN STRUCTURE, CONCRETE BLOCK 
FRAME. PROJECTION-CONCESSION BUILDING, 2 units. 
SION BUILDING, cafeteria type. PROJECTION-CONCESSION BUILDING 
type. MISCELLANEOUS DETAILS of construction and TICKET OFFICE 


PLANS that are available. 


THESE MINIATURE PLANS ARE NOT PHOTOGRAPHS OR SKETCHES 
REDUCED REPRODUCTIONS OF ACTUAL WORKING DRAWINGS. 


the FULL SIZE WORKING DRAWINGS of any plans listed in the schedule 
PRICE OF ONLY $10.00 FOR EACH DRAWING 


SUM OF $10.00 PER COPY. 


Drive-In theatre WITHOUT HAVING PROPER PLANS AND SPECIFICATIONS 
SPECIAL PLANS DEVELOPED FROM YOUR OWN IDEAS 


DRIVE-IN THEATRE PLAN SERVICE 





sf °° 


PER SHEET 


To provide EXPERTLY DESIGNED DRIVE-IN THEATRE PLANS at an exceptionally low 
RECEIVE 
we have prepared a portfolio which includes the following ELEVEN MINIATURE PLANS 
PLOT PLAN for same showing 
SCREEN STRUCTURE 
SCREEN TOWER 
PROJECTION-CONCES 
standard 
ELECTRICAL 
DISTRIBUTION. SEWAGE DISPOSAL details, and a schedule of THIRTY ADDITIONAL 


THEY ARE 


These portfolios sell for $10.00, cash with order, and the purchaser is permitted to order 
OR THE 
COMPLETE SPECIFICATIONS 


covering all items of construction, are available in a forty-page booklet FOR THE 
On this basis YOU CERTAINLY CANNOT AFFORD TO BUILD OR MODERNIZE your 


AT A NOMINAL FEE 


BOX 555 
EDGEWATER BRANCH 
CLEVELAND. OHIO 





YOU'LL SAVE TIME 


and be ab 





e to detail your requirements, by writing advertisers 


. — Ay or ° 
direct. Many of them provide coupons specifying literature for your conve 


nience. . 
Mart, you need only to indicate the items 


i 


detachable postcard provided in the the Mart insert on page 35. 


Dy re tearanc ea number 


. . However, if you prefer to use the service of the Theatre Supply 











Thea 





Announcing 
a New Low Price 


on the 


CRON-O-MATIC 


Fully Automatic 


CARBON SAVER 


Now Only 


$42.50 


through any theatre supply dealer. 


DEALERS NOT PRESENTLY HANDLING 

THIS SENSATIONAL CARBON SAVER 

ARE INVITED TO INQUIRE ABOUT A 
DEALERSHIP 





The Cron-O-Matic will save you $400 a year 
on carbons if you are using Ashcraft “D” or 
E Brenkert-Enarc Peerless Magnarc or 
Strong Mogul lamps 

Burning average lengths (314°) down to % 
saves 212" or 22.2% of the carbon cost 

Uses positive carbon stubs of any length, 
without preparation. When entirely consumed, 
the new carbon goes into use without losing 
the light, or otherwise affecting lamp opera 
tion 

If your dealer can't supply you, order direct 


PAYNE PRODUCTS CO., 


Cron-O-Matic Division 
2451 W. Stadium Bivd., Ann Arbor, Mich. 
Send literature on the Cron-O-Matic 
Ship Cron-O-Matic Carbon Saver 
C.O.D., including postage 
Remittance herewith 
NAME 
THEATRE 
STREET 
CITY & STATE 


EXPORT: Frazar & Hansen, Ltd 
San Francisco, New York, Los Angeles 











$6.00 — 2',” to 4',4” opening 
$8.00 — 2', to S',” opening 


Sold thru Theatre Supply Dealers Exclusively 














of human psychology—understand the dif 6. Equipment must be washed with de- 


ference between tolerance and firmness. tergent where children put their sticky 
4. The equipment must be inspected hands. 

daily for broken parts and repaired imme 7. Children and adults should not be 

diately. permitted to play on equipment after dark. 


ONE DIRECTION ENTRANCE-EXIT TRAFFIC SYSTEM 


Safe motoring be- 
gins with the plan 
itself. In this scheme 
of the Garden Auto- 
Torium at Ledgs- 
wood, N. J., drives 
are so laid out that 
all traffic is kept in 
@ one-way move- 
ment for entering, 
parking and exiting. 
Motorists do not 
have to cross at 
right angles, back 
up or make a left 
turn into oncoming 
traffic from the 
right at the exit 
drive. 


ENTRANCE DRIVE. 








EXiT DRIVE 


| 


Ihe equipment should never be al 8. ‘The same policy of good management 
lowed to appear in a run-down condition should prevail as that found at a well 


for want of a paint job, operated amusement park 


DRIVE-IN TIES UP TRAFFIC IN AFRICA 


The novelty of drive-in film performances in South Africa caused traffic jams on the Pretoria road three 
miles from Johannesburg after the opening of the new 640-car theatre there, pictured above. To relieve 
the congestion and take care of overflow patrons and just plain sightseers, Max Jude, director of Drive-in 
Theatres (Pty.), Ltd., rented a large piece of land off the road and opposite the theatre, from which 
persons unable to get inside are allowed to watch the show free of charge. Equipment for the new 
theatre was installed by the South African branch cf the Westrex Company, East, and includes Westrex 
n-car speakers and sound equipment, Century projectors, and Ashcraft lamps, operating at 100 amperes. 
The theatre's screen is 50 feet wide. 
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Ballantyne 4-Runner 
Soundhead Explained 


EDWARD J. NELSON and 
Ilo M. Brown, engineers of the Ballantyne 
Company, Omaha, the 
new convertible 4-runner soundhead, have 
clarified some of the details concerning the 


Mr. 


Nelson explains that the new soundhead is 


co-developers of 


new stereophonic sound equipment. 
designed for the operation of three, four or 
even five or more tracks and will mount in 
three generally accepted positions for stereo- 
phonic sound: (1) in a console as a three- 
track (2) as a 
button-on unit mounted above the projector 


magnetic reproducer; 
for CinemaScope reproduction; or (3) in 
the 
below the projector. 

“The only extra equipment an exhibitor 
has to buy in converting from three-track 


normal soundhead position mounted 


to four-track sound is one more soundhead 
for his other projector, one pre-amplifier, 
one power amplifier and four-track may 
netic pickups,” he said. ‘Vhese are rela 
tively small items, especially when you com 
pare the cost with any other method of 
converting. 


“T think 


is the ease of this conversion. 


another very favorable aspect 
Our chief 


engineer Mr. Brown has designed plug-in 
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locations of the 


Possible Ballantyne 


4-runner soundhead are illustrated in this } 
drawing issued in conjunction with the 
company's statement about the equip- 
ment. (See text above.) 
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type amplifier and pre-amplifiers which 


make the three-four track change just as 
simple as plugging in a light socket. The 


soundhead is attached to the rack by two 


soundhead 


Close-up of the Ballantyne 4-runner 
which the 


mechanism, states can be 


company 
adapted to any standard make projector. 
wing nuts and you just lift it out. “The 


button-on part is very similar.” 

Standard parts have been used through 
out, the statement adds, “so that there is no 
need to worry about off-size merchandise.” 
Mr. Nelson said that if the producing com 
panies decide on five, six or seven. tracks, 
those 


will allow 


the 4-runner head con 
versions also 

The manufacturer points out that. the 
4-runner soundhead will be produced for 


use with any standard make projector. Suit 
able brackets and adapters are being made 
for that purpose. J. Robert Hoff, executive 
vice-president, said that exhibitors who have 
Ballantyne 
will receive 4-runners as part of their pack 


purchased the entire package 


age at the price originally quoted. 
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NEW LITERATURE 
Changeable Copy Displays 


log on changeable copy displays has been 


Waener Sign Service Chi 


A new cata 


issued by Inc., 

















cago, manutacturers of attraction panels 
and letters, and a free copy can be secured 
the 218 South 
Hoyne Avenue 


by writing company at 


New Wood Frame for 
Wide-Screen Projection 


\ NEW screen frame de 
signed tor use in wide-screen projection has 
the Hollywood Curva 
scope Frame Company, Minneapolis. The 


was formed by S. M. Grengs, an 


been announced by 


company 


exhibitor in the Minneapolis urea for 25 
years. 

Called “Curvascope,” the frame is con 
structed of No. | dimensional lumber and 
laminated plywoods. All connections are 


made with steel plates and bolts. Light in 


weight, it is assembled in three sections, so 
that erection can be easily handled by two 
men. It can be erected in less than 
hours in any theatre to fit any size screen 
the manufacturer asserts 

The frame can be built to any radiu 
and degree ot tilt, but each frame | 0 
constructed that in a matter of minutes, at 
no extra cost, the radius can be changed 
trom 80 feet to 120 feet, while the tilt can 
be changed from perpendicular to 8 Phi 
the manufacturer points out, enables an 
exhibitor to make corrections simply, inex 
pensively and quickly if he should late: 
determine that the radius or tilt specified 
not the most desirable 
Strong "135" Lamp with 
Aperture Heat Control 

PRODUCTION of tine 

Strong-135 9 projection lamp ha een 
started by Strong Electri Corporation 
‘Toledo The new lamp, introduced a 
the Strong line to supply an increased vol 
ume of screen light as required by wide 
creen and 3-D projection, ts desiyned for 
use of the new 10mm “National-Hitex’ 
positive carbon, and is equipped for control 
of heat at the aperture 

Heat control is by means of an “Infra 


Ban Beam-Cooler” which deflects light in 
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Construction is of unit t pe to permit 
removal of Component parts fo cl 

ing and also tor adaptation ot the lamy 

later developments in carbons and lamy 

tt hiniqgue Literature 1 ivatlable tron 
the manufacturer (1 City Park \venu 







"Button-On" Soundhead 
Announced by RCA 


1 NEW 







“button-on type 





, " 
oundhead tor use in reproducing multiple 


track 





maynetic sound trom a single 35mm 







film has been announced by RCA. ‘The 
new head was used in connection with a 
pecial demonstration of the CinemaScope 





tem on picture film held last 


\ | xhibition Hall in New 


ound track 


) 
it the Ik ¢ 





month 





Y ork 


Phe soundhead is designed to be ado} ted 






without interfering with 





to any projector 






howings of standard film, the company 





points out It employs i sott loop ystem 





for high-fidelity reproduction accomplished 





by compensating fot such irregularities a 





and other causes, it is explained 


id plice 


Wide Angle Lens for 
Ballantyne “Package” 








\ NEW LENS of short focal 





leneth tor wade nv 


Cseneral ¢ orporation of Chi 





projection, manutic 






tured lyy thee 






‘Oo, has been announced tor its “all-system 
pack we ot 


Company, 





equipment by the 
Omaha. “Vhe 


theatre 





Ballantyne lens 








will be made in tocal lengths from 2 to 4 
inches inclusive in 1, inch steps, with a 
peed ot f 1.0 

In describing the new lens, J. Robert 







Hoff, executive vice-president of Ballan 
tyne, points out that all air to glass sur 
faces have been coated with a hard and 





durable magnesium flouride coating which 





“oreatly increases the amount of light pass 





my through the lens, as well as enhancing 





the contrast factor of the image.” He adds 





that a new cement is used on all cemented 





surfaces which will ‘“‘withstand the high 








emperature to which i projection lens Is 


modern high amperage pro 


All internal surtaces of the lens are 
ealed with i hivh temperature compound 
n order that oil and mixture can be per 
inside of the 


Hott points out, 


manently kept out of the 
mount; consequently, My 


t should never be necessary tor any sut 


face except those outside (front and 
ich evel tt require cle ining, ‘The 
iounts, or lens barrel ire made of alu 
l i ied hes 1 di 
minum, anodized Diack so they wil dis 
pate heat as rapidly as possible away 





vlass elements, ‘The inside ot the 
bevels of all the 


trom the 


mounts, the edges and 


lenses, are treated in order to keep internal 
flare to an absolute minimum, which, it ts 
resolution and con 


explained, increases 


DESIGN OF THE ADAPTER 


Special attention has been paid to the 
engineering and design of the adapters, Mr. 
Hoft pointed out, adding that the lens is 


for all “We 


complete study oft projector 


standard projectors made a 


each now 1h 
reneral use in order to see what the prob 
lems were of interference in the projector 
heads for allowing the wide angle proje 
tion beam to get through to the screen with 
out vignetting. Also, to see how the adap 
{ers would have to be made so they would 


not vivnet the light; and at the same time 


that they would fit into the confining 
spaces of the machine.” 
| he added, 


which “first, will not vignet either the light 
that is 


result is an adapter, he 


or the picture; and second, one 
scored and treated on the inside so that no 
tray light can be projected onto the screen 
ind destroy the definition.” 

In some theatre installations mechanical 
changes must be made on the projector 
heads and the front protruding shafts in 
order to use the adapters, according to M1 
Hoff. Requirements will be different de 
pending on the focal length of the lenses 
being used. Prints will be supplied by the 
company showing the mechanical altera 
tions required, once the focal length of the 


lens to be used is ascertained. 
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Motiograph Stereophonic 
Sound in 10 Systems 


STEREOPHONIC sound sys 
tems designed to accommodate the require 
theatres of all sizes have been 


Motiograph, Inc., Chicago 


furnishes three 20-, 35- o1 


ments ot 
innounced by 
The company 
70-watt power amplifiers and three Alte 
Lansing loud speaker systems ranging from 
those having three high and three low fre 
quency units to those having as many as 12 
high and 18 low frequency units. Systems 


are available with one or two separate mag 


netic reproducers ind one or two three 
channel preamplifiers as desired. 

Phe Motiograph systems described above 
will reproduce three magnetic sound tracks 
from a separate sound film. In addition 
the company can furnish a “button-on” o1 
‘penthouse’ reproducer for the four-track 


recording of the CinemaScope method 
Such reproducers, it is pointed out, can also 
he pure hased as a substitute for the separate 
magnetic reproducers. 

Prices of the 10 Motiograph stereophonic 
systems range upward from $4,925 for an 
SOO-seat with either one 


system separate 


magnetic reproducer or two “penthouse” 


reproducers. Systems that will reproduce 
both tvpes of recordings range from $7,500. 

By the end of September Motiograph 
expects to have completed delivery of over 
100 stereophonic sound systems with one or 
two separate magnetic reproducers, ‘These 


the Altec 


Service Corporation and other equipment 


installations and those made by 
cCompanles will bring the total to over 600 


thre atres so equipped, 


New Lamp Rectifiers 
For 12-Phase Operation 


SELENIUM are lamp reg 


tiers designed for continuous, 12-phase 
operation have been marketed by the Mc 
Colpin-Christie 


Corporation, Los 


SS Angeles. Units are 


a) & available tor 


arcs 


from | k.w. up to 

= and including con- 
denser lamp trims. 

Ps Designated the 
es 1 “C and C” type, 


the units have “dual 
output ranges” with 
a switch provided 

for changing from 
operation at a low output to a high range 
when d.e. A sp>ial 


transtormer is designed to provide lower 


requirements increase, 
“striking current” to save wear on carbons 
and mirrors. 

When two lamps operate alternately, 


= i 
(Continued on page 37) 
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NOTE: See small type under advertiser's ' ROLLER GRILL SWITCH, page 24 
27—National Theatre Supply 37, 41 ; ' 
name for proper reference number where Disteibetere. New switch for J. J. Connolly, Inc., is frankfurter 
more than one kind of product is advertised. roller grill to keep some rollers hot and in motion 
28—Payne Products Co. eee ae 32 while others run cold, Postcard reference number 
Reference Adv. 66.79, 105, 110 tt. 115." 119, 126 and NTS E43. 




































Albany, N. Y., Memphis and Denver 
Number Page REFRESHMENT TRAILERS, page 25 
' , 
1—Adler Silhouette Letter Co. 52 29—Poblocki & Sons... tenia cueit ha (200 49 New series of cartoon film trailers to boost snack 
a e debris ca 2 . Portabie snac as (2 - ’ : 
Changeable letter gia front lighted panels tor sonaay pamtrat signs (29C), box offices (29D), poster bar sales at drive-ins from the Charles E. Hires 
drive-ins ( back-lighted panels (1B), an ase ‘ attractic (( 28 1 : f 
changeable letters (iC). All dealers. “tea, ‘aeetiie riba eres, ere mp ae Company. Postcard reference number E44. 
: . : , 4-RUNNER SOUNDHEAD, page 33 
2—American Seating Co. tee 3 30—Projection Optics Co., Inc. 31 ay * Pog } 
Auditorium seating. NTS and direct. Projection lenses. Distributor: Raytone Screen Corp New convertible 4-runner soundhead equipment 
: for stereophonic sound developed by Ballantyne 
3—Artkraft Strauss Sign Corp. 47 31—Raytone Screen Cor 40 : dy ph ee 
Mathl frames tor laren ant dt arobnetion soream y p- Company. Postcard reference number 5, 
Direct ames for large and curved projectio reens. Wide screen frames. Direct 
dicate Wiates, ie 52 NEW WIDE-SCREEN FRAME, page 33 
s~Asheraft Mfg. Co. C. S. Oe 16-17 Projection and sound equipment maintenance service Wooden screen frame for use in wide-screen pro 
-rojection are lamps. Unaffiliate salers. ° i | Ps 
e 33—S.0.S. Cinema Supply Corp. 52 ~=jection _announced by Hollywood Curvascope 
5—Ballantyne Co., The : 4-5 Distributors, Frame Company. Postcard reference number E45. 
4-Runne undhead. Deal té&.&& 6 . oot 
20, 34, 36, 42, 57, 67, 72, 74, 77, 88, 90, 10I, 34—Simonin's Sons, Inc., C. F. 25,26 NEW PROJECTION LAMP, page 33 
106, 109, 112, 119, 125, 129. Popcorn seasoning. Direct. a , 
35—S oF 24 Strong-135 lamp to supply increased volume of 
’ —Spacarb, Inc. sen light required by wide-screen and 3-D s 
b=Bausch& Lomb Optical Co. 8 Gianaas ahanaana: Gis, screen (9 require mE ‘ reen and 3-D. Post 
Projection lenses. Direct, branches and dealers in ell %6—S EI C } card reference number 36B 
major cities. —Strong Electric Corp. ° 
J b Rectifiers (36A), projection are lamps (36B). Dealers ""BUTTON-ON SOUNDHEAD, page 34 
— i, z% 8, 4 9, 10, 12, 13, (6, 17, 18, 19, 20, ~ 
ee, tae Franchise dealers 39 21, 23, 24, 25, 27, 31, 34, 35, 36, 8 39, 40. 41, RCA button-on type soundhead for reproducing 
. 42, 43, 45, 46, 48, 49, 52, 53, 54, 55, 56, 57, 58, multiple track magnetic und on picture film. Post- 
60, 61, 62, 64, 65, 67, 69, 72, 73, 74, 75, 76, 77, 
8—Coca-Cola Co., The 2nd Cover 78, 80, 81, 88, 89, 90, 91, 94, 95, 96, 98, 100, ‘Ol, card reference number E46. 
: 102, 103, 104, 105, 107, 109, 110, fHt, 462, 613, 
Soft drinks (8A), beverage dispensers (8B). Branches , Ps ; . 
in principal cities. : 114, 115, 118, 019, H21, 126, 127, 128, 129. WIDE ANGLE LENS, page 34 
, ; 37—Theatre Seat Service Co. 49 Lens of short focal length for wide angle pro 
9—Drive-In Theatre Plan Service ; 31 Theatre chair rehabilitation service. Direct jection announced by Ballantyne Company for its 
Drive-in planning service . ; sige ts ‘ J 
38—Wagner Sign Service, Inc. 50 equipment package. Postcard reference number 
10—F & Y Building Service, The 47 Changeable letter signs: Front lighted panels for SA, 
Architectural design and building service Grive-ins (38A), back-lighted panels (38B) and 
changeable letters (38C). Dealers i, 8, 10, 12, 13, STEREOPHONIC SOUND page 34 
14, 15, 16, 20, 21, 22, 23, 24, 25, 27, 28, 29, 31, . 
1!—Goldberg Bros. ... » sao 0p any Oe 33, 34, 35, 39, 40, 41, 42, 43, 49, 51, 52, 54, 55. Motiograph stereophonic sound systems to meet 
Projection room tables and cabinets (11A), film reels 57, 58, 60, 62, 64, 65, 66, 67, 69, 70, 71, 72, 74, st j ) 
(11B), box office speaking tubes (11C). Unaffiliated 76, 77. 81, 83, 85, 86, 88, 89, 95, 97, 98, 101, 193, requirements of theatres f all sizes. FP tcard ref 
dealers and direct 104, 105, 110, Uti, U14, #15, 696, 117, 419, 121, sre se iL 
125, 126, 127 and NTS’ Detroit. erence number 248. 
I2—GoldE Mfg. Co... D seed tain Ge 44 LAMP RECTIFIERS, page 34 
bs . 25-inch magazines (39A), projector heads (39B) Selenium arc lan p re tifiers for 12 phase oper 
. projector bases (39C), projector bases (39D), sound 
13—Griggs Equipment Co. 50 heads (38E). Unaffiliated dealers ‘ ation marketed by McColpin-Christie Corp. Post 
Auditorium seating. Direct ference number E47 
: 40—Westrex Corp. 47 card reference number f 
14—Hertner Electric Co., The , 44 Foreign distributors. MOTOR-GENERATORS, page 37 
Motor-generators. NTS. 43 1 
‘ab i 41—Williams Screen Co. 20 New equipment f 3-D projection, including 
15—Heyer-Shultz, Inc. 40 Projection screens. Direct. motor-generator n three sizes and 25-inch wm aga 
NTS. ee ee eS 42—Wrigley, Jr. Co., Wm. 23 ‘Zines from Cinematic Corp. Postcard reference 
Chewing gum. Direct. number E48. 
16—Heywood-Wakefield Co. 3rd Cover 
Auditorium seating. Dealers 8, 10, 23, 31, 54, 98, - - ‘ 
101, 125 and branches _,« For further information concerning products referred to 
» 2 srilon “rye ; oye . , 
17—Hollywood Film Co. 19 on this page, wrile corresponding numbers and your nanie 





and address, in spaces provided on the postcard atlached 
below, and mail. Card requires no addressing or postage. 


3-D film reels (17A), film rewinders (17B), film 
cases (17C). Direct. 





18—International Projector Corp. 4th Cover 


Stereophonic sound. NTS. 









19—Kollmorgen Optical Corp. stot 5| 






Projection lenses. NTS and all dealers TO BETTER THEATRES Service Department: 
sa node gy vio a Please have literature, prices, etc., sent to me according to the following 





21—Manko Fabrics Co., Inc. 47 reference numbers in the September 1953 issue— 


Leatherete covers for auditorium chairs. Direct. 


22—Manley, Inc. 


Soda fountains. Offices in principal cities. 


23—Marsh Wall Products, Inc. 


Decorative wall paneling. Direct 


24—Motiograph, Inc. 9 
3-D interlocks (24A), stereophonic sound system pes eeesd a eo oeeeene ereetee eee eeee eoeceoeete eeeoeres eeceeree 
(24B), motor-generators (24C), 25-inch magazines 
(24D). Dealers 8, 10, 12, 23, 26, 29, 31, 33, 35, 
39, 41, 49, 52, 55, 57, 61. 62, 65, 67, 72, 82, 88, 
, 101, 105, tit, 114, 119, 125, 126, 128. sore . , eee . eo 88H wee ewes 
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25—National Carbon Co., Inc 43 NAME 


Projection carbons. All dealers 














26—National Super Service Co., Inc. 49 THEATRE or CIRCUIT 
Vacuum cleaners. Ail dealers 
STREET ADDRESS 


Ory. 


















ALABAMA 


\—Queee Feature Services, i912 Morrie Ave, Birmingham. 


ARIZONA 
2-—Girerd Theatre Supply, 682 W. Vem Bares &., Phoenix. 


ARKANSAS 
3—Artansas Theatre Supply, 1006 Main St., Little Reck. 
4—Theatre Supply Co., 102i Grand Ave. Fort Smith. 


CALIFORNIA 


Fresno: 
&—Midstate Theatre Supply, (906 Thoma. 


Los Angeles: 
6—Johe P iibert, 2007 & Verment Ave.* 
National Theatre Supply, 1961 6 Vermont Ave 
7—Pombrex Theatre Supply, 1960 & Vermont Ave. 
8. F. Shearer, (004 & Vermont Ave 

Saa Froacisco: 
Nationsi Theatre Supply, 255 Golden Gate Ave 
&—Preddey Theatre Supplies, i687 Goidem Gate Ave. 
1@—@. F. Shearer, 243 Goiden Gate Ave 
1i—Western Theatrical Rquipment, 437 Golden Gate Ave.* 


COLORADO 


Deaver: 
Meticna! Theatre Supply, 2/11 Champa St. 
it—Serviee Theatre Bupply, 2004 Breadway 
is—Westere Service & Supply, 2120 Broadway. 


CONNECTICUT 

New Haven: 
National Theatre Supply, 122 Meadow St. 
DISTRICT OF COLUMBIA (Washington) 
i4—Briest & Sons, 025 Now Jorsey Ave., N. W.* 
16—Hee Lust, 1001 New Jorsey Ave., N . 


FLORIDA 

16—joe Hornstein, 273 W. Flagler St., Miami 
\7—Southeastern Equipment, 206 E. Bay St, Jacksonvilie.* 
1@—United Theatre Supply, 110 Franklia St., Tampa 
1®@—Usoited Theatre Supply, 329 W. Fiagier St., Miaml.* 


GEORGIA 
Alban 


20—Dixie Theatre Service & Supply, 1010 N. Siappey Dr. 


Atlanta: 
2i—Capital City Supply, 161 Walton St., N. a. 
National Theatre Supply, 187 Wailten St, N 


22-——Boutheastern Theatre Equipment, 201-3 Lacie a. N. W.* 


%3—Wil-Kio Theatre Supply, 301 North Ave., N. 


ILLINO[S 
Chicago: 


24—Abbott Theatre Supply, 
25—G. O. Anders Co,, 817 & . 
26—Gardner Theatre Service, 12735 > Wabash Ave. 
27—Movie Supply, 13816 8. Wabash Ave 

National Theatre Supply, 1325 & Wabash Ave. 


INDIANA 
Evansville: 
2)—Evanevilie Theatre Supply, 2900 E. Ohandier Ave. 


Indianapoils: 
29—Ger-Bar, ine., 442 MN. tiltnols St. 
80-——Mid-Weet Theatre Supply Company, 448 WN. Illinois §t.* 
National Theatre Supply, 486 N. Iiiiavis St 
IOWA 
Des Molnes: 
8t—Dee Moiees Theatre Supply, (12! High &. 
Netional Theatre Gupply, 1102 High 8. 
KANSAS 


Wichita: 
83—Gouthweet Theatre Equipment, P. O. Box 2138. 


isi 8. Wabash Ave.* 


KENTUCKY 


Louisville: 


43—Falis City Theatre Equipment, 427 8. Third St. 
34—Hadden Theatre Supply, 209 &. rd St 


LOUISIANA 


New Orleans: 
35—Hodges Theatre Supply, 1309 Cleveland Ave. 
i>—Johason Theatre Service, 223 S. Liberty St. 
National Theatre Supply, 220 S. Liberty St 
37—Southeastero Theatre Equipment, 214 8. Liberty St.* 


Shreveport: 


38—Aioa Boyd Theatre Equipment, P. 0. Box 3f2. 
MARYLAND 


Baltimore: 
39—J. F. Dusman Co., 12 East 25th St. 
National Theatre Supply. 417 St. Maul Place 


MASSACHUSETTS 


Boston: 
40-——Capitol Theatre Supply, 26 Piedmont St.* 
4i—Joe Cifre, 44 Winchester St. 
42—I\ndependent Theatre Supply, 28 Winchester St. 
43—Massachusetts Theatre Equipment, 20 Piedment St. 
National Theatre Supply, 37 Winchester St. 
44—Standard Theatre Supply, 76 Broadway. 
45—Theatre Service & Supply, 30 Piedment St. 
MICHIGAN 

Detroit: 
46—Amusement Supply, 208 W. Montcalm St. 
47—Ernie Forbes Theatre Supply, 214 W. Montealm St. 
46-—MecArthur Theatre Equipment, 454 W. Columbia St 
National Theatre Supply, 2512-14 Cass Ave. 

Grand Rapids: 


Theatre Supply Dealers 


Dealers in the United States listed alphabetically by states, numbered or other- 
wise marked for cross-reference from Index of Advertisers on preceding page 


49—Ringoid Theatre Equipment, 106 Michigan St., N. W. 


MINNESOTA 

Minneapolis: 
50—Elllott Theatre Equipment, 1110 Nicollet Ave. 
5i--Froseh Theatre Supply, iiii Currie Ave.* 


52—Minneapolis Theatre Supply, 75 Glenwood Ave. 
National Theatre Supply, 56 Glenwood Ave. 
53—Western Theatre Equipment, 45 Glenwood Ave. 
MISSOURI 
Kansas City: 
54—Misseuri Theatre Supply, 115 W. 18th St.* 
National Theatre Supply, 223 W. (8th St 
5—Shreve Theatre Supply, 2/7 W. i8th St. 
56—Stebbins Theatre Equipment, 1604 Wyandotte St. 
St. Louis: 
57—McCarty Theatre Supply, 3330 7“ 8t 
National Theatre Supply, 3212 Olive Si 
55—St. Lowis Theatre Supply Ce., 3310 Olive St.* 


MONTANA 
59—Montana Theatre Supply, Missoula 
NEBRASKA 

Omaha: 
60—Ballamtyne Co., 1712 Jackson St. 
National Theatre Supply, 1610 Davenpert St. 


61—Quality Theatre Supply, 1515 Davenport St. 
62—Western Theatre Supply, 214 N. 15th St.* 


NEW MEXICO 


63—Eastern New Mexice Theatre Supply, Box 1009, Clovis. 


NEW YORK 
Albany: 
64—Albany Theatre Supply, 443 N. Pearl. 
National Theatre Supply, 062 Broadway. 
Auburn: 
65—Auburoa Theatre Equipment, 5 Court St. 


Buffalo: 
66—Eastern Theatre Supply, 406 Pearl St.* 
National Theatre Supply, 498 Pear! St. 
67—Porkins Theatre Supply, 505 Pearl St 
63—United Projector & Film, 228 Franklin 8t. 
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New York City: 
69—Amusement Supply, 341 W. 44th St. 
70—Capito! Motion Picture Supply, 630 Minth Ave.* 
7 i= Crown Motion Picture Supplies, 354 W. 44th St. 
Joe Hornstein, 630 Ninth Ave 
National Theatre Supply, 356 W. 44th St. 
73—8.0.8S. Cinema Supply, 602 W. 52nd St 
74—Star Cinema Supply, 447 W. 52nd St. 


Syracuse: 
75—Central N. Y. Theatre Supply, 210 N. Salica St. 


NORTH CAROLINA 


Charlotte: 
76—Bryant Theatre Supply, 227 S$. Chureh St. 
77—Charlotte Theatre Supply, 116 8. Poplar. 
78—Dixie Theatre Supply, 213 W. 3rd St. 
National Theatre Supply, 304 S. Chureh St. 
7$—Southeastern Theatre Equipment, 209 S$. Poplar St.* 
80—Standard Theatre Supply, 219 8. Chureh St. 
8 Theatre Equipment Co., 220 8S. Poplar St. 
82—Wii-Kun Theatre Supply, 229 S. Chureh St. 
Greensboro: 
83—Standard Theatre Supply, 215 E. ne St. 


84—Theatre Suppliers, 304 S. Davie 
OHIO 
Akron: 
85—Akron Theatre Supply, 120 E. Market St. 
Cincinnati: 


86—Mid-West Theatre Supply, 1638 Central Parkway.* 

National Theatre Supply, 1657 Central Parkway. 
Cleveland: 

National Theatre Supply, 2128 Payne Ave. 

88—Ohio Theatre Equipment, 2108 Payne Ave. 

89—Oliver Theatre Supply, E. 23rd and Payne Ave.* 
Columbus: 

90—American Theatre Equipment, 165 N. High St. 

9i—Mid-West Theatre Supply, $62 W. Third Ave. 
Dayton: 


92—Dayton Theatre Supply. 111 Volkenand St. 
93—Sheldon Theatre Supply, 627 Salem Ave. 
Toledo: 


94—American Theatre Supply, 439 Dorr St. 
95—Theatre Equipment Co., 1206 Cherry St. 
OKLAHOMA 
Okiahoma City: 
96—Century Theatre Supply Co., 20 N. Lee St. 
97—Howell Theatre Supplies, 12 8S. Walker Ave. 
Natienal Theatre Supply, 700 W. Grand Ave. 
98—Oklahoma Theatre Supply, 628 W. Grand. ‘Ave.* 
OREGON 
Portiand: 
99—Modern Theatre Supply, 1935 N. W. Kearney St.° 
100—Portiand Motion Picture Supply, 916 N. W. {9th St. 
(0i—B. F. Shearer, 1947 N. W. Kearney St. 
102—Inter-State Theatre Equipment, 1923 N. W. Kearney St. 
PENNSYLVANIA 
Philadelphia: 
103—Blumberg Bros., 1305-07 Vine St.* 
National Theatre Supply Co., 1225 Vine St. 
Pittsburgh: 
104—Alexander Theatre Supply, 84 Van Bramm St.* 
105—Atias Theatre Supply, 402 Miltenberger St. 
National Theatre Supply, 1721 Bivd. of Allies. 
106—Superior Motion Pleture Supply, 64 Van Bramm St. 
Wilkes Barre: 
107——Vineent M. Tate, 1620 Wyoming Ave., Forty-Fort. 
RHODE ISLAND 
108—Rhode Isiand Supply, 357 Westminster St., 
SOUTH DAKOTA 
109—American Theatre Supply, 816 S. Main &t., 
TENNESSEE 
Memphis: 
110—Monarch Theatre Supply, - s 8. Second St.° 
National Theatre Supply, 412 & Second St. 
i1t—Tri-State Theatre Supply, 318 S. Second St. 
TEXAS 
Dallas: 
112—Hardin Theatre Supply, 714 A. J Hampton Rd. 
(13—Herber Bros., 408 S. Harw 
114—Modern Theatre Equipment, ett Jackson st. 
National Theatre Supply, 300 S. Harwood St. 
'15—Southwestern Theatre Equipment, 218 Jackson 8t.* 
116—Sterling Sales & Service, 2019 Jackson St. 
Houston: 
116—Southwestera Theatre Equipment, 1622 Austio 8t.* 
San Antonio: 
'17—-Alame Theatre Supply, 1308 Alametee St. 
UTAH 


Salt Lake City: 
118—Intermountain Theatre Supply, 264 E. First South St 
'1%—Serviees Theatre Supply, 256 E. First South 
120-—Western Seund & Equipment, 264 E. First South St.* 
VIRGINIA 
(21—Norfolk Theatre Supply, 2700 Colley Ave., Norfolk. 
WASHINGTON 

Seattle: 


'22—-American Theatre Supply, 2300 First Ave, at Bell st. 
123-—Inter-State Theatre Equipment Co., 2224 Seeond Ave. 
{24—Modern Theatre Supply, 2400 Third Ave.® 

National Theatre Supply, 2319 Secend st. 

125-——-B. F. Shearer, 2318 Sesond Ave. 


WEST VIRGINIA 
126-———Charleston Theatre Supply, 508 Lee St., Charleston. 


Providenes. 


Stoux City. 





WISCONSIN 
Milwaukee: 
127—-Manhardt Co., 1705 W. Clybourn 8t.° 


National Theatre Supply, 1027 N. Eighth 
'28—Ray Smith, 710 W. State : 9 


120—Theatre Equipment & Supply, 841 N. Seventh St. 
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the type “C” “C and C” transfer switch 
box affords quick change from one power 
supply to the other in case of emergency. 
When two lamps operate simultaneously, 
as with 3-D, the type “C-L” transter switch 
box permits instant switchover from either 


of a... standby 


two power supplies to a 


unit. 


New Motor-Generators 
And 25-Inch Magazines 


EQUIPMENT $-DD se ean 






NEW tor 


+ 
projection, including motor-generators in LET’S 


three sizes, and 25-inch magazines, has been 





marketed by the 


Bloomfield, N. I, 


Cinematk 
The 


Corporation, 








Motor-vgenerators 





TOGETHER! 





Let’s Look Ahead—Together ! 


than-ever products . 


The Cinematic 25-inch magazine. 


ire designed to supply direct current to two 
projection are lamps simultaneously tor 3-D 
are 


projection, and also to operate single 


lamps intermittently without need of 


tive upward turn—why not 


National. 


National will have it! 





We may not have all the answers 


wemMatle Cb» . 
‘ a for real service, for the finest 


National 











29 Branches... 





LOOK AHEAD... 


Exciting new projection techniques 
.. thrilling new sound effect 
. all point ahead to better-than-ever boxoflice 


Kvery day, more and more people are turning to 
motion pictures for fine entertainment. 


Now, with the equipment picture taking a posi 
look 
National Theatre Supply has been car 
ing for the needs of exhibitors for over 27 years 

. and whatever your need, when it’s available, 


thing we do know and that is theatre needs. So 


equipment and supply need, place your faith in 
and face the future with confidence! 








8 5 
“Oomrieto 








The Cinematic 


motor-generator. 


NATIONAL 


Division of National ¢ Simplex « Bludworth, Inc 






























better 








with 





ahead 



















but there’s 


one 






for every 





your 




















justments, hence to supply current required 
tor wide-screen projection. 
The three sizes available include ‘Type 


230). for 





2 : 
up to 290 amperes continuous MT 


and 


The d.c 2 


duty > ‘Type 250 tor up to 250 amps ; 


Type 300 for up to 300 amps. 


from Coast to Coast 



























































voltage output is 80 to 110 volts. M 
The Cinematic 25-inch magazine is a Dot 
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New High-Amperage 
Model "Excelite” Lamp 


yned to 


n the 10mm ial positive 
een rk y National 
ide nam« 

igh ampet 

} pel 

I with a Reflect 


a \inun 








Huff Carbon Cooler 


By Hal !. Huff, Hal |. Huff Manufacturing Company, Los Angeles 











of useful light while reducing heat at the 
iperture Dy diverting light of the vreatest 
heat-producing characteristics into the 
lamphouse, from which the heat is removed 
by forced ventilation 

The announcement points out that the 
Excelite 135” can burn the 10mm “Na 
tional-Hitex” at 120 amperes, or an 11mm 


standard rotating carbon at 115 amperes 


New Clamp Type 
Lighting Fixture 


1 


A NEW lighting fixture 
with a plated spring clamp designed for at 
taching it in either outdoor or indoor loca 
tions has been announced by the Stebe 
\Mianufacturing Company, Broadview, III. 

Identified as “Cat tlog Number 13,” the 
new unit will accommodate PAR-38 and 
R-40 spot and flood lamps. The jaws of the 
clamp are rubber-covered to prevent the 
marring of fine surfaces. ‘The porcelain 


amp socket is mounted in a drawn-steel 


| 
} 
i 


iOUSING. 


Projection Equipment 
For 16mm 3-D Films 


PORTABLE, 16mm are pro 
ection equipment designed for the showing 
of three-dimensional motion pictures. for 
use by business and industry has been an 
nounced by the Engineering Products De 
partment, RCA, Camden, N. | 

The new 3-D system consists of two 
RCA 16mm projectors, interlocked by sel 
svn motors for synchronization of the two 
WmMapyes, The equipment reproduces stand 
ard lomm sound tracks, both photographic 


ind magnetic, and can be adapted for the 


reproduction of stereophonic sound, if de 
sired, the company points out. 

The RCA 3-D equipment has its own 
sound amplifiers, but it can also be con 
nected to almost any type of existing stage 
or auditorium loudspeaker equipment, ac 


cording to the company. 
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Che Needles Eye 


A Department on PROJECTION & SOUND 








een 

& 'N cr art or industry in the world narrows down its success to quite such a NEEDLE’S EYE as that 

ti 1, the motion picture has to pa an opty at apertur in th ontinuous miracle of the screen 
aman and machine, the projectionist and his projector TERRY RAMSAYI 


Setting Up Conditions 
For Variable Aspect Ratios 


By GIO GACLIARDI 


REGARDLESS of the 
ispect ratio, adopted by any 


pro- 
portions, 01 
individual exhibitor, 
very little 
doubt that the day of 


producet ol hy 


any 


there is 


the small picture is 
vone forever. At long 
last the showman has 
been convinced that a 


new appeal to the pub- 


lic may be produced by 





reshaping and_ refur- 
: bishing the picture end 
GIO GAGLIARDI of the theatre. Old 


old 


proscenium sizes are 


aspects, ratios be- 
and 


going by the board. 


tween picture 
‘The new pictures are 
not to be treated as mere secondary in- 
serts in old stages, but as the principal 
exhibit, the the 


theatre. 


dominating element. of 
Finally the motion picture screen is loos- 
ing the bonds which shackled it to the old 
stage oor and rear walls and is moving 
forward into the spectators’ full view, un 
folding its scope for all to see. 
All 


industry like a cloudburst. 


this progress has swept upon the 
The hopes and 
urgings of the last twenty years are being 
forced to maturity in a tew months and 
because of this hasty pressure, many mis- 


takes 


design. 


and in 
Nevertheless, the way is now open 


will be made in judgment 
to make the new pictures more beautiful, 
more artistic and more appealing than ever 
before. 

At the present time there are many ways 
of changing the old stvle picture shape. 


BETTER THEATRES SECTION 


Some of these methods may be a little am 
biguous and confusing. A comparison and 
a brief discussion may help to clarify this 
new business of wide-angled vision, aspect 
ratios, and required screen illumination. 

It has now become customary generally 
to express the ratio of picture width to pie 


Although 


this is a new fangled term for many people 


ture height as the aspect ratio. 


in the business, it is now an important part 
of our jargon because of its bearing on the 
differently sized pictures being exhibited 
If we disregard keystone and masking, the 
old pictures with which most of us are 
familiar, had an aspect ratio of 1.33, which 
means that the width compared with the 
as 4 is to 3. This 


comparison proves true since the present 


height approximately 


standard picture frame on the film is .825 
inches wide by .600 inches high. 


WHAT ASPECT RATIO MEANS 


Since the first showing of Cinerama, the 


trend among distributors and exhibitors 
has been not only to enlarge the standard 
picture size, but also to increase the picture 
width as compared to the picture height. 


In other words to increase the aspect ratio. 


Cinerama has a lineal width of approxi 
mately three to one compared to the 
height. “Those of the industry generally 
are now 1.66, 1.75, 1.85, 2.0 and 2.55. 
They may be obtained in several ways 


The simplest method, but the one with the 


greatest limitations, is to project an en 


larged picture from standard film and to 
mask off the top and bottom of this pic 


ture until the desired aspect ratio is ob 


tained. It is obvious that with standard 


sound film, the width of the picture frame 


cannot be increased over .825 inches. other 


Lonratine 


ORLUX 


SUPER - CHARGED 


the most 


VERSATILE 
CARBONS 


WIDE SCREEN 
PROJECTION 


Posi- 
tive, Grade 


9x14 544 ¢ 





75-85 


914 544 ¢ 





75-90 


9x20 552-09 





85-105 


10x20 552-09 





100-120 


10x20 552-09 





120-135 


13.6x22 553-01 





135-160 


13.6x22 553 





160-180 


13.6x22 583-08 555 cn 





FOR ANY SIZE 
THEATRE OR 
DRIVE-IN 


CARBONS, Inc. 


Boonton, N. J. 









YOU'D NATURALLY EXPECT »:h ss tests or the soaker holes 


would be visible. 
The only alternative is to reduce the 
THE FINEST FROM RAY TONE re prae 6 ni se trame * any see 


| 
umount compatible with the material 








printed inside the picture trame Phis can 





be done either in the printing, or by reduc- 
ing the size of the aperture plate in the 
film vate of the projector head. “The new 

itio obtained in the film aperture 
may then be blown up to the desired mag 


] 


nification by Using shorter focal oth 


lenses in the projector. 


COMPARING THE LENSES 


\ tandard projection — tet ot 





magnifies both the width and height of 
picture im exact) proportions, It mav be 


interestin to compare the actual dimen 





sions of a picture projected with a lens of 





viven size tor a definite throw Let us 


comme ein di assume that a theatre has i projection 


The RAY TC INE -THOMPSON aad p U RPC ISE WIDE throw of = ra pr Ange of 4-inch 
length; and that the old picture size 


SCREEN FRAME is the EASY-TO-INSTALL FRAME ag high by 24 feet 


that outperforms any other on the market today! — >! desired to increase the picture width 


to 36 feet. If the projector aperture is 


wide, while it 


yr 


not changed, a 2.75-inch tocal length lens 
QUICKLY INSTALLED. leas assembly possible due to simple but ingentous > be 


will produce a picture 360 feet wi 
design. Diagrams and color markings included with instructions. Lacing hooks 


instantly adjustable for alignment with grommets. Provides fine even tension teet high. Vhis lens has enlarge 
) 
1 


Ml around ture, but it has not changed 


ratio, 
ADJUSTABLE. \luminum sereens are highly reflective and usually require 


In order to obtain an aspect ratio of 
ome tilting for better light distribution to baleony. Degree of tilt is dictated | 


reflectance tactor of screen surtace Our frame is immediately adjusted 1.66, a new aperture plate must be installed 


utter lacing and can / hanged to meet any future requirements whose aperture dimensions should be 825 


inches wide by .497 inches high. ‘This 
LIGHT BUT RIGID. Once assembled it maintains perfect shape Moves on 75 


ts iperture plate, with the 2.75-inch lens for 
casters or can be easily flown trame weighs less than 1,000 Ibs 35° frame 


> ) _ ] 
weighs 750 Ibs Can be turnished with attachment to raise or lower frame off a projection throw of 120 feet, will pro 
floor. Used by most Hollywood studios duce a picture 36 feet wide by 211. teet 


high with a throw of 120 feet. 


OPTICALLY TRUE. Radius of curvature set at factory. It never changes For 


due to warp when tilted, therefore distortion cannot be introduced, nor can lens ae Z 
tocus be adversely attected lhe curve is true and the screen laces pertectly should be RA inches wide by 446 inches 


vithout stress or wrinkling high. Table 1 gives film gate aperture 


an aspect ratio of 1.85, the aperture 


sizes and picture sizes for various aspect 


ratios for a 2.75-inch lens and a projection 

throw of 120 feet. It will be noted that 

SCREEN CORPORATION the ¥ nian tien total 
Senne Avie «© Jenene 4 ctw <On as the aspect ratio is increased, the height 
of the film frame must be d rased since 


aecreasead 
AVAILABLE THROUGH YOUR LOCAL THEATRE SUPPLY DEALER the film width cannot be 


This condition leads to i considerable 





enlarged 








reduction of useable film area for picture 


READ THE ADS —Mayre moodle “On ese hh I 


completed, this type of top and bottom 





masking may produce incongruous effects 
! by cutting off hats and feet in many scenes. 
1 5 % MORE LIGHT Closeups and titles can be easily detormed. 
ON YOUR SCREEN AS However, in future productions thess 
errors may be eliminated by proper loca 

ol tion of the action in the frame. 
C It is fairly obvious, though, that with 


SEE YOUR THEATRE SUPPL: 





this procedure an increase in aspect ratio 
A_3-D_ MUS5I° 3- D MUST! can be obtained only at a sacrifice at film 


area, Which means that greater magnifica- 


tion must be used in order to project larger 
pictures. [he limits controlling this mag 
nification are the quality and fineness of 
Manutactured by HEYER-SHULTZ INC. Cedor Grove N J the film grain, the accuracy of the ex- 
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Distributed by 
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PTH ATRL SUPPLY a 


Division of Mationel + Simpier «Oledwarth ine 


‘THERE'S A BRANCH NEAR YOU" 
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that 
Ha 


one 


If the bot 
ide permanent 
the top section 


movable 


set of 


u pended from a 


ystem, only one 


lL only the upper mask 


to chanys the projection 
s the aperture plates for each 
With this sy 
toy masking of the screen 


the 


separate ratio. sten 


the bottom 
] 


} } 
Side Masking made 


litterent 


may remain fixed, 


moveable, to accommodat picture 


widths 
Fach of these svst 
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ives ind disadvantag 
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FIG. | (above)—Picture 





ASPECT 
RATIO 


LENS | PROJECTION 
FOCALLENGTH) »= THROW 


FILM GATE 
APERTURE 


PICTURE 
SIZE 


variation of he 


1) 


formed 


(see 


by 
Table 








WIDE x HIGH 
.825"x .600"| 
.825 
.825 x 
sone x 


WIDE x HIGH 
320° x 

360 

46 

36 

40 


| 


+ 


75 


t 


120! 
120 
120 
{20 


120 


2.75" 
2. 
2.75 
2.15 
a 


-472 
.446 


825 x .412 


+ 
| 
| 
| 


Zcta | 
not suggested ) | 


| .825 
leche 


x 330 36 


120 
ypothetical case.. 


14% 





























TABLE | (above)—Relative 
width and variable height 


sizes of film apertures and pictures for different aspect ratios using constant 


TABLE 2 (below) 


height and variable width 


Relative sizes of film apertures and pictures for different aspect ratios using constant 





ASPECT 
RATIO 


FILM GATE 
APERTURE 


WIDE =< HIGH 
825 x .600" 
.825 x .497 33 20 
825 x .472 me 20 
.825 x .446 37 20 
40 


PICTURE 
SIZE 


WIDE x HIGH 
260 Y2'x 20' 


LENS 
| FOCAL LENGTH 


PROJECTION 
THROW 





120! 
120 
120 
120 
120 





37 
‘1.06 
PE i 
1.85 | 

| 825 x .412 


7 
| 


- PN > had 
3.00 
I 
a. fo 
2 in 8 


x 


x 





x 


x 2O 





825 x .330 | 
(Hy pothetical 


SO ~2Oo | BO 
case...not suggested) 


120 









































FIG. 2 (above)—Picture shapes 
formed by variation of width 
(see Table 2). 





be 


iTLOs 


necd difterent 


moved to adapt tol 


from this the pect 1 


mavniheatior Lhe second method sizing tl 


tor 


reen would be to select the desired 


1¢ pric 


fixed the picture width, the picture 


} 


only i Tile film il 


chanved to | 


will vary ture height and permit the picture width 


) 
n the projector are vary with the aspect ratio. Figure 2 


iny of the t ratio shows the relative shape and sizes for the 


Figure | 


izes tor the aspect’ ratios listed in Tabli 


ASPe 
} 
In order 


het 


| ] } : ° ] ) 
shows the relative shape and aspect ratio indicated in Table A 


to maintain a constant picture ht, at 


42 


them suitable for 


tor 


certain conditions 
The con 


method 


ind 


objectionable others. sfant 


width and height 
tocal 
and since these cost a considerable sum of 
(and difficult 
present), this offers quite an advantage. 

Moreover, 
be 


variabl 
of 


uses 


only one set short length lenses, 


money are to obtain at 


a change in screen masking 
itected quickly 


can and 


pretty easily 
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SOME STRAIGHT TALK 


WIDE creel 


“How much more light do I need for my new movie system?” That's the ques 











tion everyone's asking today. Now is the time for specific, factwal data on light 





requirements for 3-D and expanded screen projection. 





With this need in mind, research and development engineers of National 





Carbon Company have collaborated on a treatise on screen light for the new 






motion-picture systems. 







HERE’S WHAT THIS FREE BOOKLET CONTAINS: 


e Range of screen sizes suitable to each of g Answers, based on original research, to many of 
the new “National” lighting carbons listed the projectionist’s problems, presented in a form 











below for 3-D and wide-screen projection he can easily apply to his own physical set-up 





@ Information anyone can use for a better understanding of the lighting 





problems pec uliar to exe iting New stereoscopic and wide screen systems 






“NATIONAL” CARBONS FOR NEW PROJECTION SYSTEMS 





















TYPE OF LAMP CARBON AMPERES 


Non-rotating, Reflector- 7, 8, & 9mm “Suprex” 42-75 
Rotating, Reflector 9, 10, & 1imm H. I. 75-115 
10mm “Hitex” 115-135 

Rotating, Condenser 13.6mm H. I. & “Hitex” 125-180 














GET youR FREE copies OF THIS IMPORTANT ARTICLE 





















| 
. . 1c , | 
NATIONAL CARBON COMPANY ‘ | 
’ ' ry . 
OF ) 1e@ » ‘ H 
ie tevin *Mesiendl™, “henner”, sist 30 E. 42nd Street, New York 17, N. Y. NATION, ba | 
“Hitex” are trade-marks of Gentlemen: b ©OMPany tON / 
Union Carbide and Carbon Corporation Please send me postpaid and without charge : } 
NATIONAL CARBON COMPANY copies of your new article on screen light for the new . / 
A Ghtalon of Salon Cortide and Catiee Garperation motion picture systems. No obligation, of course HH 





(PLEASE PRINT ) 







30 East 42nd Street, New York 17, N. Y. 
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District Sales Offices 





Atlanta, Chicago, Dallas, Kansas City, Company 





New York. Pittsburgh, San Francisco 










IN CANADA: National Carbon Lim ted Address 
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— 
A HERTNER J braraxs\Vertreln’ 

FILLS THE BILL IN MEETING ALL 

POWER REQUIREMENTS FOR . . 








Exhibitors ev 


erywhere are finding out that they are faced 


with new problems when 3-D equipment is installed. One 


of the chief 


additional screen illumination to meet the basic 


obstacles is getting increased amperage and 
needs of 


3-D projection 


Loss of light 


through use of filters plus giant screen sizes 


makes existing projection equipment inadequate to do 


the job 


Manufacturers 


have increased carbon-arc amperage and 


voltage requirements up to 500% for 3-D projection, hence 


additional power is mandatory. 


Fortunate are theatre operators, for Hertner has tried and 


proven 
maximum pe 
these is the “€ 


fc 


25" 


motor generator units that 


more than meet the 
ywer requirements of 3-D projection. One of 
P” TransVerter that has been widely accepted 


or use in large theatres and drive-in theatres. 


Distributed by: NATIONAL THEATRE SUPPLY 
GENERAL THEATRE SUPPLY COMPANY 


in Canada 


7 THE HERTNER ELECTRIC COMPANY 
. CLEVELAND 11, OHIO 


12690 ELMWOOD AVENUE 


A General Precision Equipment Corporation Subsidiary 


«> MOTOR GENERATORS «+ 


MAGAZINES 


with 


New type Brakes 5" 


shafts and doubl 
Bearings 

per and | 
zines, Oilite 


take-up 


Write for 


e Ball 


on both Up 
wer Maga 
Bearing 


Information Pro 


Projec tor 


Head 


GENERATOR 











In addition to the “CP” Trans- 
Verter Hertner manufactures five 
other types of TransVerters for 
theatres of all sizes. 


THE TRANSVERTER LINE INCLUDES: 
TYPE “LV” for HIGH 
1 KW Arcs 

TYPE “HI 
TYPE HIH” for 
Spot Arcs 

TYPE “HS” for 50-63 Volt High 


Intensity and Spot Arcs (for 
National Excelite 55,000 type 
lamp 

TYPE “MA” for 50-70 Volt Low 
and High Intensity Arcs 

TYPE “CP” for 60-75 Volt High 
Intensity Arcs. 


Simplex 


for Suprex Type Arcs 


Suprex and 


WENZEL 


Time-Tested 
Theatre Equipment 


Manufacturers of: Projec 
tors, Sound Heads, Bases 


Magazines, Accessories 


Parts, etc 


Send for descriptive 
literature 


WENZEL 
PROJECTOR CO. 


2505-19 S. State Street 
Chicago 1, lilinois 


SETS 


by raising or dropping the top masking 


frame or valarce to some pre selected 


position. When curved screens are used, 
however, this tep masking is more difficult 
to make and to move. 

Since the picture magnification is con 
stant, the light intensity on the screen will 
always remain at the same level regardless 
of picture size, thus it will be possible to 
select the proper size of lamp and to set up 
system) for system of 


the projection one 


operation. ‘The light must be sufficient and 


satisfactory, otherwise all pictures will 
suffer regardless of the aspect ratio. 


This 


with long balconies. 


method is not suitable to houses 
In these cases the bal 
cony overhang generally limits the picture 
fairly low and 


would be 


level, going 


likely 


to Cause turther cutting of the picture toy 


height to a 


higher than this amount 


for many of the rear main floor seats. Fur 
a picture is changed only in 
eftect ot 


thermore if 
height, 


ture is not attained. 


the desired a larger pu 


width 


requires sey 


The constant height and variable 
method, on the other hand, 
focal 
order to change the magnification for each 

Although this may seem a 
width is achieved 


eral sets of short length lenses in 


aspect ratio. 
little 
This 


tures 


expensive, greater 
method permits the use of larger pic 
houses because the 


also in balcony 


critical dimension picture heivht Is 


selected for its best value and. then kept 
constant. 

With this method it may be possible to 
extend the picture size and picture lighting 
for the larger aspect ratios when showing 
21D pictures, and operate the 3D pictures at 
catios with narrower screens, 


low er aspect 


maintaining in both cases the proper 
umount of picture brightness. 

‘Theatre sizes and auditorium conditions 
vary so much that every new screen instal 
lation requires special study and individual 
‘Theatre engineers and = man 


check all 


making any 


attention. 
should 


before 


conditions thor 


dvers 


oughly definite sele 


tions. 
& 


FRONT-ILLUMINATED SIGN 


A large, front-illuminated attraction panel, with a 
double-faced board 25 feet long by 8 feet high 
was recently installed by the North Avenue Out- 
door theatre, Chicago. The sign backgrounds are 
Wagner Enduroname! panels, and Wagner 12- and 
16-inch aluminum letters are used to form the copy. 
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Theatres and 
The New Techniques 


(Continued from page 29) 


noted that when width is as much as 2.6 
times the height, the performance area can 
be severely cropped in the vertical dimen- 
sion. ‘This deficiency is particularly object 
tionable in theatres having a rectangular 
seating pattern (the most common type), 
where vision from the rear half of the audi- 
torium embraces a field in which the screen 
height thus occupies a very small area. 
This dwarts the picture. It also emphasizes 
the geometry of the elongated picture shape. 
‘The best perception of the performance 
is obtained when the spectator is able to 
eliminate consciousness of physical limita- 
tions and submerge himself in the psychic 
experience afforded by the performance. 
Physical conditions in most theatres will 
not permit picture heights of much more 
than 24 feet, with the average height avail 
This would 
Table 1, that 


insofar as existing theatre conditions are a 


able being closer to 19 feet. 


indicate, in accordance with 


factor, a 2-to-| aspect ratio, or less, could 
best be accommodated. Picture width is lim 
ited in a great many instances by exit doors 
at either side of the screen area. Uhe writer 
has found, in designing screen in 
stallations in 38 feet 


is about the average top width available. 


rec ently 


many theatres, that 





LIGHTING EFFICIENCY 


methods 


All of the “wide-screen” SO 
tar proposed, with the exception of the 
Podd-AQO system still in) development, 
utilize the standard 35mm_ film, which 


permits a trame size that cannot be pro 


jected to a width greater than 38 feet with 


out beginning to show the fuzziness of 
film grain. There are picture widths of 
50 feet and more at drive-in theatres; how 


ever, they do not present the same problem 
of film grain because viewing distances are 
sufficiently large to obscure the grain (as 
in looking at a magazine halftone repro 
duction at arm’s length). Moreover, unique 
ot 


low levels of screen light acceptable. 


values drive-in. operation have made 

Standards of picture definition, clarity 
and beauty are much more exacting at this 
stage of the art in a regular, enclosed mo- 
tion picture theatre. The power and_ efh- 
ciency of projection light sources, and limi 
tations upon them imposed by the factor of 
iperture heat, are critical considerations in 
ot 


basic condition of 


the determination “wide-screen” meth 


ods. A 


the relationship between the shape of the 


interest here is 
light source and that of the aperture for 
the various aspect ratios proposed. These re- 
lationships are described in Figure 3. 
Since an anamorphic lens does not make 


it necessary to reduce aperture height (as 
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PICTUR! PICTURE HEIGHT IN FEET AND INCHE: 
WIDTH IN 
FEET FOR ASPECT RATIOS OF 
ANAMORPHIC | ANAMORPHIC OR NON-ANAMORPHIC LENS 
NON-ANAMORPHIC 
2.6 to 1.0 2 tol 1.9 to 1.0 1.66 to 1 1.55 to l 
25 9-7" 12"-6" 13'-2" 15*-0" 
26 10'-0" 13"-o" 13*-8" 15"-7" F 
27 10'-5" 13°-6" 14'-2" 16h" 
28 10'-9" 14'-0" 14'-9" 16"-10" ff 
} 11"-2" 14'-6" 15"-3" 17'-6" | 
30 11'-7" 15*-0" 15'=9" 18'-1" 
l 11'-11" 15'-6" -16t=4" 18'-s" 
3 12'-4" -16'-0" 16'-10". 19"-3" 
33 12'-g" 16'~6" 17*-5" 19*-11" 
3h 13"-0" 17*=0" 17'-11" 20'-6" 
35 13°=5" _17'=6" 18'-6" 21'=2" 
36 13'-10" 18"~0" 19'-0" 21'-8" 23'-3" 

37 14'=3" 18'-6" 19'-6" 22'=3" 23-10" 
_. | _ _ S ee ctaa 2 = 
39 15'-0" 19'-6" 20° 6" 23'-6" 5'-2" 

40 15-5" 20'-0" 21" -0" 24'-1" | 25'-10" 

41 15'=10" 201-6" -ght=7m 241-8" | 26'-5" 

42 16-2" 21"-0" 22'=1" 25'-4" | 27'-o" 

43 16'~7" 21'-6" 22" =8" 25'-11" 27-8" 

hh 17'-0" 22-0" 23'-2" 26'-7" 28'-4" 

45 17'-4" 22'-6" 23'-8" 27'-3" 29'-0" 

46 17'-8" Z3*=0" 24'-3" 27'-10" 29! gn 

47 18'-0" 23'-6" 24'-9" 28'-4," 30 tok _ 
TABLE !—The author's analysis of the relationship of aspect ratio, picture size and viewing con 
siderations are indicated in this table. The height dimensions occurring above the shaded area 


the shaded 


would be usir 


are inadequate, and the height dimensions below 
tre conditions text). The theatre 
An average position in the shaded area above the broken line 
1.8-to-| would accomplish the 
the active field of view 
the 
theatre (note the greater number of 
the average theatre is found): (d) enough height 
trons’ field of view from most of the seating positions; (e) 
ture plate which does not waste light abnormally (see text) 
of the 


(see average 


following 
text) 
theatres 


of about 


of (see 


the shape 
sightline (c) 


above + 


clearance problems in existing 


useful heights 
develop 


cability of achieving ‘wide-screen’ expansion image 


shown in Figure 3), that method does not expected 


waste a serious amount of available light 


(actually, even less than the standard ap “hot light.” it might be worthwhile to in 
erture). On the other hand, increasing the Vestivate the pos ibility ot refle tinge the 
relative picture width merely by means of irc image to the aperture in an elliptical 
an aperture plate and regular objective instead of a round beam (as can be done 
lenses of proper focal length does exag with condenser lenses) so as to cover. the 
yerate light loss at the aperture, as ilso aperture more efhciently We dont know 
shown in} ligare 3, whether that ha evel been itfemy ted if 
Since the new techniques began to de impracticable, the aperture plate method 
mand more and yet more light, manufac of achieving a more elongated picture in 
turers of projection arc equipment have — evitably involves a preater waste of ligh 
made substantial progress in their efforts than the art has exacted before 
to meet that demand at the aperture, in Whatever other problem may be en 
cluding development of heat reduction de countered by that tem, the “‘Todd-AQO 


vices to push the safe limit of light yet a scheme no 


mite more upward. Further advance can be ( 


(a) sufficiently horizontalize the frame to match 
(b) recognize 


recognize 


with 


in} time 


search aimed at 







area are excessive for average thea 






1g a screen width of up to 38 feet 





would indicate that an aspect ratio 





dimensional and 


the 


area 


the physical 
the 
broken 
fill a 


develop a 





needs of 
the 


amount 


average 





where 


of 


he 


to 


line in 






sufficient pa 





shave of projector 





aper 





and (f) indicate the possible practi 





regular wide angle lenses 






and in addition to. re 





removing still more of the 













w under development would deal 
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Attraction and Theatre Promotion 


Seventh Article in Series, MOTION PICTURE THEATRE MANAGEMENT by CURTIS MEES 


bs Sa | 

YT expression on the au than most any | ticulariy true for those pictu Teatul 
+ ] } 

mnounce! ind frequently hey can ng some musical number is it Vive the 


i plug for your picture This i jockey an opportunity to tie in with timely 





PUBLIC RELATIONS QUESTIONNAIRE 


What type pictures do you prefer (check |, 2, 3 in order of preference): 
Dramas { ); Comedies ( ); Romances ( }; Musicals ( ); Westerns { ); 


4 COD, a! tai 
iMnnouncement mM ( ) 
oO aft t produce! 


" 
caretul tudy is 


. About how many times have you attended our theatre in the past 90 days: 
(circle choice) 24 — 12 — 6 — 3 — | — None 


ewspaper ad ind Elec 


ire’ trequently avail . Do you have trouble parking near our theatre? Yes( }; No( )} 


ible with the stars ot a picture making . Are our employees always polite and helpful? Yes( }; No( } 
the announcements in their own inimitable 
Do infants give you a problem of going to the movies? Yes( ); No( ) 


| 1 
nee Lhere ire tiny however, when it 


expedient, to write copy . About how many times have you attended drive-in theatres in the past 90 


| use and to make days? (Circle choice) 24 — 12 — 6 — 3 — | — None 
t more per . Do you prefer double-feature programs? Yes( }; No( ) 


navi mrss lad Do you own a television set? Yes( ); No( } 
own, the local radio . If so, what are your favorite programs? (List |, 2, 3 in order of prefer- 
i venerous amount ence): (1) (2) 
in appearance in- thei (3) (4) 


i brief interview, “This should Do you go to the movies less frequently since getting your television set? 


b ied 1 \ th ! avertis ’ 

be ted im wit iny id ertisin Yes ( ); No ( ) 
currently being done over the ait When a ; 
What advertising mediums are most important to you in selecting your 


entertainment? (Check 1, 2, 3 in order) Newspapers ( ); Radio (_ ); 
Billboards ( ); Television ( ); Magazines (_ ); Trailers (_ ) 


time will not permit a personal visit to the 


radio station, it is sometimes possible tor 
ition to send a staff announcer to the 
theatre where a tape recording can be cut . If you were manager of our theatre, what would you consider the most 
of an interview with the visiting celebrity important change you would make in its operation? 
jockeys should be cultivated by the 


i they re illowed more tree 
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new music. Since the production of their 
shows is left largely in their own hands, 
the disc jockevs welcome outside help in 
livening up their programs. 

Another thought when considering the 
advantages of radio is the development of 
1 program on the theatre stage which can 
be broadcast at the same time. 

Writing advertising copy for radio is an 
irt in itself and requires study of the 
medium It requires an “intimate” touch 
to catch the favorable attention of the 
listening audience. Fortunately, theatre 
management has a wealth of material of 
nterest to the public to draw from, using 
famous star names and building up the 
‘glamour inherent in show business. Pi 
tures with action and spectacular scenes 
have tremendous potential for sound effects 
trom the picture itself as well as sound 
ettects contrived in the local radio studio. 

‘The radio stations are vlad to assist in 
preparing copy and in cutting special tran 


scriptions and spot announcements well in 


idvance sO they may e edited and selected 


iK ording to requirements. 
Radio studios have deadlines quite as 
newspapers do, ind to choose the better 
} } 


pots throughout the dav’s broadcasting 


! 
requires the purchase of radio time as far 
in advance as possible. This is particularly 
true when the theatre desires to purchase 
time before or following a network pro 
gram featuring the current star of the 


screen attraction. 
USE OF LOCAL TELEVISION 


Advertising on ‘Velevision is relatively 
expensive. “Uhese rates may be reduced 
time; if so, greater advantage can be taken 
of this medium. Even with high rates in 
effect, there are instances when it pays. 

Most of the major film distributors ofter 
special trailers for TV) broadcast on the 
more important pictures. “he local user 
can add a personal touch from time to 
time when an opportunity arises to employ 
on local “live” telecasts. The challenge 
to improvise is apparent in TV, just as it 
was some vears ago in radio, when the ex 
hibitor found he could turn broadcasting 
from a competitive disadvantage to a pro 
motional aid 

Being ee? motion pictures, television 
has loomed up as a more tormidable com 
petitor than radio once appeared to. be. 
Most of the discussion of its ultimate effect 
has been the merest theoretical speculation. 


Time alone can bring the correct answer as 


to whether a screen 1n a home Is adequate 


tor what the public wants from motion pik 


ture entertainment. 
OUTDOOR ADVERTISING 


Billboards have long been an important 


device of advertising in show business. 


Changing circumstances have to some ex 
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d all 
for 3-D chet 
Maree tiralt Strauss 


since silent picture days 
MANUFACTURES 
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a 5 
e.. 8 Easily adjusted for curve ge tilt Our units installe at Loew's State >is 
3 Astor, Victoria Costiel Criterion oH | 
@ Static nary or | Flying. Mayfair, in Times Square and ir iH i 
Loew's Theatres and hundreds f 
@ No show time is lost in installation others throughout the United Stat 
IMMEDIATE se eee ee See BE SS SSE eee ee eee 
DELIVERY © ARTKRAFRT STRAUSS SIGN CORP Ie mot 
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1 I ise give lowest cost of 1 
| \iuminum of steel Depth of stage, it any i] 
Proscenium opening measures high : 
8 Pheat 1 
] ] 
Vddress 
‘ Ld * 
a Manager's Name | 2a 
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FOR THEATRES OUTSIDE u. Ss. A. AND CANADA— 
FOR STUDIOS EVERYWHERE— 


No Matter What You Need...Westrex Has It! 


Westrex maintains a complete supply and service organization 
to meet the needs of studios throughout the world and of 
theatres outside the United States and Canada. Look to Westrex. 


2 Westrex Corporation (0: 





tiroe! 
111 EIGHTH AVENUE, NEW YORK 11, N. Y ConPORATION ) 
HOLLYWOOD DIVISION: 6601 ROMAINE STREET, HOLLYWOOD 38, CAL 


emasiih Distribution and service for the Motion Picture Industry 

















The F & Y Building Service is the outstanding 
agency in Theatre Design and Construction in 


Ohio and surrounding territory. 


THE F & Y BUILDING SERVICE 
319 East Town Street Columbus 15, Ohio 
“Lhe Buildings We Build Build Our Business” 














Custom Made 
Leatherette Covers 
for Theater Seats 


Only ~— each 





ECONOMICAL TOO! Iry our brand nev il fitting ready-mad it 
Mar proof streamlined to covers, guaranteed to ft any size theater seat of appr 
# P imately 19-2] inches. Made of nyl coated drill back 
fit any lobby. Sturdy con leatherette, in all colors. Strong rayon sides, plast 
struction of 20 gauge steel welting and elast tic-hacks t ire better fit. M 
Cast aluminum top. Steel mum order 25 seats. Special prices for quant 
j steel , 
Deliver roximately one \ 
ticket hopper. Piano hinged se 
door. Cylinder lock. Mar 
Hea alits t itherett moha 
r € 3 f ) c 
darin Red, Burnt Ora: ye salina slight high 
Special colors available Large stocks of leatherettes holster 
suppl sold | t ard i 


& Free bulletin No. 453 





At better dealers aaa 


LGoupe zs cos wom Clana)  MANKO FABRICS CO., INC. 
GOLD 8 hc S 


MFG. Chicago 40, Illinois 114 East 27th Street, New York 16, N. Y. 
co. Send $1.25 and we will prepay a sample co t 
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@ Bad 


PREPARATION OF NEWSPAPER COPY 


Letter Apostrophe 


wv 





Le. Lower Case 


ee 
aa 


Capital Letter 


Oe 


Capital Letters Left 


A 


Ff: Black Letter 


ee Quotation 





Out; Insert Wrong Font 





C) 


Purn Over 


Para rraph 





Em Quad Space 





FE Insert Space 


No Paragraph 





Let It Stand 





An. 1 ranspose 





Push Down Space 





Period 





One-em Dash 


wb 
a 
abt 
NZ 
= a 
Meee 





See Spe H Out 


“3 Even Spacing 





Hyphen 





Italics 


Ola. 





a Take Out (dele.) 


Colon 





Ror, Roman 











5 J Semicolon 





SOME MARKS 


the third column 


above In 
font 
wrong font.” By 


them 


explanation. By 


opposite 


style or size, it ts 
Em 
sixth of an inch). By “roman 
to be capitalized; and the ring for 
numerals or abbreviation) to be spelled out 


the Atlanta Journal.) 





em quad’ 


is meant upright type, in distinction from slanted, or italic. 


USED IN PROOF-READING 


What these marks indicate the printer should do is clearly stated in most cases in the notations 
however, there are a few that may need further 
is meant a type face of certain style and size; if a letter is not of proper 


' is meant a space equal to the size of the type. 


is also loosely used as a synonym for ‘'pica,” which is dimension of 12 points (about one 


The 


three lines specified in the first column to indicate a capital letter are placed under the letters 
“spell out’ is drawn around the characters (for example, 


(These proof marks are from a chart supplied by 





the u etulne 


tent curbed 


ulvert ny howevel 
low ihitue 


What 


reduce its 


| 


h ippene d to outdoor 
kor 


has eliaminate do many 


dye rtisiny 


usefulness ? one thing, 


the boom in building 


of the choice locations, while at the 


time encouraging the location owner o 


demand (and get rreatly increased rentals 
has re 


find 


idvertising which 
iil ible. 


tot the 


space 

And 

within a 
billboard 


location 


the theatre 
highly 


idvertisers tor 


maimed av 


tselt competing competl 


tive held ot other 
those choice 

I wentv-four-sheet locations are almost 
for 


tion, except where co-operative advertising 


prohibitive the average theatre opera 


with the distributor will help absorb some 


cost Lhree sheets, however, are 


at the 


MW ithin 


still, 


venel ally 


the means of many theatres 


ind the locations for these are 


much easier to find. 


A long-range program in outdoor adver 
tising may be advisable, as it would permit 
retaining the same locations trom week-to 


week, thereby yaining a steady audience 


W ho 


tor 


trom potential patrons would know 


might look 


traction while riding to or 


where they the current at 
trom work. 
window cards. are 


In smaller towns 


drawing areas may 
tor 


plus a large number of passes t 


but large 


pront ible, 


require too many of them adequate 
coverage, 
vet vood lox ifions, Nloreover, distribution 


high 


how many go into garbage cans). In each 


costs can be (with uncertainty as to 


situation these various media must be 


judged on their individual merits. 





Heralds 


category as 


fall much in the same 
window 


they 


pretty 
cards; however, for 


some attractions are very eftective, 


especially where they are concentrated in 
the areas susceptible to sensational offerings 
such as “horror” shows, etc. Distribution 
remains a problem, as it is easy for boys 
distributing them to dump whole arm 
loads of heralds into the nearest sewer. 
The problems and methods of theatre 
advertising form a vast subject. It would 
take a book of exceptional length to do 
full Many textbooks 


advertising are available, but few deal with 


justice to It. on 
problems immediately involved in “selling” 
motion pictures and theatres as centers of 
amusement. Each manager must therefore 


develop his own techniques and become 
familiar with his own locality to reap the 
greatest benefits from his advertising, lean 
ing upon the aids provided by the dis 
aiming 


the 


tributors and the trade press, vet 


always for an original approach to 


specific needs otf time and place. 


PUBLIC RELATIONS 


The terms publicity and public relations 
are contused in many minds as meaning one 
They definitely are 
place, publru 


and the same thing. 


not. In the first relations 
involves impressing upon the general public, 
your particular patrons and your employees 
the policies of your operation in the most 
favorable manner possible. 

It has the further very important func 
the atti 


three 


tion of advising management ot 


tudes and opinions found in these 
groups ot people ; how policies might be 
evolved to change negative opinion so it 
will favor the theatre and its management : 
positive opinions can be further 


and how 


strengthened so there will be continuing 
appreciation of the theatre's operations. 
Abraham said: “With 


sentiment tail; 


Bearing those fate 


Lincoln public 


nothing can without it, 
nothing can succeed !” 
ful 


surely be placed upon working out an ap 


words in mind, vreater stress must 


propriate program to create and maintain 
the most effective public relations possible 
in the community. 

a job 


the 


Executing such a program is not 


for the manager alone; it deserves 


wholehearted co operation of all employees 
of the organization, for they can be highly 
policies to the 


influential in interpreting 


“publics” with whom they come in 


For should be 


kept informed of what is going on in the 


other 


contact. this reason, they 
operation that bears upon public opinion 


about it. 


PLANNING THE PR PROGRAM 


(jo00d Public Relations do not just hap 
pen—they must be planned! 
The first requirement is an evaluation 
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A -_ 
of the status the theatre occupies at the 
The 


tor this may be a survey of the community. 


moment in the public mind. basis 


This may be fairly simple, or as compli- 
cated as the desires of management and the 
prestige of the theatre advise. “The queries 
should be uniform for purposes of compari 
they should cover 


the 


and 
ot 


practical to cover every household in vour 


son, representative 


areas community, since it is not 


town. 


SURVEY QUESTIONNAIRE 


Just what is it that you will need t 


? 


inquire about in such a survey? Each situa 


tron will differ in its requirements, but 
the accompanying questionnaire migh. form 
the “backbone” of your poll. 

If it is desired that the survey be con 


ducted by mail, it is advisable that every 
thing be covered in a single sheet of paper, 
otherwise those receiving the questionnaire 
it too long and throw it in 


may consider 


the wastebasket. Furthermore, to encour 
age completion of the form, it will be help 
ful if that 


inswers can be simply checked yes or no so 


questions are arranged so 
far as possible. 

should be enclosed, 
postage paid (ask your postmaster 
handled). For the first 


small batch or so returns, a pair of passes 


Return envelopes 
with 


how this is. best 


might be sent back as a_ nice gesture of 
appreciation for their co-operation, and 


consideration might well be given to offer 
as cash prize for the 
Any 


worthwhile if it will have the net result of 


ing a savings bond 


best suggestion submitted. device is 
getting full and complete answers back in 
vour hands. 


We that all 


the questions which are pertinent to the 


assume vou have included 
preparation of an extended Public Relations 
program (such programs never end, by the 
way, but are constantly subject to changing 
times and conditions). 

‘The returns should provide material tor 
many hours of study of things about which 
you probably have not given the slightest 
previous thought! If you don’t 


“dillys,”’ 


amiss or yours is that “perfect” 


come up 


with some something must be 
operation 
we dream of but rarely encounter in actual 
practice. 

It is careful study 
ot 


to vet a 


most that 
ot 


through 


important 


I the 


be made distribution these in 


quiries the mail repre 
sentative sampling of the different income 
levels which make up your theatre’s patron 
These might well be defined as the 
and 


should 


age. 


upper income, middle income lower 


income brackets. Inquiries be 
mailed among people in each bracket about 
in proportion to their interest in vour type 
of operation; otherwise, the answers might 


lead to false conclusions in some important 


respects. 
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ence, weve 


And like 





performances 


lations 





/ 
7 job unless it comes up to our 
bk a high standards. Your show 
ha yea goes on while our work pro 
- 
<oee ceeds and our prices never 
. 
Q hurt small budgets. Ask us to 
QeFan 
L\ [< See quote on your needs. 
CAPtlt te MANUFACTURERS 
> WS Foam rubber & spring cushions, back & seat covers 
(an 
DISTRIBUTORS 
Upholstery fabrics & general seating supplies 
CZ 


12 


tea or 


sampled" many 


{new and old) 


we like to feel that each of our 
was 
distinguish from NEW instal 
Our seasoned opinion 


and critical tastes won't pass a 


theatre seat service co. 


160 Hermitage Avenue e Nashville, Tennessee 


Pardon Qur Cnowing, 


In our years of seating experi- 






jobs. 


wine tasters 


seating 







difficult to 


























Cut Your Labor Cost With 
“Once Over’’ Cleaning 


“Once Over Does It’ with a Super Special- 
ized Theatre Cleaner. You buy the operator's 
time only once. You don’t pay for time spent 
going over and over the same place to get 
desired results. 

Tests show that the Super does a better 
cleaning job for less money. In a competitive 
demonstration with | 2 other suction cleaners, 


Model JS Small, light, low 
orl ed uper with me 
2 wer, pick-up and perfor: 
ance of larger Super Model 


For dry suction cleaning. 












the Super proved faster and easier to operate, 
(specific data on request). 
Special Super tools for theatre cleaning 
make it easy to clean box fronts, orchestra 
pits, Curtains, decorative frescoes, screen 
sound equipment, air fiiters, all types of bare 
floors and floor coverings, rest rooms, con 
cession areas. for yourself. Ask 
your supplies dealer for a demonstra 
tion. Write for complete data 


See 


NATIONAL SUPER SERVICE CO., INC. 
1941 N. 13th St Toledo 2, Ohio 


Sales and Service in Principal Cities 
In Canada: Plant Maintenance Equip. Co 
Toronto, Montreal, Vancouve: 


“Once Over Does It” 


SUPER SUCTION 


SINCE 191} 
“THE DRAFT HORSE OF POWER SUCTION CLEANERS” 


(Uy) 


Super cleaners are 
approved by Under 
Laborator 


Canadian 


writers 
ies and 
Standard 


® 








a One way To heep p 





osted—he a coupon clipper 








Be First With The Finest. PQBLOCKI 


For the Outdoor Theatre 
HANDY ANDY 
mobile debris collector and incinerator 


SNACK KAR 

mobile food vendor 

TRAFFIC CONTROL SIGNS 
mobile trafthe 
e@ BOX OFFICES 
@ POSTER CASES 
a 


director 


Aluminum and Stainless Steel 


ATTRACTION SIGNS 
@ NAME SIGNS 


Wetch for PERMALUM SCREEN Permanent screen 


wir ody POBLOCKE & SONS COMPANY 


2159 S. KINNICKINNIC AVENUE 


fo 


’ 


For the Indoor 


PRODUCTS 


conventional and inner service 
@ NAME SIGNS 
BOX OFFICES 


@ FRONTS 
Vitracon of 


@ POSTER CASES 


Aluminum Stainless 


Stainless Stee 


and Steel 


2.D and 3-D which is in the experimenta 


MILWAUKEI WISCONSIN 







































































































































































































































































































Supply Dealers 
{2A EPRI PGE TEASE 





Durability in 


gives years of service 


they're oc cupied! 


WRITE FOR CATALOG 


GRIGGS EQUIPMENT CO. 


Belton, Texas 





YOUR QUESTIONS ARE INVITED. If you have a 
problem of design or maintenance 
BETTER THEATRES will be glad to offer sugges 
Please be as specific as possible so that 
questions may be answered most helpfully, Address 


THEATRES SERVICE DE 
PARTMENT, Rockefeller 











The Critic, Like Spinach, | 
Is Good for Us a. 


says Ly A | | 


- Owner-manager of the Dawn theatre in Elma, la. % 








hiMA 

ONE OF Phil things that 
hel drive the cit exhibitor nuts, but that 
we dont have to contend with in small 
town Phe Criti Not that there aren't 
critics In a small town. | hat’ the onl 
thing we breed in most of our little com 
munitic But he differs from his urban 
rrother taying in the amateur ranks 
ot the ripe! ind contines his criticism 
to the way somebody is digging a hole in 
the ground or the omebody else has 
nade more money than he has. 


When we think of critics 


generally, we 


think of the professional who has the un 
believable job of getting paid for being 
nasty I here are times when this seems to 
be the closest thing to “having it made” I 


know. oft What’s so hard about being 


hateful ? 





Being naturally two taced (and accused 
of being two headed!), we like to form the 
habit of looking at 
pro Let's 


pro critics and see if we can't find as many 


things in two ways, 


ind con, turn the tables on the 


things to say about them as they do about 


the things they criticize 


On fuce ot the work he does, the 


critic could possibly be pictured as a throw 


the 


back to the guy who was dissatisfied with 


the way the Garden of Eden was created, 


spoiled and pampered brat 


who Wiis t 
brought up on a diet of sour grapes and 


bitter herbs It is more than somewhat 


paradoxical that an individual of this type 
hould have access to pen and paper where 
opinions on normal people. 
is liable 


vets out ot the wrong side ot 


he can foist his 

The typical criti to description 
s one who 
the bed, puts his shoes on the wrong feet, 
ind comes down stairs with a stop watch 
n his that his 


And un 


too hot Oo! 


lateness 


cottee. 


hand timing the 


wite serves his morning 
too 


It’s dollars 


doughnuts 


doubtedly it will either be 


too weak or too strong. 


cold, 
to yesterday morning's soggy 
that the day won't start right tor our hero. 

And = maybe 
sore if folks conjure up that 
kind of picture of him. He asked for tt, 
didn’t he, when he took the job? 


the professional critic 


shouldn't vet 
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We 


possible tor 


of course, know it 
tel] 
picture. If 


exhibitors 


Is im 


one another 


person to 
not he will like a 


vou know the 


whether or 


critic and the critic knows 


you, then you can probably talk the same 


language; but these critics are talking, in 
some cases, to hundreds of thousands of 
people. How can the critic tell the corn- 
ted farmer in the corn-fed state of loway 


the same story that he tells a graduate stu 
We all know 


many times the sophisticated critic’s raves 


dent of Harvard? that too 


over a particular picture falls as flat as a 
pancake when we play it in our theatres in 
We know, and the criti 
should learn, that he can speak sympatheti 


the small towns. 


cally to a comparatively small audience 

an audience whose slants and attitudes co 
He is no more an 
doubt, 
that 


incide with his own. 
average person than the artist. | 
however, that he is as entitled to be 


ditterent. 
® 


The main thing that a critic must re- 


member as far as motion pictures are con- 


cerned is that the primary purpose of mak- 


ing a picture is to make money. In this 
way the producer is different from the 
artist or creator of thoughts. He, of 


course, Wants to make a good ple ture, Wants 
it to please people and even hopes it may 
but his initial purpose is 

He 


mula, the technical help and the stars to 


please the Critic ’ 


to make money. may have the tor- 


make a whale of a picture. It may, on 


release, please record numbers of a certain 


tvpe of people, yet the critic may say it’s a 


‘“ ” ' 

poo! picture. 

How can this be? What is the yard 
stick that measures goodness? Who can 


tace the fellow who comes out of a theatre 
after laughing sick at Ma & Pa Kettle, and 


tell him it is not as good as “Ivanhoe” or 


the like? It so happens this guy didn’t 
like “Ivanhoe,” but he liked Ma & Pa. 
Is he wrong? It looks like it just about 


boils down to this: whatever pleases a per 
son 1s good to them. 
a word in 


We need 


But betore 


Now to let my other head get 
We need 
| 


them for a number of reasons. 


edgewise. critics! 


voing into reasons, let’s take it in the other 















arm and have a soberer look at the critic. 
He is probably a zealous and conscientious 
person trying his best to be of value to the 
art or industry he serves, knowing that 
maybe in a small way his efforts will help 
to improve the art he loves. He does not 
necessarily have to know all about how to 
make pictures in order to criticize them. 
I do that, and I don’t know nothin’.) 
He doesn’t have to be a former producer 
director-screenwriter in order to criticize a 
movie any more than he has to be a vit 
tuoso to criticize a violinist. 

His job is not particularly difficult, since 
few things are perfect. However, perfec 


tion is what we shoot tor, and criticism 
helps to keep up our aim. ‘The act of criti 
cizing is not so tough. The hard part is 
to take it! 

° 


Burt why do we need critics? When the 
first man built the first house, or painted 
the first picture, or played the first note, 
the critic was standing right over his 
shoulder saying, ‘““Uhat’s not so bad, but 
wouldn’t it have been better this way?” 
They tried it that way and it was better. 
We had progress. But after a certain 
amount of accomplishment it is so easy to 
rest on your laurels. Maybe if it wasn't 
human nature to criticize we would still 
be going to the theatre on horseback to 
hear folk tunes in a five-note scale played 
on a lute 


\\ Cc. as exhibitors, are sometimes super- 
sensitive about the critic’s slashes at our 
product. We hate to have someone knock 
it before we get it played. We are pleased 
as punch, though, when some picture comes 
along and gets praised to high heaven. 
‘Then we show our review clippings to all 
who will stop to read. 

We don’t lose too many patrons because 
some critic talks them out of going. We 
probably gain a lot because the critic is in 
there writing about the movies. He's keep- 
ing ‘em picture conscious. He_ probably 
stirs up more comment and interest in pi 
tures in one column than most exhibitors 
do in a month of exploitation. And there 
is another very good reason why we need 
him. 

The critic, by and large, is one of our 
best triends. Sometimes his dish may be 
bitter to take, but without him we might 
have to do more hustling. Neither man 
nor an industry makes progress until he is 
dissatishied ; he isn’t dissatisfied until he sees 
his taults; and he seldom sees his faults 
until somebody points them out. 

Hey, what am I saying? My wife is 
liable te read this! 
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BLACK 
and White 


COLOR 


and also CNyaay * 

They all look best with 
SUPER SNAPLITE 
£/1.9 Projection Lenses 


True speed of f/1.9 in every focal length up to 
7 inches. Ask for bulletin 212. 


*CINERAMA uses Kolimorgen Super Snaplite Lenses 










YOU GET MORE LIGHT WITH SUPER SNAPLITE 


4é 
nm 9 






CORPORATION 


New York Office: 30 Church Street, New York 7, N. Y. 


Plant: Northampton, Massachusetts 





als Gl * PSaet fe 
t , = Regardless of the new medium you select for your theatre, 
all “depth” pictures require near perfection from the projectors. Before 


2, ’ converting see your dealer about using LaVezzi projector parts in an 


~ | 
r ¥ overhaul. The unusual precision and long life bring about efficiency, 
Ad : 
— > economy, and peace of mind. 


LAVEZZI 
MACHINE WORKS 


4635 W. LAKE ST., CHICAGO 44, ILL. 








use RCA service | 








... The same prompt, efficient, 
courteous service that exhibitors 


have been depending on for 25 years. 


~ RCA Service Company, Inc. 


A Radio Corporation of America Subsidiary 
Camden, N. J. 


Protect the HEART 
of your theatre and you 
protect your box office. 
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By | 
y ‘ ‘ 
The Seventh Editior t +} tar 


brinas 4 rsor erned w 


Television, prepared f 
tionists. Send r or 


Ye 


Seventh Edition— 


Bluebook of Projection 
RICHARDSON 


) reening ) ° 
Edition contains four char ‘ers on Theatre 
or the practical instruction of motion picture projec- 


] por } 
lance. Additionally, the Seventh 


QUIGLEY BOOKSHOP, 1270 Sixth Avenue, New York, 20 


$7.25 
Postpaid 


xtt k on motion picture projection 


25 mar fil ry uDp-t minute 











For The Best Signs You'll See... 


ADLER 


CHANGEABLE LETTER DISPLAYS 


ADLER GLASS-IN-FRAME DIS- 
PLAYS—‘‘REMOVA-PANEL” — 
“THIRD DIMENSION” PLASTIC 
& CAST ALUMINUM LETTERS 


ADLER “SECTIONAD” LOW COST 
CHANGEABLE LETTER DISPLAYS 


WRITE FOR FREE CATALOG 
ADLER SILHOUETTE LETTER Co. 


11843 b W. Olympic, Los Angeles 64, Calif. 
30 West Washington, Chicago, Ill. 











AGAIN AVAILABLE! 


DeVry wo. 2810 xo) Projectors 


for THEATRE and DRIVE-IN 


Complete Rebuilt Dual Outfits with 1000W 
Lamps, Lenses, Amplifier, Speaker- $ 895 
With Low Intensity Arcs and Rectifiers 1195 
With |KW Arcs and Rectifiers 1595 
DEVRY DRIVE-IN HI Equipments from 1595 





be | ALL AVAILABLE ON TIM | 
_ —_ : 


-_ 


$2.5. ~S.0.5. CINEMA 
sr. A ~~ SUPPLY CORP. 


Dept. A, 602 W. 52 St., N.Y. 19 
Cable SOSOUND 





THEATRES AND 
THE NEW TECHNIQUES 


(Continued from page +5 


with the light problem, as well as eliminate 
of excessive magnification, by 
film. 


It Is not contemplated, however, that this 


disadvantages 
employing 65mm _ instead of 35mm 
system would soon be available tor general 
exhibition. 
\bout ninety per cent of the motion pic 
ture theatres throughout the world could 
increase their picture width by about 50‘ 
or more, of their present size and be within 
maximum screen width of 35. teet best 
35mm 


could be effec 


suited to a standard film width ot 
\\V ide ingle camera 


used, Heretofore the 25mm lens, hay 


, a 
icamera anvie of +; devrees, 


lenses 
tively 
received 

‘This lens, and the 18.5mm lens 
62-degree camera angle) now available 
will add a great number of long shots to 
films which wall 


ove projected mages a 


scope consistent with their increased size. 
There is no need tor a camera angle 
much greater than 62 degrees. ‘Vhe average 


camera angle used until 1953 was about 


30) degrees, and the average subtended view 
ing angle in theatres is 


ibout 21 


motion picture 


degrees (not considering ‘wide 


This 


viewing angle will be closer to 


sé reen installations P subtended 
33 deyvrees 
with the larger screens, and since 


it Is 
not advisable to have too great a disparity 


between camera and viewing angles, we 
already have camera lenses which are con 
sistent with the viewing conditions of the 
majority ot theatres, and with teasible en 
largement of the 35mm film structure 

‘To maintain a feeling of intimacy with 
the scene when there is a difference between 
the camera angle and the viewing subtended 
necessary to introduce 


angle it would be 


iC ord 
This 


hex omes then 


peripheral obscuration in amounts 

ing to the differences of these angles. 
tool, peripheral modulation 
a most potent instrument because it intro 
duces a feeling of being close to the image 
without having to force the use ot excessive 
over 38° feet in 


Here we 


in important clue to the relationship of the 


viewing angles (screens 


width) for this purpose. have 


wuditorium physically to cinematography. 


One of the distinct advantages of the 


motion picture art ts that it Was ilwavs 


capable of presenting the foreground, mid 


dleground and overhead areas at once, 


which has been one of the factors making it 


a story telling device infinitely superior to 


the stage with its exclusively horizontal 


iperture. It certainly cannot be advisable 


to discontinue this flexibility, one of the 
most potent forces of cinematographic art. 

{In the second article of the series, to 
appear in the October issue of Better 
Theatres, Mr. Schlanger will discuss how to 
determine the size and shape of the screen 
for specific conditions of auditoriums. | 
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Today’s He wants a chair 


theatre-goer expects he can relax in, 
LIVING ROOM just like the 
COMFORT one at home 


i HEYWOOD- 
WAKEFIELD 


EST. 1826 


Theatre Seating Division 
Venominee. Michigan 
Sales Office s 
Baltimore. Boston, Chicago, New York 


Heywood-Wakefield’s famous 

TC 706 AIRFLO is as comfortable 
as the average patron’s own 

easy chair at home. 

The reclining AIRF LO chair has the 
“rocking action” of the exclusive 
Heywood-Wakefield spring action 
mechanism. By virtue of this mechanism Comfort is our business in theatre seating 
the AIRFLO retains the scientifically 


correct pitch of seat-to-back regardless 


asin Heywood’s famous household furniture, 
like the Old Colony platform rocker at top. 


of how the patron shifts his weight or position, For 
further information contact your Heywood-Wakefield 
representative or write for the fully illustrated 


catalogue on Heywood-Wakefield Theatre Chairs, 





| — hear an insistent 
voice over there in left field calling to be heard... 


With the magic of Simplex*“P. T.” Stereo- 
phonic Sound that voice does come from “left 
field.” The voice is sharp and clear ... and is 
located for the ear as well as the eye. It is the 
new sound dimension that is unsurpassed for 
brilliance and realism. 


Be sure the Stereo Sound you install tn 
your house is Simplex Stereo Sound because 
SIMPLEX Stereophonic Sound is “P. T.” — 
“Performance Tested” for every conceivable 
situation — your assurance that it’s right for you! 


Place your order now — for early delivery! 
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